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RICHFORD SPILLPROOF METAL 
ENCASED PERFUME FLACONS 


ayo fox Sal 


Highly-Polished Brass, 1 dram 
Spillproofs in seven shapes — perfect 
for the purse — easy on the pocketbook. 


Write now for samples and prices. 


Available plain, 
debossed, silk-screened or 
decorated with jewels. 
Goldcote caps shown 
come plain or jeweled. 
Diner caps in various shapes 
and colors obtainable. 


No. 2201 Flat Oval 


No. 2301 Bermuda Si No. 2251 Tall Ov 


PERFUME 
~ FLACONS 


.. the packaging miracle 

that bring fine perfume 

to millions of American 
Women. 


Tademark CORPORATION 
404 FOURTH AVENUE, NEW YORK 16. N. Y. 


No. 2101 Watchcase \ JS 


— No. 2401 Nassat 
ACTUAL SIZES SHOWN 
No, 2151 Tall Round 
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CREATORS OF PERFUME SPECIALTIES 


AMBREINE 
Combines very successfully all the outstanding qualities of 
the fine Amber note observed in a number of popular bouquet 
type products. 


LILAS ROYALE 
Outstanding among the many “Vegetal” types on the market 
today. Lilas Royale is particularly fragrant and well-blended. 


me /, . MIOSOTYS 
Sanh One of the most popular of the Vidal-Charvet group—and 
nee A ite ons sedans justly so. Characteristic of the ever-popular Honeysuckle 
Te a IRE oe note, Miosotys is really a complete perfume extract bouquet. 
~<a" 
Ce OEILLET ‘‘B’ 
—_ The sought delicacy of the Carnation successfully presented 
— in this fine perfume specialty. 
VIDAL-CHARVET 
specialties speak for themselves. As specialties and perfume bases for extracts, toilet 
waters and cosmetics, they are almost certain to give that exact, delicate shadative— 
or the bold resounding note—required for certain products. They are scientifically 
created for the most fastidious demands of the world’s leading perfumers. 


The four Vidal-Charvet products presented above represent only a few of a wide range 
of these famous specialties. Write for the complete list today. 


Sole Owner 


——— 
nanteas AVENUE OF THE AMERICAS, NEW YORK 13, N. Y. 
Plant and Laboratories, Totowa, N. J. 


BOSTON PHILADELPHIA e« ST. LOUIS e« LOS ANGELES e¢ ATLANTA 








MYSORE 
SANDALWOOD OIL 


S INCE 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 


Industries was instituted, the industrial ucts is Sandalwood—Santalum Album 


and agricultural development of Mysore (Linné). Obtained from selected My- 


has gone steadily ahead. Plans to de- sore heartwood, Genuine Mysore 


velop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 





tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of ““The model state of India.” of purest quality by all leading Perfumers. 


“I* Ofsefte Effence Piftillers” 


W. J. BUSH & CO. 


INCORPORATED 


Essential Oils * Aromatic Chemicals * Natural Floral Products 


19 WEST 44th STREET, NEW YORK 36, N. Y. @ MUrray Hill 7-5712 


3525 E. OLYMPIC BLVD., LOS ANGELES, CALIF. 
LINDEN, N. J. ° LONDON e MITCHAM e WIDNES 
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Produced at our Brooklyn Factory 


OILS 


CLOVE BALSAM PERU OPOPONAX 
NUTMEG CELERY PIMENTO 

ORRIS LIQUID, Conc. | GERANIOL OLIBANUM 
STYRAX CITRONELLOL SANDALWOOD 
CASCARILLA PATCHOULY 


also LINALOOL CITRAL ® EUGENOL RHODINOL 


RESIN LIQUIDS 


OLIBANUM STYRAX 
LABDANUM BALSAM PERU 
OPOPONAX BALSAM TOLU 
ORRIS BENZOIN TONKA 


Essential Oils @ Aromatic Chemicals @ Perfume Materials ® 


OFFERING ROSE ABSOLUTE 4 
70 Years of continuous quality servicez . 


suppliers and manufacturers of 
Essential Oils * Aromatic Material 


427 WASHINGTON ST., NEW YORK 13, N. Y. 
@ Los Angeles © Son Francisco © Montreal © Philadelphia 


Established 1885 
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SHAMPOO & LIQUID SOAP 


. We recommend the following 


pleasant and thoroughly tested products 


LORELOPE LOCK LOCK L OPH 


LAVENDER 4 640/p8 


, . 
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LILAC A 126/DB 


LORE LOPE LOPE LOD PHL AH LO PHL 


FOUGERE A 592/DB 


OQELOR 


SAMPLES AND QUOTATIONS UPON REQUEST 


BLOPE LOCH LOD OR LO Pe 


PORK LO 
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Ph. Chaleyer, Inc. 


160 EAST 56th ST. e« NEW YORK 22, N. Y. @e 
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no end to the profitable new 


cosmetics you can make with... 





PFIZER VITAMIN A...PFIZER HORMONES 


In the formulation of lotions, creams and other preparations promoting skin 

beauty and skin “nourishment”—look to Pfizer for quality and technical 

assistance second to none. In such leading Pfizer bulk products as Vitamin A 

and pure crystalline hormones, you’ll find a large variety of product 

possibilities. And Pfizer, world’s largest producer of antibiotics, offers cosmetic manufacturer$ 
several of these antibacterial agents for experimental use. We’re eager 

and ready to serve you, even if your product is only in the “talking stage.” 


% 
@ CHAS. PFIZER & CO., INC. 
Chemical Sales Division 


Manufacturing Chemists for Over 100 Years Pfizer : 630 Flushing Ave., Brooklyn 6, N.Y 


Branch Offices: Chicago, lll.; Son Francisco, Calif.; 
Vernon, Calif.; Atlanta, Ga. 
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- NEROLI SYNTHETIC . 


October, 1955 


“Sch. & Co.” 


a 20% more effective 
than the finest Neroli Bigarade 
distillate in strength and in odor. 

It does not discolor, and costs but 


a fraction of the genuine oil. 
* 


A timely product especially now 


that prices for the natural ave 0 high. 


SCHIMMEL «& CO... INC. 


601 WEST 26th STREET, NEW YORK 1, N.Y. 
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ON WHITE MINERAL OIL 


Vv exceptional purity! 
V excellent stability! 


Vv outstanding odor and 
color resistance! 


¥ longer shelf life! 


& Essential Oil Review 


Creams, hair oils, hair dressings, suntan oils . . . whatever your 
cosmetic product . . . the White Oil you use should be fortified 
with Vitamin E to assure greatest stability against odor and color 
development. Now Sonneborn Research Laboratories have 
developed and patented a Vitamin E-fortified white oil— 
CARNATION White Mineral Oil—to help make your finished 


product better . . . keep it factory fresh. 


Give your cosmetic product the stability, the superior shelf life, 
the greater customer satisfaction—which CARNATION White 
Oil can help assure. 

Why take chances when protection costs no more! Insist on 
Sonneborn CARNATION White Oil fortified with Vitamin E! 


L. SONNEBORN SONS, INC. 


New York 10, N.Y. 
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LAUTIER FILS 


“A Standard of Quality Since 1795” 


GRASSE, FRANCE 


e CHICAGO 
e ST. LOUIS 


la ae de) 


e LONDON 


Sd) 
@ GRASSE 


BEYROUTH e 





® SANTIAGO 


Av! 


Uniform Quality Merchandise Shipped From 


any of Our Many Branches and Factories 


Essential Oils 
Natural Flower Absolutes Concentrated Natural Fixatives 


Synthetic Aromatics 


LAUTIER FILS, INC. 


321 Fifth Avenue, New York 16, N. Y. ° 874 North Wabash Avenue, Chicago, Ill. 


GRASSE PARIS LONDON BEYROUTH ST. LOUIS SANTIAGO 
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Consistent uniformity 
from order to order is yours 


when you specify GIVAUDAN 











Complete control over every step in manufacture or processing... 
from large scale raw material purchases to delivery of 

finished product...enables Givaudan to produce materials of 
unvarying uniformity from batch to batch. 


If you have experienced difficulty in securing the consistently 

high degree of uniformity you desire, you may find a practical solution 
by standardizing on Givaudan as your source for fragrance 
requirements. Our staff will welcome the opportunity of discussing 
your requirements or problems with you without obligation. 





Better perfume materials through | constant research and creative ability 


GIVAUDAN - DELAWANNA, INC. 
330 West 42nd Street : New York 36, N.Y. 





Branches: Philadelphia - Boston - Cincinnati - Detroit 
Chicago + Seattle + Los Angeles + Toronto 





, Now — the true, natural 


GINGER ODOUR 


BUTANE EXTRACTED 
from Ginger Root 


Never before was it possible to achieve such trueness of ginger odour. 
Extracted by the revolutionary BUTANE PROCESS — 
an exclusive technique of P. Robertet — 
you can now give your perfumes and toiletries the exotic fragrance of real ginger. 


We'll be glad to send you samples for your own tests. 


* Robertet & Cie, GRASSE, FRANCE 


New York Office: P. ROBERTET, Inc. © 125 East 23rd Street, New York 10 
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for SMOOTHER, MILDER 


cosmetics... 
protein 


fatty acid 


condensates 


An anionic sudsing agent, detergent, 
and emulsifier ideally suited for use 


MAYPO a in the production of... 


Shampoos 
Cold Wave Solutions 
Liquid Bath Preparations 
Cosmetic Creams 


An advanced development of Maypon 4C 
recommended for 


M AY Se a Liquid Shampoos 


Pressurized Shampoos 
Cold Wave Solutions 
Liquid Bath Preparations 


Both Maypon 4C and Maypon 4CT satisfy the Draize-W oodward 
Eye Irritation Test in all concentrations. 


MAYWOOD CHEMICAL WORKS 
MAYWOOD, NEW JERSEY 


ESTABLISHED 1895 
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BY MAISON G. peENAVARRE, F.A.LC. 


Ampholytic Surfactants 


This new class of surfactants have 
been offered in the U. S. for a little 
over a year, Some are antiseptic, which 
when blended with others that are 
detergents, makes them — especially 
useful. 

Ampholytes can be cationic on 
anionic as desired. The products seem 
to be substantive to skin and _ hair 
They are based on substituted glycines 
with fatty radicals Cy and_ higher, 
usually. They then form hydrochlorides 


and so on 


Cologne Precipitation 


Old drums of denatured alcohol in 
particular, and sometimes new ones 
too, will have an abnormally high con 
tent of colloidally suspended or dis 
solved iron. When this is mixed with 
perfume oils, water and coloring, a 
slow precipitation sets in, that is not 
complete for some time. Color comes 
out in the 
sometimes affected too. Organic chelat 


precipitate, and odor is 


ing agents don’t seem to do much good 
in holding color. 

\bout all vou can do, if you know 
the alcohol is high in iron, is to dilute 
somewhat, add an electrolyte such as a 
touch of salt. and you will gradually 
precipitate out the iron as an orange- 
brown gelatinous mass. Now filter and 
use the alcohol. 

Iron tests on all alcohol shipments 
should be run or you can find yourself 


& Essential Oil Review 


in this trouble easily. Keep alcohol 
turning over or immediately transfet 
into stainless or glass lined tanks, suit 
ably made to meet fire inspection. That 
keeps the iron low, if it started out 
low. But if it is high to start with, you 
still have your problem. For alcohol is 
weakly acidic and acid will attack mild 
iron, such as is used in fabricating steel 
drums. 


Fatty Amides 


Mona Industries announce the avail- 
ability of a new, additional group of 
fatty acid amine condensates marketed 
under the Monamid_ 150 
Series. According to Mona, these new 
products contain up to 50% 


name ot 


more 
amide than products sold previously 
as 100% active. Monamids 150 Series 
are practically odorless and extremely 
light in color. They are recommended 
for detergency, 


wetting, foaming, 


emulsifying. thickening, stabilizing and 


9 
ig. 


dispersing for every industry. 


Sweeteners 


Some had said the last rites over sac 
charin after the introduction of a cy 
clamate sweetener a few years ago. I 
tried the stuff and went back to sac- 
charin because of an after taste. (I use 
saccharin in coffee—only to battle with 
the “bulge’’). 

It is most interesting to me now to 
find that cyclamate producers recog- 
nize an after taste and are using sac- 


charin in ratios of 1 part saccharin to 
9-11 parts of cyclamate sweetener, to 
overcome it. 

Not that it means much, but cycla 
mate sweeteners are not a recent dis- 
covery. The basic patent has only a few 
more years to run. As a result a number 
of people are now licensees on the 
cyclamate bandwagon, including the 
licensor who wasn't in the field before 


Citrate Esters 


Some of the alcohol esters of citric 
acid, such as the ethyl and butyl de 
rivatives, are commercial products 
Their possible use as thin oil-like ma 
terials should not be overlooked. In 


addition they have coupling properties 


High Melting Lanolin 


Going into commercial production is 
a type of lanolin distillate that has a 
melting point some ten degrees higher 
than regular lanolin. Its application to 
cream and lipstick formulations is ob 
vious. Limited tests indicate that it is 
worth further checking. 


Notes 


The presence of chlorophyll in oleic 
acid accelerates oxidation both in light 
and dark . So called trophic stimu 
lants of skin tissue are said to be pres- 
ent in the juices of germinating barley 
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Salicylic Acid 


U.S.P. CRYSTALS 


A product of ex- 
tremely high purity. 
Valued as an inter- 
mediate for the man- 
ufacture of aspirin 
and salicylates. 





U.S.P. POWDER 


Used in dusting 
powders, lotions and 
ointments for its anti- 
septic, fungicidal and 
keratolytic properties. 





TECHNICAL CRYSTALS 


Anexceptionally pure 
technical sublimed 
product used in rub- 
ber and as a chemical 
intermediate for dyes 
and essential oils. 


rn 4 


a, i en 

2, oe 
Sac 5 
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H POWDER 


An economical un- 
sublimed grade suit- 
able for use in organ- 
ic syntheses, rubber, 
and other technical 
applications. 








We shall be happy to consult with you on your Salicylic Acid needs. 


Heyden Salicylates 


METHYL SALICYLATE U.S.P. 


SODIUM SALICYLATE U.S.P. 


Crystals or Powder 


PHENYL SALICYLATE N.F. 
anes ~~~ yates Granular (SALOL) 


ACETYLSALICYLIC ACID U.S.P. 
Crystals or Powder 
(also Starch Granulations) 


and wheat grains . . . A symposium on 
radioactivity is being held in Boston 
October 19-21 at the Sheraton Plaza 
Hotel, sponsored by Tracerlab, Inc. 

. Wonder if anyone has a definition 
for “Perfume” and “Toilet water or 
Cologne” that can stick? . . . The anti- 
perspirant portion of the Society of 
Cosmetic Chemists Seminar last Sep- 
tember was especially good, partly due 
to the expert handling of the question 
period by Dr. Butcher—one thing is 
certain, there is a lot to learn about the 


manner in which antiperspirants actu- 
ally work . Don’t be surprised to 
see some of the no drip cans (shaped 
like bottles) find use in cosmetics, es- 
pecially where used in volume as in 
bubble bath . . . I didn’t know it, but 
chlorophyllins are volatile, according 
to Dr. Barail . . . How long should a 
deveopment lab save samples?—Recent 
developments indicate you should save 
them at least ten years, maybe as long 
as seventeen years . Estradiol when 
reacted with a phosphate forming a 
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1162: Castile Soap 


Q. In one of your recent issues we 
noticed a letter to the editor numbered 
1133: Unfinished Castile Soap. In this 
letter a person with the _ initials 
B. E. N., Minn., inquires among other 
things about a source for Castile Soap. 
We are importing such a product di- 
rectly from Italy, and if you would care 
to let us have the name of the in- 
quirer, we would be glad to send him 
a sample bar. Incidentally, the Enos F. 
Jones Co., is out of business and was 
located in Newark, N. J. Their plant 
is for sale, but they have not manu- 
factured any goods for over two years. 
Their trademark was Bocabelli. M.C., 
N.Y. 


A. We have sent you the name of the 
inquirer and are pleased to publish 
your letter for others interested in 
Italian olive oil Castile soap. 


1163: Polysulfides 


Q. We are interested in formulating 


a pomade or pressing oil in a petro 
leum jelly base with sulfur as an active 
ingredient. We notice a similar prod 
uct on the market labelled to the effect 
that sulfur has been included in the 
form of polysulfides. We would appre 
ciate your advising what polysulfides 
might be and how much should be 
included in this type of product. Also 
how much carbolic acid should be in 
cluded. J. E. A., Calif. 


A. The inclusion of sulfur in a pressing 
oil could easily result in trouble be- 
cause the sulfur would melt and pro 
duce some weird effects. When you 
refer ta polysulfides, this is a large 


family of compounds. We question 


their usefulness in a water-free prod- 
uct. If carbolic acid is used, only traces 
would be used for perfume purposes. 
We suggest that you contact one of 
the chemical houses for the type of 
polysulfides they have, obtain some 
and try them out for use in a concen- 
tration of not more than 5 per cent. 
Names of suppliers are mailed to you 
separately. The sulfides are dispersed 
in the petrolatum since they are not 
soluble. You better try it on some 
shanks of hair before using it on hu- 
man hair. 


1164: Formulas 


Q. I am wondering if you can give me 
data, and if possible, formulas for the 
following products extensibly used in 
the U. S. and which are not used here. 
The so-called “white henna” com- 
pound powder used to boost the action 
of peroxide and ammonia in hair 
bleaching. Bleaching oil used in hair 
dying and bleaching. The so-called 
Spray Net hair spray or hair lacquer, 
apparently a very thin, quick drying 
varnish of unknown composition. An 
instant nail dryer. A liquid sprayed or 
painted over the ordinary nail enamel 


drying it in an instant. M. A. C., Brazil. 


1. White henna ts either magnesium 


oxide or magnesium carbonate or 
both. Bleaching oils are blends of min- 
eral oil containing emulsifiers which 
when mixed with hydrogen peroxide 
form a thick froth or foam and this is 
applied to the hair for bleaching. The 
emulsifier usually comes from the cale- 
gory of a polyol laurate or oleate and 
is present in an amount sufficient to 
give a moderately stable emulsion dur- 
ing use, roughly 5 to 10 per cent should 
work well. The types of hair spray to 
which you refer can be made from 


polyestradiol phosphate, results in a 
longer acting water-soluble estrogen 
. . . A new mold inhibitor, dimethyl 
dichloro-succinate is being tested in 
food wrappers A cortisone-like 
compound is present in licorice—has 
about 14 the activity Some may 
have heard Christian give two papers 
on the use of rare earth metals as anti- 
perspirants at the May meeting of the 
A.Ph.A. in Miami. Christian tested 
single rare earths and the natural com- 
plex on the eccrine glands of the horse. 


polyvinylpyrrolidone suitably _ plasti- 
cized with polyols, polyol esters or 
lanolin. The nail dryer is an oil. Var- 
ious oils have been used and some are 
patented in this country. You could 
start with a thin or low viscosity min- 
eral oil and see how that works out 
for you. 


1165: Cream Neutralizer 


Q. We wish to manufacture a cream 
cold wave neutralizer and would like 
your comments and possibly a sug- 
gested formula. We have had some suc- 
cess in small batches, using hydrogen 
peroxide in an acidified cream base 
with a wetting agent. 


Lanette Wax 2 parts 
Water Soluble Lanolin 1 part 
Teepol 1 part 
H:SO, Conc. .25 part 
Water plus Hydrogen 

Peroxide to make 5 volume H:O, 


We are doubtful as to the stability of 
this formulation and would appreciate 
your comments. We have also experi- 
mented with the above formula using 
potassium bromate as the oxidizing 
agent and without acidifying the 
cream. Would it be possible to pack 
this in an aluminum tube? F. L. L., 
South America 


1. The cream cold wave “instant” 
neutralizers in this country are made 
with sodium or potassium bromate for 
the products are stable whereas perox- 
ide formulations are not, just as you 
guessed. The bromate preparation will 
undoubtedly require a coated alumi 
num tube because we rather suspect 
that the electrolyte will attack the metal 
with potential disastrous results. There 
is another problem with the bromate 
and that is, should the material get on 
to towels or other organic based mate 
rials and dry out, the towel or cloth 
may spontaneously catch fire. The fire 
hazard can be reduced by including a 
fire retardant in the product, but you 
may not be able to stop inflammability 
completely. 
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TRUE LILAC 


Pak YT: 


A REMARKABLY ACCURATE LILAC REPRODUCTION AT AN AMAZINGLY LOW COST 


Here is a completely delightful Lilac fragrance that is designed to give 
your cosmetics and toiletry items added lift and extra sales appeal. 
LivasiA has all the beautiful fragrance of the natural flower, plus extra 
warmth and long-lasting qualities. It is usable in practically all items; 
including cologne, talcum and dusting powder, sachet, bath oils and lotions. 
This remarkable Lilac reproduction needs to be seen to be appreciated. 
Why not write or phone us today for a trial pound of LiLasia and 

make your own tests. Only $9.50 per pound. 


REMEMBER: Our specialization in perfume odors exclusively assures you 


of top quality products at lowest possible prices. 


FOR ALL OF YO 
COSMETIC AN 
TOILETRY ITE 


AROMATIC PRODUCTS, incorporated 15 EAST 30th STREET, NEW YORK | 


CHICAGO ° DALLAS . MEMPHIS . PITTSBURGH . LOS 


MEMBER @ FRAGRANCE FOUNDATION 


ANGELES 


‘ BosTO 





Scheme of Analysis of Lipsticks 


Scheme of analysis for lipsticks which separates 
the ingredients into the following groups: 
Lakes and fillers, hydrocarbons, waxes, ri- 


cinoleic acid esters 


and fluorescein dyes 


JOHN F. CLEMENTS* 


I. view of the large number of substances available for 
the formulation of lipsticks, it has not been practical to 
develop specific methods for all of the possible ingre- 
dients. The scheme outlined in the chart is intended to 
serve as a guide for the separation of the more common 
lipstick components into various groups. 

In many cases, examination of the various fractions by 
infrared spectrophotometry or by various chemical pro- 
cedures will lead to identification of specific ingredients. 


METHOD 
Reagents 


(a) n-Heptane.—Commercial grade, 99°, pure. 

(b) Acetic acid.—95%. Dil. 95 ml glacial acetic acid to 
100 ml with H.O. 

(c) Alcoholic KOH soln. 
100 ml 20%, alcohol. 

(d) Potassium periodate.—0.02 M. Dissolve 4.6 g 
KIO, in ca 500 ml hot H,O. Cool to room temp. and dil. 
to 11 with H,O. 

(e) Starch indicator soln.—Triturate 2 g soluble 
starch and 10 mg mercuric iodide with a little H,O. 
\dd the suspension to | | boiling H,O. Cool the mixt. 
to room temp. 

(f) Arsenious oxide soln.—0.02 N. 
\s.O, to 100 ml with H,O. 


Dissolve 3 g KOH in ca 


Dil. 20 ml 0.1 N 


{pparatus 


Aluminum oxide column.—Tamp a cotton plug into 


the bottom of a chromatograph tube 9” 34”. Fill the 
tube with n-heptane and pour enough aluminum oxide 
(“Alorco” grade F-20, 80—200 mesh) thru the n-heptane 
to form a column 1.5” high. Pack the column by apply- 


® Division of Cosmetics, Food and Drug Administration, Department of 
Health, Education and Welfare, Washington 25, D. C. Presented at the 
annual meeting of the Assn. of Official Agricultural Chemists, October 11, 
1954. Reprinted from the Journal of the Association of Official Agricultural 
Chemists, Vol. 38, No. 3, pp. 838. 


ing 5-6 Ibs air pressure to the tube. Add successive 
amounts of aluminum oxide in this manner until a 
column 9” in length is formed. 


Procedure 


(See Chart | for diagrammatic scheme of the analysis.) 

Lakes and fillers —Weigh accurately in a 250 ml 
beaker 2—3 g of the lipstick. Add 50 ml trichloroethy- 
lene? to the beaker and heat, if necessary, to dissolve the 
waxes. Filter the mixture through a tared Gooch cru- 
cible, using suction. Wash the beaker and residue in the 
crucible with five 10 ml portions of trichloroethylene, 
followed by 10 ml portions of acetone until the acetone 
washings are colorless. Reserve the filtrate and washings. 
Dry the crucible 2 hrs at 105°C. in an oven, cool in a 
desiccator, and weigh as lakes and fillers. 

Waxes and hydrocarbons.—Transfer the reserved tri- 
chloroethylene-acetone solution to a 250 ml beaker, rinse 
the flask with a little trichlorethylene, and add the wash- 
ings to the beaker. Evaporate the solution to ca 50 ml on 
the steam bath under a gentle stream of air, transfer to a 
110 ml volumetric flash, and make to volume with tri- 
chloroethylene. 

Pipet a 50 ml aliquot of the trichloroethylene solution 
into a 250 ml beaker, and evaporate the solvent on the 
steam bath. Dissolve the residue in 20 ml hot n-heptane 
to a 100 ml separatory funnel. Extract the n-heptane 
solution with five 25 ml portions of hot 95°% acetic acid, 
and wash the combined acetic acid extracts with 15 ml 
hot n-heptane. Extract the n-heptane wash solution with 
15 ml hot 95% acetic acid; then add the n-heptane wash 
solution to the n-heptane solution and the acetic acid 
wash solution to the acetic acid extract. Reserve the 
acetic acid extracts. Filter the n-heptane solution thru a 
cotton plug into a tared 250 ml beaker and wash the 


a 


2? Bisnop, H., J. Soc. Cos. Chem., 5, 2 (1954) 
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plug with ca 15 ml CHCI,. Evaporate the solvent on a 
steam bath under a gentle stream of air, dry for 10 min. 
at 105°C. in an oven, cool in a desiccator, and weigh as 
combined hydrocarbons and waxes. 

Dissolve the hydrocarbon-wax residue in 25 ml hot 
n-heptane, transfer the solution with the aid of 10 ml 
hot n-heptane to the 934” chromatograph tube con- 
taining activated Al,O,, and allow the solution to flow 


weigh as recinoleic acid esters. 


Propylene glycol.—To a weighed sample of lipstick 


(ca 2 g) in a 250 ml Erlenmeyer flask, add 25 ml n-hep 
tane and 10 ml H,O. Connect the flask to a 20 ml capac 


ity Dean and Stark type distillation trap equipped with 
a stopcock, Fill the trap with n-heptane, connect to a 
water-cooled condenser, and distil the mixture for 1 hr. 


Remove the flask from the heat and when the mixture 


Lipstick—————-Dissolve in heptane, add 


H:0, and distil in Dean- 
Stark apparatus. Determine 


Treat with trichloro- propylene glycol on distillate 
ethylene and acetone by Malaprade reaction.! 


Trichloroethylene-acetone solubles 


(Hydrocarbons, ricinoleic acid esters, 
waxes, dyes) 


Evaporate solvent, dissolve residue in 
hot heptane, and extract with 95% 
acetic acid. 


Heptane fraction 


(Waxes, hydrocarbons) 


Chromatograph on aluminum oxide 
column. 


| | 
Heptane eluate Chloroform and 
EtOH eluate 
(Hydrocarbons) | 
(Waxes) 


Test for Lanolin 


Trichloroethylene-acetone insolubles 


(Lakes and fillers) 


Acetic acid fraction 


(Ricinoleic acid esters, dyes) 

Dilute acetic acid with water and 
extract with ether. Extract ether solu- 
tion with 3% KOH. 


Ether fraction 3% KOH fraction 
(Ricinoleic acid 
esters, oil-soluble 
dye) 


(Fluorescein dyes) 


Cuart 1.—Scheme of analysis 


through at a rapid rate. Follow this solution with 200 
ml hot n-heptane. Collect the eluate in a tared 250 ml 
beaker. Evaporate the solvent on the steam bath, dry for 
10 min. at 105°C. in an oven, cool in a desiccator, and 
weigh as hydrocarbons. 

Calculate total waxes by subtracting the weight of 
hydrocarbons from the weight of combined waxes and 
hydrocarbons. 

Ricinoleic acid esters.—Transler the reserved acetic 
acid extracts to a | | separatory funnel, add 500 ml H,O, 
and extract with three 100 ml portions of isopropyl 
ether. Wash the combined ether extracts with 25 ml 
portions of 20°) alcohol containing 3°% KOH until no 
fluorescence is noted in the extracts (3—5 extractions 
usually suthce). The alkaline extracts contain the fluo- 
rescein. colors. Acidify the ether solution with concd 
HCl and wash with two 50 ml portions of H,O. Discard 
the H.O washings. Filter the ether solution thru a 
cotton plug into a tared beaker, evaporate the solvent 
on the steam bath, dry for 10 min. at 105°C., cool, and 


Macaprape, L., Bull. soe. chim., 43, 683 (1928);[5] 1, 833 (1934). 
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stops boiling, add an additional 10 ml H,O to the flask. 
Connect the flask to the distilling trap and continue the 
distillation for 2 hrs. 

Draw off the distilled H,O into a 100 ml volumetric 
flask. Wash the condenser and trap with several small 
portions of distilled H,O, add the washings to the flask, 
and dilute to volume with H.O. 

Pipet an aliquot of the solution containing not more 
than 45 mg propylene glycol into a 250 ml Erlenmeyet 
flask, add 35 ml 0.02 M KIO,, and let stand 1 hr. Then 
add ca 1 g NaHCoO,, ca 0.5 g KI, and 5 ml starch solu- 
tion. Titrate the solution with 0.02 N As.O,, stirring 
continuously, to disappearance of the blue color, Stand 
ardize 35 ml of the KIO, with 0.02 N As.O, in the same 
manner. Subtract the sample titration from the standard 
titration and calculate the amount of propylene glycol 
present from the relation: 

1 ml 0.02 N As,O 0.76 mg propylene glycol 
EXPERIMENTAL 


The proposed scheme ol analysis was applied to a 
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sample containing the following ingredients: 


grams 
De DS 0.2765 
(contains 0.0404 @ hydrocarbons) 
Parathn 
Ceresin 
Candellila wax Be te ira atan sey 
(contains 0.0888 g hydrocarbons) 


0.2635 
0.2529 


0.2340 


0.2501 
0.7294 
0.0221 
0.0298 
0.0293 


CS EI te a ins bre oe oaks 
Sie WM ON oo ga woke erwakeneeees 
D&C Orange No. 5 (94°, pure dye) ...... 
D&C Red No, 21 (90°, pure dye) ........ 
D&C Red No. 27 (96°, pure dye) : 
D&C Red No. 11, barium lake (62°, pure 


Oe Caos Daas cee owas ae caine ka 0.2266 


Table 1. Three 
commercial brands of lipsticks were also analyzed by the 


The results obtained are shown in 


TABLE 1.—Analysis of prepared lipstick 


Ingredient Present Recovered Recovery 


grams grams per cent 


Hydrocarbons 0.6456 0.6461 100.1 
Waxes 0.6314 0.6286" 99.6" 
Castol oil 0.7294 0.7084 97.1 
Lakes 0.2266 0.1801 79.5 


" By ditference, 


proposed procedure. The results of the analyses are 
shown in Table 2. 

Weighed amounts of propylene glycol were added to 
portions of a mixture containing the following ingre- 
dients: 


grams 


NINN. 5 rca cata ach cas tegtana teh arava tgratatate dra aid ua cates ia) 10 
SN Co iia ad eased eknk cet ee wanna 5 
I SIN rg a ve Cage Ae Wee ewee 5 
EI NINN aes acacia aie awe lark tag ad eho ors 5 
NE ce aa aalesa BEG Haute eee ener eavuent 5 
SO Ree er ere re ee ine ere 5 
NN oh oie wre vin vv a ex wacaleaeeie ee 5 
MC gh ge i ade a ee he ae 5 
ec ON SOO o's 6 Sid dewwee dow enes ey. | 
Ss UE PN EE wok vieedsev rescues ort wath l 
Ps MEE SN EE ik vce ci ek weke es cave se eneeees l 
D&C Red No. 11, barium lake 10 


Ihe mixture was then analyzed for the propylene 


) 


glycol. Results are shown in Table 3. 


DISCUSSION 


The data shown in Table | indicate that 97 per 
cent of the castor oil can be recovered by the n-heptane- 
acetic acid extraction. Check experiments indicated 
very little cross contamination during the extraction. 
Ihe hydrocarbons are recovered quantitatively by the 
procedure. 
spectra of thin films applied to salt crystals. 

No completely satisfactory method was found fo 
cluting the 
Chloroform followed by hot 95 per cent alcohol re 


Their purity was verified by the infrared 


waxes from the chromatograph column. 


moved 80-90 per cent of the material. 
The wax content then had to be calculated by diffe 
ence. No attempt was made to identily the various waxes 
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present. The waxes may be checked qualitatively for the 
presence of lanolin by the Liebermann-Burchard color 
test. 


TABLE 2.—Analyses of commercial brands of lipstick 


Ingredient Brand 1 Brand 2 Brand 3 
per cent per cent per cent 

Propylene glycol $.9 — ~ 
Lakes 9.3 10.2 1.7 
Waxes 10.5" 14.5° 19.2° 
Hydrocarbons 11.3 9.2 11.3 
Castor oil 52.8" 59.6 50.3 
Total 87.8 93.5 85.5 


" By difference. 
» A mixture of castor oil + propylene glycol mono-ricinoleate. 


The average recovery of propylene glycol from the 
prepared lipsticks was 95.3 per cent; the largest devia- 
tions from this value were +3.6 per cent and —3.8 pet 


TABLE 3.—Recoveries of propylene glycol 





Base Added Found Recovery 
grams meg mg per cent 
2.3036 — Nil — 
1.9960 36.7 36.3 98.9 
2.0697 61.7 58.6 95.0 
1.9269 102.4 96.8 94.5 
2.0737 216.4 208.8 96.5 
1.8650 38.8 35.5 91.5 
1.9827 66.1 62.6 94.7 
1.9675 98.35 93.2 94.8 
1.9974 237.3 229.0 96.5 

Average 95.3 


cent. The identity of the propylene glycol can be veri- 
fied by the colorimetric test of Hovey and Hodgins.* 

The analysis of the three commercial lipsticks yielded 
total recoveries of 87.8 per cent, 93.5 per cent, and 85.5 
per cent, respectively. No attempt was made to deter- 
mine the extracted fluorescein dyes which would un- 
doubtedly have added 2-3 per cent to the recoveries. 

The scheme of analysis is such that the losses must 
have occurred in one of three ways: The lipstick may 
have contained some volatile solvent other than propy- 
lene glycol; a material is present which is not extract- 
able by isopropyl ether from dilute acetic acid; or some 
substance other than the fluorescein colors is extracted 
from the ether by the dilute potassium hydroxide. Vola- 
tile perfumes and free hydroxy fatty acids are in these 
categories and are responsible for some of the loss. 
Further investigation will be carried out to discover the 
cause of the low recoveries. 


SUMMARY 


\ scheme of analysis for lipsticks has been developed 
which separates the lipstick ingredients into the follow 
ing groups: Lakes and fillers, hydro-carbons, waxes, 
ricinoleic acid esters, and fluorescein dyes. 

When the scheme was followed in examining some 
commercial lipsticks, total recoveries (including an 
estimated 2.5 per cent fluorescein colors) varied from 88 


to 96 per cent, 


8 Hovey, A. G., 


(1937). 


and Hoperns, T. S., Ind. Eng. Chem., Anal. Ed., 9, 509 
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Uses of Non-Ionic Emulsifiers 


By solubilizing the oils non-ionic emulsifiers permit the reduction 
or total replacement of the alcohol with water and emulsifier in 
such products as toilet waters, bath oils, after shave lotions, etc. 


ON-IONIC emulsifiers offer a unique method of 
formulation of products such as colognes, toilet waters, 
and after-shave lotions. The standard formulas for these 
preparations require a large proportion of alcohol to 
dissolve the perfume oils used. Non-ionic emulsifiers 
permit the reduction or total replacement of the alco- 
hol with water and emulsifier, i.e., they solubilize the 
oils. 

Though solubilized oils look clear, they are not in 
true molecular solution. ‘The products are transparent 
emulsions, as may be demonstrated by a Tyndall cone 


Solubilized Perfume Compounds 
Formulas No. 1 and No. 2 


No. 1 No. 2 
Partial Complete 
Replacement Replacement 
of Alcohol of Alcohol 


Perfume compound 1.0% 1.0% 
Alcohol 10.0% — 
Polyoxyethylene sorbitan 

monolaurate 3.0% 6.0% 
Water 56.0% 93.0% 
Preservative q-s. q.s. 


Preparation: Dissolve perfume compound in_ the 
emulsifier and slowly add water at room temperature, 
with moderate agitation. 


test. Non-alcoholic or low alcoholic content clear 
colognes, bath oils, etc., may be prepared by solubiliz- 
ing perfume compounds with hydrophilic emulsifiers 
like Atlas Powder Co.'s polyoxyethylene sorbitan fatty 
acid esters. For most perfume compounds, three to five 
parts of one of these will solubilize one part of oil in 


° Industry Sales Manager, Atlas Powder Co., Chemicals Division, Wil- 
mington, Del. 
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water, producing a sparkling clear preparation. With 
certain oils, as much as 8 or 9 parts of the solubilizer 
may be required. The “solution” may be diluted to any 
concentration with water, without loss of clarity. 

An additional benefit of the non-ionic solubilizing 
agents is that they act as fixatives and often enhance and 
mellow the bouquet of the perfume oils. 


Bath Oil 
Formula No. 3 
A Pine needle perfume 5%, 
Polyoxyethylene sorbitan 
monolaurate n% (to obtain clarity) 
B Sodium carboxymethyl- 
cellulose is 
Preservative q.s. 
Water (94-n)% 


Preparation: Disperse sodium carboxymethylcellu- 
lose in water. Mix perfume and solubilizer. Then 
add (B) slowly to (A), with agitation. If product is 
not clear, raise percentage of emulsifier. A ratio of 5 
parts emulsifier to one perfume is suggested as a 
starting procedure. 
Solubilization of water insoluble materials other than 
essential oils is possible. For example, hexachlorophene 
as illustrated in Formula No. 4. 


Solubilized Hexachlorophene 
Formula No. 4 


A Hexachlorophene 1%, 
Polyoxyethylene sorbitan 

monopalmitate or monostearate 9% 

B Water 90% 

Preservative qs. 


Preparation: Heat (A) to 70°C, Stir to dissolve the 
hexachlorophene. Cool to room temperature. Agi- 
tate the mixture, and add water slowly. 
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Radioactive Isotopes in Research 


First critical examination of their use for cosmetic research 
made at over-subscribed second seminar of Society of 


Cosmetic Chemists. 


.Anti-perspirant and deodorant 


activity and use of aerosols discussed by experts 


I, 1954, the Society of Cosmetic Chemists struck a 
new note in scientific meetings for the cosmetic in- 
dustry when it held its two-day seminar. It was a meet- 
ing that generated enthusiasm; one at which people 
advanced in many phases of scientific studies related 


Maison G. deNavarre, founder, 
first president and medallist of 
the Society of Cosmetic Chem- 
ists, author and scientist was 
among the notables present 
who have done much to ad- 
vance the cosmetic industry. 





to cosmetics exchanged ideas, debated, clashed, and 
sharpened their wits. It must have seemed to many 
observers, as it did to me, that the day of long, dreary 
papers, one unrelated to the next, and each read to an 
audience far smaller (and more loyal) than the groups 
in the anterooms and corridors—it must have seemed 
that that day was at an end. For the original concept 
out of which this seminar grew, credit must be placed 
with Maison G. deNavarre; and for carrying out this 
idea with energy, dynamism, and brilliant originality, 
one must cite above all (but not alone) Gabriel Barnett. 

Now that history has taken 1954 into the land of 
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EDWARD S. SAGARIN 


limbo, another two-day seminar was planned and held, 
this one being at the Barbizon Plaza Hotel on Septem- 
ber 15 and 16. Again heading the seminar committee 
was Mr. Barnett, who received assistance from many 
others, including Morris Root of G. Barr & Co. who 






Dr. Kenneth L. Russell, president 
of the Society of Cosmetic 
Chemists who has done notable 
work in research welcomed the 
members and opened the semi- 
nar by announcing the atomic 
age theme as the lead off topic. 


worked out the aerosol symposium, and Dr. I. L. 
Lubowe, well-known dermatologist, who arranged the 
antiperspirant section. 

Before entering into a brief discussion of some ol 
the papers, this observer should like to offer a few facts, 
comments, and strictly personal opinions about the 
two-day session as a whole. It was an oversubscribed 
meeting, with more requests for tickets than could be 
accommodated at the New York Academy of Sciences, 
where the cocktail party, luncheons, and dinner took 
place. Men and women from almost every major and 
from many minor houses were present; they came from 
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every part-of the United States and even from abroad. 
Yet, it would be difficult to state that the meetings held 
the undivided attention of the audience as had been 
the case a year before. Surely this was not the fault of 


the subject matter, but perhaps the physical accommoda- 


tions were such that the audience did not feel it was 
participating, but merely listening. Finally, one won- 
dered at times, during this meeting, whether the art 
of extemporaneity was altogether dead. Not only 
speakers but even guests who had been invited to come 
and participate in a discussion tound themselves read- 
ing a paper. Even when the paper in question was 
outstanding, as some were, the aim of advancing 
through an exchange of views and an airing of outlooks 
was not everything that had been anticipated. This is 
not to imply any lack of success; but the formula for 





H. R. Shepherd 
Moderator of the Aerosol 
Symposium 


a mecting that has a scientific role to play, and is not 
(or at least is not only) a social group or a hunting 
ground for chemists seeking jobs and jobs seeking 
chemists—such a formula is not yet clearly established. 


Radioactive Isotopes 


When the president of the Society of Cosmetic Chem- 
ists, Kenneth Russell, opened the meeting, most of the 
250 people had arrived and were awaiting the first 
symposium. The subject chosen was on the use of 
radioactive isotopes in cosmetic research. While there 
have been a few scattered, individual papers on aspects 
of that theme, and the beginnings of extremely im- 
portant work, it remained for the Society, in this semi- 
nar, to bring together a group of physical chemists who 
are expert in and outstanding in the field of radio- 
activity, to present a group of papers centered around 
the very practical question of application. 

Four papers were given dealing with the use of 
radioactive isotopes; so closely interrelated are the 
aspects covered by each speaker, that the papers can 
best be judged as one unit. To open the discussion, Dr. 
J. R. Carlin of Tracerlab Inc. dealt with principles and 
techniques, while the other three speakers highlighted 
the application for the study of absorption by hair, by 
the skin, and action of certain chemicals on the teeth. 
All of the speakers were convinced of the enormous 
significance of radioactivity in the study of absorption 
and other phenomena, and they lost no time in dem- 
onstrating the practical value of studies of this nature. 
These three speakers who contributed to the symposium 
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Dr. Charles E. Crompton 
Isotope Div. U.S. Atomic 
Energy Comm. President 


were Dr. H. J. White, Jr. of Textile Research Institute, 


who spoke on hair; Dr. F. D. Malkinson of the Unive: 
sity of Chicago, on skin absorption; and Drs. M. | 
Nelson, Jr., and David Stewart, Jr., of Colgate, on 
N-acyl sarcosine. 


Anti-perspirant and Deodorant Activity 


The second session dealt with the mechanism of anti 
perspirant activity and deodorant activity. Untortu 


nately, one of the speakers, Dr. Marion B. Sulzberger, 


was unable to attend, and he therefore prepared a papel 
which reflected his usually high standards, and which 


he asked Dr. Franz Hermann to read. The audience 


had the benefit of Dr. Hermann’s knowledge and learn 
ing in the field. Following Dr. Hermann’s delivery o! 
his colleague’s paper, Dr. E. G. Klarmann, of Lehn 





Dr. Emil G. Klarmann 
Medallist and former S.C.C. 


and Fink, Inc., presented a summary of both chemical 
and bacteriological aspects of anti-perspirants and de 
odorants, and Dr. W. B. Shelley of the University of 
Pennsylvania disclosed the results of his studies on 
apocrine sweat in the production of axillary odor, all 
followed by an extremely lively discussion. 

Perhaps the keynote theme of Dr. Sulzberger’s work 
was the distinction that he drew between the manulfac- 
ture, elaboration, or secretion of sweat, and its propul- 
sion or delivery to the surface of the skin. Disturbances 
in the body, he pointed out, may be due to one of these 
activities while the other remains unimpaired; or it 
may be due to a third category, the occurrences on the 
skin surface that affect sweat after its delivery. Thus, 
there are numerous ill effects that may be caused by a 
disturbance in any one of these three activities, and 
among the ill effects the speaker cited the retention of 
sweat below the surface of the skin, leading to derma- 
tological troubles, itching, allergy, and other difficulties; 
excessive sweating of a local nature, or the absence or 
partial absence of perspiration, leading to various in- 
fections. Dr. Sulzberger particularly emphasized the 
interdependence of the proper delivery and spread of 
sweat and of sebum. 

The writer turns to the paper of Dr. Klarmann with 
a recognition of its importance which I could not have 
had a few years back. For experience has taught that 
an all-inclusive, comprehensive, brilliant review of a 
subject is even rarer than an original contribution to 
some specific aspect of it. In a review and summary 
that was both critical and impartial, the speaker gave 
the audience a panoramic picture of anti-perspirant and 
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deodorant mechanisms: aluminum salts, chlorinated 
bisphenols and other antibacterial agents, chlorophyll, 
ion-exchange resins, cationic surfactants, and the newer 
pharmacodynamic agents which seem to reduce the flow 
of perspiration. Without going into more detail on 
the paper itself (its careful study must be just about 
the first item of business of anyone interested in this 
field), I must reiterate, at the expense of redundancy, 
the unique contribution of one who brings together, 
with critical acumen, all of the various independent 
and interdependent threads and weaves them into a 
single fabric. 

In a study of apocrine sweat, Dr. Walter B. Shelley 
demonstrated that when such sweat is collected in a 
rather pure state upon its appearance on the surlace of 
the skin, it is not only odorless but actually sterile. By 
the inhibition of the growth of organisms in such sweat, 
no characteristic odor developed. His work would seem 
to lay the foundations, both theoretically and experi- 
mentally, for justification of the use of antibacterial 
agents for deodorant purposes. 


ferosols in the Cosmetic Industry 


Ihe third group of papers or symposium centered 
around the new and (if one may be permitted a double 
entendre) dynamic subject of aerosols in the cosmetic 
industry, While there have been individual papers 
relating thereto, and several symposia at the C.S.M.A.,, 
this was the first time that a cosmetic chemist’s group 
devoted major attention to aerosols. Leading the dis 
cussion was F. T. Reed of E. 1. du Pont de Nemours & 
Co., who discussed the role of the propellent, its method 
ol functioning, and the problems involved in the choice 
of propellent or mixture of propellents for aerosol cos- 
miclics. 

In a talk entitled, “Formulating for Pressure,” Morris 
}. Root of G. Barr & Co, discussed the basic principles 
involved in working out an aerosol formulation, and 
likewise gave a panoramic view of acrosol formulation. 
Mr. Root’s paper dealt with spray, foam, and powder 
products; with cold-filling and pressure-filling; and with 
such important aspects of aerosol work as corrosion, 
solubility, spray pattern, particle size, container ma- 
terials, and other problems. The audience was particu- 
larly interested in a “dye technique” which is used to 
give a picture of the spray pattern, and the discussion 
revolved largely around methods for the improvement 
of that technique so that the conditions were more care- 
fully controlled and the results more reproducible. 

The acrosol symposium, whose chairman was H. R. 
Shepherd, also was highlighted by two important theo- 
retical presentations, namely on the measurement of 
particle size distribution, by Dr. M. A. Fischer of the 
Armour Research Foundation, and on the thermody- 
namics of spray formation, by Dr. J. L. York of the Uni- 
versity of Michigan. 

It would seem again, in summary, that the grouping 
of several papers around a single subject, to form a 
symposium or even a debate, arouses wide interest in 
audience and speakers alike. The arrangement of such 
symposia need not of course, be limited to seminars. 
With this seminar, the S.C.C. (now celebrating its tenth 
anniversary) again demonstrates the unique contribu- 
tion it has made to the cosmetic industry and science in 
\merica. 
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Packaging Design A Science 


- HE package is the concrete symbol of an advanced 
industrial civilization according to Gordon Lippin- 
cout, of Lippincott & Margulies, designers, in a talk 
before the Cincinnati Sales Executives Council. 

Today, he said, people eat out of packages, build 
and wreck with tools that are pre-packaged, raise theit 
children from packages, and even live in houses that 
emerge from packages. 

“The result,” he stated, “is that to today’s consumer, 
the package very often is the corporation. It has become 
a major spokesman—and in some cases the major 
spokesman—for an entire company behind its product.” 

For this reason, management is seeking more concrete 
yardsticks by which it may evaluate a_ packaging 
program. 

“The cost of a package redesign program today ts 
doubly serious— not only in terms of the initial invest- 
ment, but in even greater terms of the impact a new 
package may have on the consumer.” 

Outlining contemporary techniques of package de- 
sign programs, Mr. Lippincott urged management to 
allot time, as well as budget, for a program that includes 
thorough research. 

He advised that “today’s package needs at least the 
equal going-over management gives its advertisements, 
sales promotion campaigns and public relation pro- 
grams.” 

Motivation research, he said, gives us inside informa- 
tion as to how the consumer sees a company, if the sales 
message is getting through to her and if it is the proper 
message to begin with. 

Package research itself, now takes on the aspects of 
a financial audit. Here we set up actual assets and 
liabilities of an existing package. Once determined, 
we drop the liabilities and concentrate on the assets— 
the design elements working to sell. 

One of the most valuable developments has been 
the setting-up of permanent packaging committees 
within corporations. Composed of members of sales, 
purchasing, marketing, production and advertising, 
with a package design consultant, the committee reports 
on a year-round basis. Management is thus kept con- 
stantly apprised of new developments, competition and 
the changing point of sale, he explained. 

Such a continuous research program, Mr. Lippincott 
said, makes unnecessary sudden, sporadic and sometimes 
unprofitable investments for package redesign. More- 
over, it brings the important “store environment” to 
a conference room that is still lacking in many com- 
panies today. 


Our society is composed about as follows: three per 
cent or less for the entire upper class; around 12°, for 
the upper middle class; about 65°% clustered in the 
lower-middle and upper-lower classes; and about 20% 
in the lower-lower class.—Burleigh B. Gardner. 


Why complain about today’s dollar? It is the only 
kind you can get.—Houghton Line. 


The only reason some people get lost in thought is 
because it is unfamiliar territory to them.—The Item. 
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Four Things to Look for 
in a Salesman 


i have just concluded a special study involving four 

years, five psychologists, and about 6,000 questions, 
and we have come up with a mess of statistics. The study 
wasn't a complete waste of time, because we came up 
with four things to look for in a salesman. 

1. Mental ability. We want men who are sharp. But 
we don’t want men who are too sharp—because we 
have found that when we hire men like that they climb 
the promotional ladder too fast, and all too rapidly 
displace men who are currently in management posi- 
tions, creating unemployment and a costly turnover. 

2. A conclusion from No. 1. When you hire, you want 
to hire men who are not as sharp as you are—men who 
will be successfully mediocre. 

3. Perseverance. Obviously, a man who’s going to be 
a good salesman has to have sticktoitiveness. But at the 
same time he must know when to quit. I had a man 
come in to see me three times in the last ten days asking 
lor a raise. The guy doesn’t know when to quit—and 
ironically this guy only recently had a raise. In ‘44, I 
believe. 

1. Independence of thought. We want men who have 
that—provided it doesn’t conflict with already estab- 
lished standards, directives, policies, plans, procedures, 
and so on. If he has any thoughts that conflict with 
those, then he should have independence of thought in 
the sense that he should keep his thoughts independent 
ol these.—Walter Brunauer in address before New York 
Sales Executives Club. 


What is the A.B.C.? 


1 Bureau of Circulation is an association 
with than 2500 members—THE AMERICAN 
PERFUMER and other publications, advertisers that talk 
to you in their messages in our pages, and professional 
advertising agencies that prepare and 
advertising in our “white space.” the 
veteran A.B.C. membe1 

“Betore 


\udit 


more 


copy 
Here's 


place 
way a 
puts it: 

1914, the word ‘circulation’ had dozens of 
meanings; it was so loosely defined that you or anyone 
else would have found clear facts almost unobtainable. 

“Then, if you were comparing rival publishers’ circu- 
lation claims or trying to determine if a publisher's 
advertising rates were fair and reasonable, you'd have 
found many reasons to doubt the validity of many 
statements. 

“The publishing and advertising business of 39 years 
ago successfully met this critical need for dependable, 
standardized circulation facts instead of optimistic 
claims. To bring order out of chaos in 1914, either of 
two solutions was possible. 

Every business man knows the first possibility- 
regulation by government. Laws might have been en- 
acted and circulation practice restricted by government 
edict. 

“But, wisely, our business chose the better way— 
voluntary self-regulation through mutual understanding 
and by self-imposed rules of good practice. 

“The Audit Bureau of Circulation was set up in 1914; 
its first step was an accurate definition of ‘net paid 
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circulation.’ Then came the answers to such questions 
as: How much circulation as measured by this defini 
tion? How much do people pay to get this publication? 
Where does the publication go? What do the readers 
do to earn their living? Today, 65 skilled circulation 
auditors employed by A.B.C. answer such questions 
accurately for business men. 

“Methods for obtaining circulation, once limited only 
by the ingenuity and conscience of publishers, are dis 
closed by A.B.C. audits. Membership in A.B.C. dis 
courages marginal practices of dubious value. Modern 
advertising practice is based on A.B.C.-audited facts that 
make space-buying an investment in known values, and 
have made publication advertising the effective market- 
ing instrument that lowers unit sales costs by increasing 
sales, 

Of course, the reader will ask, “What's in this for me? 
I can see that the advertiser profits by knowing the facts, 
but what do I get out of this A.B.C. program?” 

We suggest that you turn to the first, or any, article 
in this or any issue of THE AMERICAN PERFUMER. Ask 
yourself, “Is it information I want? Can it help my 
work? Does it contain ideas to promote sales, increas¢ 
efficiency, cut costs and make more profits?” 

The answer to your question should be “yes” becaus¢ 
you have paid good money to read this magazine. 

The audited subscription price demands that we de- 
liver to you the best material we can find, or you will 
not renew your subscription when the next year rolls 
around. We must always be alert to every opportunity 
to make THE AMERICAN PERFUMER worth “the price of 
admission” that you pay. 


A serious impediment to marriage nowadays is the 
increasing difficulty in supporting the government and 
a wile on one income.—Belvorr Castle. 


Where there is dust to be wet down in a factory it is 
wise to use wet water. In other words add a surface 
active agent to the water to lower the surface tension 
and enable it to wet out faster thus doing a better job of 
laying the dust.—A. EF. Carpenter. 


To protect the nose from excessive sunburn a plastic 
nose shadow which may be attached to sunglasses or to 
ordinary glasses has been placed on the market. 


One company in the cosmetic field was numbered 
among the 100 leaders in outdoor advertising in 1954. 
The Wildroot Co. spent $225,487 of its appropriation 
in this way. 


Downtown shopping areas are staging a real come- 
back while suburban shopping centers are being over- 
built and are beginning to compete with each other.— 
E. B. Weiss. 


An estimated $25 billion is spent annually on clerical 
work and the record keeping field is the fastest growing 
province of employment. Compared with 11 clerks for 
every 100 employed in 1940 there are today almost 16 
people for every 100.—N. W. D. A. Newsletter. 
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SHAVING: 





lis Relationship to Diseases of 
the bearded area of the face. 


GIBSON E. CRAIG, M.D.* 


[PT LE has been written regarding the relationship 

ol shaving to diseases of the bearded area of the face. 
Greenbaum in the ARCHIVES Of 
SYPHILOLOGY in 1935 pointed out that shaving against 


DERMATOLOGY AND 


The purpose of this paper is to endeavor to explain 


the mechanism by which shaving can produce disease. 


The hair projects from the skin surface at an angle 


(Fig. 1). It has been shown by Upham and Landauer, 





Fig. 1—Hair in normal position. 


the grain can produce ingrown hairs. Sulzberger notes 
that in the treatment of sycosis barbae instructing the 
patient to shave with the grain is important. Andrews 
suggests that in treating sycosis barbae shaving should 
be light and infrequent. Lewis says that shaving with an 
electric razor may be helpful. Others have pointed out 
that daily shaving was a necessity. 


Archives of Derma- 
1955 by American 


® Montreal, Canada. Reprinted from the A. M. A. 
tology, January 1955, Vol. 71, pp 11-13. Copyright 
Medical Assn 


3—Hair cut off; skin 
still under tension. 
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Fig. 2—Hair drawn more upright and follicle 
mound flattened by skin traction in direction of 
arrow. 


in 1955, that there is a correlation between the thick- 
ness of the cutis and the angle which the hair makes 
with the skin surface. Lehman, in 1920, working with 
sheep, showed that the thicker the hair the more erect 
that 
the hair angle varies among individuals and in various 


it should stand. Hence it is reasonable to assume 


locations on the same person. 

The direction in which the hair points is commonly 
known as the “grain.” The grain direction varies among 
individuals but generally it runs from above downward 


Fig. 4—Sharp hair end 
retracts below skin surface 
when skin is released. 
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parallel to -a line joining the tip of the nose and the 
midpoint of the chin. 

In the process of shaving it is common practice to 
stretch the skin so that the follicle mound is flattened 
and the hair is brought to a more elevated position in 
relation to the skin surface, thus allowing for a closei 
shave (Fig. 2). This flattening can be accentuated in 





Fig. 5——Foreign-body reaction (granuloma). 


St 


places, such as the sides of the chin, if the tongue i 
pressed against the buccal mucosa. 

The closeness of the shave can also be influenced by 
the direction in which the hair is shaved. If the hair is 
shaved in the direction of the grain the hair tends to 
be flattened just prior to shaving, but if the hair is 
shaved against the grain the hair is elevated just prion 
to cutting and hence will be cut closer (Fig. 3). 

Shaving with a stretched skin against the grain can 
cut the hair so close that, in some persons, when the 
tension is released, the cut end is actually below the 
normal surface of the skin (Fig. 4). 

The majority of persons can apparently shave in this 
manner and not produce any damage. However, in some 





Fig. 6—Small pustule due to bacterial invasion of 
irritated follicular opening. 


persons, and frequently only in limited areas of the 
face, the hair on growing back penetrates the side of 
the follicular mound and produces one or all of fou 
types of lesions which are regularly seen by the der- 
matologist. . 

1. A foreign body reaction where the hair tip pene- 
trating the follicular epidermis forms a chronic inflam- 
matory papule (Fig. 5). This may be what Greenbaum 
described as “folliculitis barbae traumatica.” In_ his 
paper on the subject Greenbaum says: “The essential 
process appears to be a perifolliculitis due to a foreign 
body in the follicular epidermis.” 

This type of reaction occurs commonly in Negroes 
and may be due in part to the natural kinkiness of the 
hair which causes it to curl up once the tip is stopped 
by penetrating the side of the follicle. 
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2. A small pustule which results from bacterial in 


vasion ol the irritated folliculat opening (Fig. 6). 

3. An ingrown hair where the tip is caught in the 
follicular epidermis and continued growth causes th 
shaft to double up on itself like a loop (Fig. 7). 

1. A hair which penetrates the very outer layers ol 
the epidermis and may be pushed under it for 4 in 
(0.64 cm.) or so. Eventually it may break out spontan 
cously or be released by shaving or plucking (Fig. 8) 

I do not claim these ideas to be original, as Dr. 
Arthur Hudson of TVoronto, for one, had the same 
thoughts when I first discussed it with him several years 
ago. 

Proof of such an explanation is difficult histologically, 
as the hair is usually pulled away from the follicula 





Fig. 7—Loop formation. 


epidermis during processing, and superficial pustules 
are broken. 

Such an explanation could throw light on many ol 
the puzzling aspects of folliculitis of the beard, such as 
why it remains localized to symmetrical areas of the Lace 
without spreading. Such areas are olten seen on the 
sides of the chin in persons who shave up with the 
tongue in the cheek, and also on the neck just about 
the level of the thyroid cartilage where the grain olten 
changes direction abruptly from down to up. 

It would explain why some men get folliculitis every 
time they get shaved by a barber who in his enthusiasm 
shaves in all directions. 





Fig. 8—Hair penetrating outer layers of epidermis. 


It would explain why shaving by releasing hairs and 
breaking pustules gives some temporary improvement 
in the treatment of folliculitis but does not cure, and 
why manual epilation is so helpful. 

Lastly it would explain why electric razors pushed in 
all directions across the face with their large heads 
flattening the follicular mounds probably cause as much 
trouble as blades, or even more. 

Clinically we have found that correction of shaving 
methods is essential in preventing recurrence of fol- 
liculitis of the beard. 
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Our treatment of folliculitis is as follows: 

|. The patient is advised not to shave. This is done 
in the belief that the disease cannot be eradicated until 
the hair projects from the follicle. 

2. Warm compresses are used to soften the epidermis 
and allow the release of hair as well as to help drainage. 

3. lodochloryhydroxyquin (Vioform) cream is applied 
after the compresses to control infection. 

1. Shaving is not allowed until all hair is projecting 
above the surface and infected and ingrown hairs are 
epilated. 

The direction of the grain is not at once apparent in 
long-standing cases because the direction has been dis- 
torted by shaving in several directions. If the hair is 
allowed to grow, however, it will eventually take on its 
normal direction. 


Summary 
A theory is presented as to the possible etiology of 
various lesions olf the bearded area of the face. 
Sketches by Dr. F. Metter, Courtesy Ciba 
ceutical Co. 


Pharma- 


Economy of Effort 


_ is of two kinds: thrift in the expenditure of 
money and thrift in the expenditure of effort. 

One farmer may be thrifty in his expenditures, may 
exist on the barest of rations, may live in a shack and 
may work with tools of the crudest design. He may be 
the hardest working man in his county. By this method 
he may squeeze out a substantial competency. 

Another farmer may vegetables, 
fruit, fowl and and meat for his own table. His house 
may be attractive and comfortably furnished and he 
may own a fine automobile to drive over the country- 
side. 

In the expenditure of the product of his energy he 
may appear to be a spendthrift, in the expenditure of 
effort, however, he may be a miser. 

He does nothing himself that can be done better by 
a machine. His tools are the most modern he can buy. 
His aim is to get the maximum out of himself and his 
investment with a minimum effort. 

By directing his thought to the economy of effort and 
time he enjoys greater income than his laboriously 
occupied neighbor, and in the end his savings are larger. 

Wilhiam Feather. 


save the choicest 


Away With Sacred Cows 


AM highly impatient with the reactionary thinking 

of some union leaders, who stand resolutely against 
progress, who resist the introduction of new machines 
and methods, who seek to preserve obsolete trades and 
skills, who generally are wedded to the mean and miserly 
concept of a mature economy that’s going nowhere. I 
am just as impatient with the slavish and stereotyped 
thinking which has led some business men to consider 
“security” a bad word and to brand all concern for 
human and social progress as communism or “creeping 
socialism.” I’m all for chasing the sacred cows out of the 
stables of business.—Henry Ford II. 
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Cosmetic Excise Tax Collections 


OSMETIC excise tax collections in 1953 and 1954, 
and through January 1955 are given in the follow- 


ing table: 


1955 1954 1953 
January $3,643,000 $ 8,147,000 $13,123,480 
February 17,384,000 29,489,000 13,859,961 
March 2,548,000 1,957,000 7,805,077 
April 1,423,000 6,503,000 9,236,101 
May 13,278,000 20,733,000 9,286,470 
June 5,967,000 —1,662,000* 8.876.000 
July 4,323,000 9,996,000 
August 582,000 5,964,000 
September 201,000 370,000 
October 8,204,000 
November 11,177,000 19,912,000 


December 


241,000 


536,000 


It may be noted that cosmetic tax collections beginning 
with September, 1953 appear to follow an irregular 
course. This is due to the change in the system for 
collecting these taxes on a quarterly instead of on a 
monthly basis. 


Negative amounts in monthly totals are due to revisions of amounts for 
earlier months. 


Stimulating [Impulse Buying 


ETAILERS have not even tapped the possibilities 
and potentials in the use of self-selection as a means 
of stimulating impulse buying. This should be done 
dramatically, economically and intelligently. Remem- 
ber, the customer is not interested in how we buy mer- 
chandise, she is only interested in how it is sold to her 
and we will have to scrape off some of the barnacles 
of tradition in the way we present merchandise if we 
are going to follow the desires of the customer and not 
attempt to force her into buying merchandise against 
her desires and wishes.—Alfred C. Thompson, 





“Who, may | ask, chose this as a test-town for our hormone cream?" 
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Tattle Sndustry— 


ONTAINEBLEAU, a town of northern France in the 
department of Seine-et-Marne, is widely known as the 
home of the famous Fontainebleau sand, said to be the 
world’s finest, which is exported to such places as 
Czechoslovakia, Germany and Sweden for use in glass- 
making. 

One of France’s outstanding industries is the manu- 
facture of perfume. With all the tradition behind its 
perfume manufacturing, plus its accessability to the 
world’s finest sand for glassware, France has enjoyed 
an enviable position in the perfume field. 

Production of glass bottles and flacons to hold the 
French odors is being done on a large scale by a handful 
of glass manufacturers in France. Semi-automatic pro- 
duction of these bottles enables the companies to pro- 
duce a wide variety of expensive and inexpensiv 
perfume containers. Many companies in other countries 
go to France to obtain private molds for their perfumes. 

The most outstanding designs in French perfume 
bottles are semi-automatic; no machine is able to get 
the delicate curves and impressions in the bottles which 
are produced by hand. As soon as the glass takes its 
shape, hands take over and handle the fine polishing 
process. 


French bottle manufacturers feel that design is the 
epitome of their work and as a result have introduced 





“Two-in-One" oil and vinegar cruet handled by French Glass Co. 
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some of the most beautiful and unique designs in the 


perfume bottle field. 

Flacons of all kinds, some designed with a taste olf 
Royalty, some with simple, everyday practicality, can 
be found throughout the French perfume market. Re- 


cently, American perfume companies have become 


quite interested in some newly designed French de- 
canters used for liquor, oil and vinegar and_after- 
dinner liqueuers. Some of these companies are adapting 
these bottles for use in the presentation of their per- 
fumes and other toiletries. 

The French Glass Co., the United States office of 
Univer, the export association of the French glass 
industry, is currently handling bottles produced by 
five French glass producers. Among some of the unique 
designs, is a ““Two-in-One” oil and vinegar cruet which 
is produced in three sizes: 5-ounce, 9-ounce and 15- 
ounce bottles. 

Not to be outdone by the latest “Davy Crockett” fad 
in the United States, the French glass industry is pro- 
ducing a line of colored bottles made of milled and 
ordinary glass for children’s toiletries, designed in the 
forms of Walt Disney characters. 

A handsome line of white opal glass containers for 
eau de cologne is also being produced, gayly decorated 
with colored etchings and designs. Production of these 
ornate bottle designs is mainly a question of skill, since 
semi-automatic production is so widely used. Machines 
are able to handle a lov, but unique designs necessitate 
the availability of skitled workers who have been 
trained and apprenticed since childhood in the glass 
industry. 

The use of caps on French perfume bottles is more 
of a novelty than anything else, since ground stoppers 
are preferred by bottle producers. Naturally ground 
stoppers are more expensive but plastic is such an 
easily worked material that attractive caps can be pro- 
duced cheaply. 

Decoration in color and metallic plating is anothei 
art employed in the French glass industry. Many of the 
bottles are shaded and hued with bright colors, etched 
with various scenes and banded with gold or other simi- 
lar metalic colors. The chemically formed colors are ap- 
plied to the bottle in the desired designs and then the 
bottles are fired to make the color become part of the 
glass. 
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How Air Fresheners Work — | 


Investigation to find whether or not masking 
is the modus operandi of an air freshener** 


HE suggestion has sometimes been made that air 

fresheners work by masking. The purpose of the 
investigation described in this paper was to find whether 
or not masking is the modus operandi of the air fresh- 
ener, 

In the past, the word ‘masking’ has been used by 
different authors with different meanings; variation in 
meaning of a technical term is not uncommon in a new 
science, and a parallel case is afforded by the word 
‘micelle,’ which in the study of fibre structure has had 
many different meanings since Nageli introduced the 
concept. To-day the meaning of the word ‘masking’ has 
settled down and the definition given by C. P. McCord 
of the Industrial Health Conservancy Laboratories, 
Detroit, and W. N. Witheridge, Ventilation Consultant, 
General Motors Corporation, Detroit, in their book 
Odors: Physiology and Control (McGraw-Hill Book 
Company, Inc., New York, 1949) is that which best 
represents the mental concept of ‘masking’ and is the 
one which has received general acceptance. ‘Their defini- 
t10n 1s: 

‘Odour masking is the process of obliterating one 
odour by superimposing another to create a more com- 
pelling sensation, preferably pleasant.’ (p. 186). 

Instances of odour masking which McCord and 
Witheridge mention are: 

(1) The use of sulphur dioxide by burning sulphur 
for temporary odour masking in confined spaces, 
(p. 188). 

(2) Incense burning to overcome stale or musty 
odours in retail merchandising establishments. (p. 188). 

(3) Using the pungent odour of a smouldering strand 
of grocery twine to overcome the odours of onions or 
cabbage in kitchens. (p. 188). 

(4) The use of highly ‘medicated’ soaps. (p. 191). 

(5) The use of p-dichlorbenzene and napthalene in 
lavatories (p. 193). 


® Reprinted from the Perfumery & Essential Oil Record, London, England, 
Vol. 46 Nos. 6 and 7, June and July 1955, pp. 189 and 227. 
°° Air Wick 
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R. W. MONCRIEFF* 


(6) The use of ozone in air conditioning (pp. 194-195); 
it is stated that a ‘consistent observation was that the 
pungent odour of ozone had to be distinctly evident in 
order to effect a significant reduction in body odours.’ 

It is noteworthy that McCord and Witheridge dis- 
tinguish clearly between odour masking on the one hand 
and odour cancellation and counteraction on the other; 
indeed they devote separate chapters, and separate treat- 
ment to the two subjects. They instance as examples of 
odour cancellation the following pairs of odorants which 
mutually counteract each other's odours: 

(1) lodoform and balsam of Peru. 

(2) Musk and bitter almonds. 

(3) Cedarwood and rubber. 

(4) Beeswax and balsam of Tolu. 

(5) Benzoin and rubber. 

(6) Camphor and eau de Cologne. 

Most of these pairs of cancelling or neutralizing 
odours had first been observed by early workers such as 
Aronsohn and Zwaardemaker, but nowadays the process 
of odour cancellation has extended beyond the confines 
of the research laboratory into many fields of industry, 
notably into the rubber and plastics industries where it 
is common to reduce the unpleasant intrinsic odours of 
the basic materials by the addition of a counteractant. 

There has been confusion in the past about the ter- 
minology, and some authors have tended to use the term 
‘masking’ to include odour-cancellation and neutraliza- 
tion but the position is clearer today. The essential 
difference between masking and counteraction is that 
masking produces a stronger over-all odour level, 
whereas counteraction produces a lower over-all level of 
odour. This difference is well recognised, and it is em- 
bodied in that definition of masking already given but 
repeated here: 

‘Odour masking is the process of obliterating one 
odour by super-imposing another to create a more com- 
pelling sensation, preferably pleasant.’ 

The words ‘more compelling’ are significant. This 
definition, coming as it does from an authoritative 
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LANOLIN CHOLESTEROLS in their 
most active form. 


The Amerchols are safe, non-ionic, 
natural EMULSIFIERS, PENETRANTS 
and EMOLLIENTS. They will help you 
achieve superior cosmetic and phar- 
maceutical formulations by markedly 
improving stability, texture, appear- 
ance and effectiveness. 


An Amerchol such as the multi-sterol, 
liquid Amerchol L-101 enhances soft- 
ening, penetrating and spreading 
activity while holding desirable mois- 
ture to the skin. The surface active 
Amerchols function at the interface in 
oil-in-water emulsions to bring about 
these unique effects on skin and hair. 


The Amerchols are ideal ointment bases since 
they are stable, induce rapid drug release, and 
promote optimum healing rates. 
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source, can best be left unaltered and accepted as the 
basis of further work. It is succinct and exactly mirrors 
inne seen, opinion. 


| | Methods and Apparatus 





The first approach was to compare the threshold 
concentrations of 
(a) a malodor; 
(b) a malodor plus the air freshener; 
(c) a malodor plus masking agent. 
The apparatus used was the Osmometer made by 
Odor Instruments Inc. A diagram illustrating this 
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apparatus is shown in Fig. 1. A, B, C and D are taps 


| which are marked correspondingly on the panel of the 


instrument; E is an electrically driven compressor which 
blows air through the valve F, through the baffle tube G 
and then through the towers H, I, which are filled re- 


| spectively with calcium chloride and activated carbon 


to purify the inlet air; the purified air passes, if tap C 
is closed and A and B are open, into the odour sample 
(lask J which contains the odorant material; the odor- 


| ised air then passes into the mixing flask, K, and the 


pressure that it generates (with tap D closed) is regis- 
tered in mm of mercury on gauge L. In operation, taps 
A and B are then closed and tap C opened; compressed 
air then by-passes the odour flask J, 
into the mixing flask, K. The total pressure is noted on 
the gauge L. For example, in an experiment, odorised 
air (having passed through the odour sample flask J) 
may be regulated to give a pressure of 30mm mercury 


and passes directly 


and the fresh air (that by-passes flask ]) may increase the 
pressure to 150mm mercury. In such a case the concen- 
tration of odorised air in the mixing vessel would be 
30mm 
or 3°30 per cent. If the atmospheric 
150mm + 760mm 


pressure at the time of the experiment was 750mm the 
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50mm 
concentration of air would be or 3°33 
150mm + 750mm 

per cent. In practice, the odorised air and the fresh air 

are mixed in known amounts in the mixing flash, K, and 

then tap C is closed and tap D opened; with the nose 

just above the funnel M the odour is noted when tap D 

is opened. In making comparisons of threshold concen- 

trations the quantities of odorised air and fresh air are 

so adjusted that a concentration is found at which the 

odour of the odorant is only just detectable. If, for an 

odorant, A, the odour is only just detectable when the 

pressure of the odorised air is 20mm mercury and the 

total pressure is 150mm mercury plus 760mm _  (atmos- 

pheric) then the threshold concentration of the air over 
20 

the odorant is or 2-20 per cent; the ‘Odor 

760 + 150 

Threshold Number’ as defined by the makers of the 

760 + 150 

instrument is or 45°5 (the reciprocal of the 
20 

threshold concentration). For another odorant, B, the 

odour may be just detectable with a pressure of odor- 

ised air of 40mm mercury and a total pressure of 150mm 

(and not detectable at lower concentrations); the Odor 

760 + 150 
Threshold Number for B would be or 22-7 
tO 

Care is taken to have the same total pressure in all com- 
parable experiments. 

In the experiments actually carried out, a malodor (2 
grams if solid, 5ml if liquid) such as a solution of ethyl 
mercaptan was introduced into the odour sample flask 
J and the Odor Threshold Number for it was obtained 
in the way described above. Next the Odor Threshold 
Number was determined for the mixed odours of the 
odorant and the air freshener; finally it was determined 
for the mixed odours of the odorant and a typical mask 
ing agent such as p-dichlorbenzene or musk ketone. 
Three modifications of technique were used in the case 
of these mixed odours; they were: 

(1) A perfumer’s absorbent paper slip was dipped to 
a length of an inch in the air freshener and then in- 
serted into the odour sample flask, J, which already 
Then air was passed over the 
odorant and an air freshener together into the mixing 
flask K, and the Odor Threshold Number was detet 
mined, 


contained the malodor. 


2) ‘The mask (2 grams solid) was added to the mal 
odor (2 


flask. 


(3) The odour sample flask | was charged with 5m 


grams solid or 5ml slurry) in the odor sample 


air freshener liquid and air was blown over this into 
the mixing vessel K. With taps A and B closed, the flask 
J was removed and a similar flask charged with the 
malodor (2 grams if solid, 5ml if liquid or slurry) was 
put in its place; air was blown, with taps A and B open, 
into the mixing flask K. Finally fresh air which by 
passed the odour sample flask J] was blown into the 
mixing flask K. In this way the mixing flask, K, was 
charged with: 

(a) air odorised with an air freshener; 

(>) air odorised with the malodor; 

(c) fresh air, in known proportions. 
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Modulan 


The MODIFIED LANOLIN with new 
properties. 







Modulan is chemically treated lanolin 
containing all the constituents of lan- 
olin modified by a unique treatment 
to impart NEW and VALUABLE 
PROPERTIES. 


Modulan forms clear solutions even in 
cold mineral oil and deposits hydro- 
phobic, emollient films on skin and 
hair. These desirable protective films 
are waxy rather than tacky and are 
very pleasant to the touch. 


Modulan is extremely hydrophobic — 
does not form greasy emulsions and is 
practically odorless. Because of its out- 
standing compatibility with oil-in- 
water emulsions and with soaps and 
shampoos, Modulan is particularly 
recommended for use in creams, 
lotions, baby products, hair prepara- 
tions, make-up, and ointments. 


CLINICAL INVESTIGATIONS HAVE 
INDICATED THAT MODULAN IS 
HYPO-ALLERGENIC. 


AMERICAN CHOLESTEROL PRODUCTS 


a a oe a 
MILLTOWN ° ° NEW JERSEY 
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Write on your business letterhead for 
technical literature and suggested formulas. 
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B. The second approach to the problem was to in- 
vestigate the effect of 

(a) the air freshener 

(b) a masking agent such as p-dichlorbenzene or amy] 





TABLE I 
Osmometer Measurements on p-Chlorthiophenol 
Odour Fresh Total 
Increment Air Gauge Atmospheric Strength 


Pressure Increment Pressure Pressure — of odour 


(O.1.P.) Pressure (T.G.P.) (A.P.) at Funnel 


(mm Hg) (mmHg) (mmHg) (mm Hg) M 

10 110 150 758 Very 
strong 

30 120 150 758 Very 
strong 

20 130 150 758 Strong 
15 135 150 758 Strong 

10 140 150 758 Strong 

7 143 150 758 Strong 





butyrate on a delicate odour such as that of a herb or a 
flower. The presence of a more ‘compelling’ odour 
would be expected to obliterate the mild pleasant 
odour; on the other hand an anti-odorant such as the air 
freshener, which had been designed and formulated to 





range of the instrument to measure its Odor ‘Threshold 
Number. Nevertheless, it can be said safely that the 
Odor Threshold Number is greater than 
T.C.P.+A.P. 150 -+ 758 
a a 
O1P. 7 
p-Chlorthiophenol and the Air Freshener 

For the next series of experiments a slip of absorbent 
paper dipped to a length of an inch in the liquid of the 
air freshener was introduced into the odour sample 
flask together with the p-chlorthiophenol. Results were 
as Shown in Table II. 

With this mixture of odours, the threshold is at- 
tained with an odour increment pressure of about 15 — 
20. Consequently the Odor Threshold Number is be- 

150 + 758 150 + 758 
tween or 45.4 and — or 60.5. 
20 20) 

It can be seen, therefore, that the presence of an ait 
freshener has reduced the Odor Threshold Number of 
p-chlorthiophenol from a figure in excess of 130 to one 
of about 50. Furthermore, the odour that was detected 
at its threshold was that of p-chlorthiophenol and not 
that of the air freshener. These results bear no simi- 
larity to masking which by definition would have re- 
quired the odour of the chlorthiophenol to have been 
obliterated by a more compelling odour. It is clear that 





TABLE II 
Osmometer Measurements on p-Chlorthiophenol and the Air Freshener (A.F.) 


Odor Increment Fresh Air Increment 


Total Gauge Pressure Atmospheric Pressure Strength of Odours 


Pressure (O.1.P) Pressure (7 GP.) (A.P.) at Funnel M 
(mm Hg) (mm Hg) (mm Hg) (mm Hg) 


30 120 150 758 Chlorthiophenol faint 
A.F. not noticeable 

25 125 150 758 Chlorthiophenol_per- 
ceptible. A.F. not 

20) 130 150 758 Doubtful 

15 135 150 758 Neither recognisable 

12 138 150 758 Neither recognisable 





neutralise malodors should not necessarily obliterate 
delicate floral and herb odours. 


Results and Discussions 


\. Determination of Odor Threshold Number 
p-Chlorthiophenol 

This substance (Evans Chemetics, Inc.) is a crystalline 
material (m.p. 51-5°C) of 99 per cent minimum purity. 
It has a powerful penetrating and distinctly unpleasant 
burnt smell. 

It was first used directly (2 grams) in the odour sample 
flask J. Air was blown over it into the mixing flask K 
and the gauge pressure, known as the Odor Increment 
Pressure, was observed. Then fresh air which by-passed 
the odour sample flask J] was blown into the mixing 
ask, K; the total gauge pressure was noted and the 
smell was observed when the tap D was opened. Results 
were shown in Table I. 

An instrument reading of 7mm is about the lowest 
that can be made on the osmometer; the strength of the 
odour of p-chlorthiophenol is such that it is beyond the 
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in so far as concerns the reduction of the objectionable 
burnt odour of p-chlorthiophenol air freshener does 
not act by masking. 


(To be continued in next month’s issue) 


Probably 70°, of the volume in our business today 
comes from products that didn’t exist ten years ago. The 
same thing will be true ten years from now. That is why 
research is such an important part of our business.— 
William L. Sims II, president, Colgate-Palmolive Co. 


Television advertisers, olten a bit skeptical over those 
huge TV audience figures, may now have reason to be 
even more doubtful. The recent Census Bureau's count 
of TV homes reports 32,000,000—6.5°% fewer than the 
commonly-accepted estimate of 34,200,000.—Tide. 
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=Hand Cram 


DISTINCTIVE PAIR... 
MERLE NORMAN AND SHEFFIELD TUBES 


“Gloves of comfort for the hands”... Merle Norman's 
Hand Cream, a wondertul product decoratively packaged 
in Shetheld collapsible tubes! Just as more and more 
women are using Merle Norman's fine Cosmetics, more 
and more manufacturers are discovering how practical 
and imaginative Shetheld tube-packaging can be 

Note the duplication tube in miniature for 

gift sampling of products. For tubes of 

strength and beauty, produced by master craftsmen, 


order Shetheld Process collapsibl tubes. 
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Book Reviews 


DHE CHI MISTRY OF SYX PHETIC 
DYES AND PIGMENTS. edited by 
H. A. Lubs Reinhold Publishing 
Corp. 1955. 734 pages, 6 x 9 inches. 
indexed. Price 518.00. 


This is a book on the chemistry of 
dves and coloring materials. ach type 
Is discussed based on its chemical con 
heuration Phus, ten major Classifica 
{ions are considered with the phthalo 
cyanines as the latest addition Chapter 
I] covers organic Pigments while Chap 
ter 12) discusses color and chemical 
relationship 

Phe only reference to hair dyes 
found is one on Page 244, at the very 
end of the chapter. Iwo paragraphs 
are devoted to food and othe Cel 
tihed dyes 

The work is devoted almost entirely 
to textile dyes, As such, it is indeed 
comprehensive. Where a color index 
number exists, it Is used alone with 
trade or chemical names. FIAT and 
BIOS rx ports are listed and much ma 
terial from them is used by the author 

Without doubt. many useful data ap 
plicable to hair dyes and FD&C colors 
can be found in the many pages al 
though no direct reference to this use 
will be found Neither does the book 
help in making a dyestuf] But it is a 
good relerence Wf. G. den 


BENTLEY'S TEX] BOOK OF PHAR 
MACEUTICGS. REVISED, Jy H 
Davis. The Williams and Wilkins 
Co., 1954. 1078 pages, Ox 814 inches, 
illustrated and indexed. Price S10.00. 


The appearance of a new British 
Pharmacopoeia in 1953 required a r¢ 
Vision of this text. M. \W Partrigge 
and C. | Sargent collaborated in the 
work. The general format remains the 
Satne 

English titles current in the B. P. 
are supplemented by Latin titles. 

Phe book is divided into seven parts, 
historical. physico-chemical] principles, 
processes and plant, dispensing, micro 
biology, surgical products and phar- 
maceutical preparations. 

The work is pretty much up to date. 
\mong the recent additions are chro- 
matography, ion exchange, ultrasonic 
homogenisation. antibiotics, preserva 
lives, antioxidants. hormones, alkaloids, 
synthetic drugs and plasma substitutes. 

One takes exception to the state- 
ment that cold compression is not a 
suttable method of making SUpPposi- 
tories on a small scale. Many prescrip- 
tion) pharmacies use them here With 
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good results. The chapter on phar 
maceutical microbiology could. be re 
Vised with advantage, 


The entire approach is based on the 


B. P. Students and pharmacists in the 
United Kingdom will find ita valu 


able book. Others can use some of the 


basic information and become conver 


sant with British pharmaceutical] prac 
tice. M.G deNn 


DICTIONARY OF TERMS IN 
PHARM \COGNOSY, py George 
M. Hocking. Charles C. Thomas 
1955. 312 pages, 614 x 914 inches, 
illustrated. Price 99.75. 
Pharmacognosy is the study of medi 

cinal and related substances of Natural 
oY primary tvpe derived from minerals, 
animals oy vegetables. The present 
book is unlike any present work in its 
presentation and scope. 

An explanatory foreword followed 
by pages of abbreviations used. sym 
bols and Greek alphabet Introduce the 
dictionary, 

Sample words sought and found were 
altar, roshé oil. zingerone,  togetes 
sebum umbelliferone. evernia, mate. 
lonone, quillaja, spermatophyte, musk. 
tripoli, Haarlem oil lignite wax to 
mention some 

Latin and English names are used 
and cross indexed: geographical range, 
part used, main constituent, properties 
and uses. “he book is supplemented 
with eight appendices, 

All engaged in the health sciences as 
well as trade and industrial suppliers 
will find this book useful,—Ay. G. de 
Navarre 


THE VAN NOSTR \ND CHEMISTS 
DICTIONARY, py J. M. Honig, 
M. B. Jacobs, S. Z. Lewin, W. R. 
Minrath, and G. Murphy. D. Van 
Nostrand Co., 1953. 761 pages, 6 x 9 
inches, Price $10.00 

Over eleven thousand terms defined 

Msome four hundred thousand words. 
\n index to the usefulness of any 

dictionary is the presence of unusual 

definitions, In the present: work, one 
finds the Hofmeister series defined, 
something not found in many chemical 
texts or handbooks. (Among other words 
checked were Fischer Propsch Process. 
chelate, saponification equivalent, 

Kraut Reagent, oxonium compounds, 

essential oil, pectin to name a few. 

The definitions are brief and ex 
plicit, following A. ©. §. nomenclature. 


It is a good reference book,—]. G. 
deNn, 


Trade Literature 


The methods of employing auto 
matic, time-conditions control for many 
industrial processes and tests are dis 
cussed in’ Bulletin 1130 of The Min 
neapolis-Honeywell] Regulator Co. Its 
title is “Program Control of Process 
Variables.” 


I guide to th events of the yea, 
L954 specifically rleated to the chemical 
mdustry has been Published by Chemi 
cal Market \bstracts, a monthly litera 
ture research service. Vhis Annual In 
dex contains more than 22.000 entries 
Classified unde SIX major subject head 


ngs. Foster DD. Snell, Inc. is the pub 
lisher 


Information on essential oils, bal 
sams, Concentrated fla; ors, Oleoresing 
and basic berfume oils is the subject 
of the enlarged Catalog from the es 
sential oil firm of Magnus, Mabee NG 
Revnard, Inc 


| comprehensive discussion of ole 
acids is given in the new brochure 
olfered — by Emery Industries, Inc. 
Vitled “Emerson Ok 1c Acids,” it covers 
the various means of their evaluation 
with emphasis on end product perform 
ance, and discusses the Interpretation 
Of analytical tests normally performed 
on oleic acids, Also Included are a SEC 
tion on handling oleic acid, and end 
product selection chart, and a series of 
tables on such Properties as viscosity 
and specific gravity. 


Selected Scientific and Engineering 
lables and Data is the title of a new 
booklet offered by The United States 
Festing Co. It contains technical in 
formation related to the chemical and 
physical, engineering, plastic, bacte rio 
logical, leather. psychometric and tex 
tile fields. ‘The publication. which is 
designed as a reference handbook fon 
technicians, provides standard formu 
lae, charts and definitions. 


Questions and Inswers on Electron 
Microscopes is a booklet now available 
from the Research and Control Instru 
ments Division of North \merican 
Philips Co., Inc. It discusses such sub 
jects as shadow casting, use of the same 
Instrument for electron diffraction, 
resolution, visual and camera work, 
specimen preparation, negative and 
Positive replicas, as well as electron 
and lens theory 
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These are distilled 
acetylated monoglycerides. 






They are going to affect 


the cosmetic business. 


Do you make: lip ice pomade @ baby oil @ 
hair tonic @ sun tan lotion @ electric shaving lotion @ 
spray deodorant @ powder foundation @ vanishing cream 
e medicated cream @ non-pigmented foundation cream ®@ 
hand cream @ hand lotion @ shampoo? 

If you do, you ought not delay too long about 
sending for a sample of a new cosmetic material 
called Myvacet Distilled Acetylated Monoglycerides 
that is just being introduced to the industry 
There has never been anything quite like it.* It ts 
made from common fats or oils, but it is strangely 
non-greasy 

Myvacet Distilled Acetylated Monoglycerides, Type 
5-00, a white solid at room temperature, provides 
a way of accomplishing the job ordinarily as- 
signed to glycerol esters of stearic acid without 
making the product in any way greasy. It is very 


easily emulsified. The absence of greasiness and a 


great gain in flexibility make Type 5-00 highly in- 
teresting for many cosmetic formulation problems. 

Type 9-40 is a clear, practically colorless liquid at 
room temperature. It is completely miscible with 
castor oil and with alcohol-water mixtures con- 
taining as much as 20° water. It does what iso- 
propyl myristate and isopropyl palmitate do in 
many preparations but does it without contribut- 
ing greasiness. 

There are many things you can find out about 
Myvacet Distilled Acetylated Monoglycerides by test- 
ing samples in your own formulas. How about 
letting us send you a data sheet and samples? 
Write Distillation Products Industries, Rochester 
3, N. Y. Sales offices: New York, Chicago, and 
Memphis « W. M. Gillies and Company, Los 
Angeles, Portland, and San Francisco e Charles 


Albert Smith Limited, Montreal and Toronto. 


*Acetyls replace in varying degrees the hydroxyl groups of monostearin and other 
monoesters of glycerine. The product is purified in DPi's unique molecular stills. 


distillers of monoglycerides 
made from natural fats and oils 


& Essential Oil Review 


Lois 


Distillation Products Industries is o division o Eastman Kodak Company 


Also... vitamins A and E... 
some 3500 Eastman Organic Chemicals 


for science and industry. 
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cost Facts APY re dees 


-eethe Right Propellant 


“Genetron” aerosol propellants have 
long been the first choice of many 
leading aerosol fillers and marketers 
and the number is increasing daily. 
Now, with General Chemical’s ex- 
panded line, an even greater variety 
of products can profit from the grow- 
ing demand for the conveniences of 
“push-button living” which aerosols 
make possible. 


“Genetron” propellants are ideal- 
ly suited for formulating a wide 
range of aerosols . . . household, drug, 
cosmetic, agricultural, industrial and 
many others. Offering optimum 
vapor pressures and excellent com- 
patibilities, they can give your prod- 
uct many priceless competitive ad- 
vantages in terms of performance 
and sales appeal over products mark- 
eted in ordinary containers. 


Following are the principal 
“Genetron” propellants which bring 
new versatility to aerosol packaging. 


GENETRON 12: Dichlorodifluorome- 
thane was the first fluorinated hydro- 
carbon gas to be widely used as an 
aerosol propellant. It still ranks as 


Any product that can be 
brushed, daubed, dusted or 
sprayed on is a likely prospect 
for aerosol packaging. At right 
is a partial listing of the many 
products now being sold as aero- 
sols which are formulated with 
“Genetron” Propellants. 
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most important. Compatible with 
many product ingredients, it is often 
used in formulations where its high 
vapor pressure is required. An im- 
portant use for “Genetron” 12 is 
with paint and lacquer formulations 
where its characteristics help elimi- 
nate ‘‘orange peel’’ and permit 
smooth, even coverage of paint. 


GENETRON 11: Trichloromonofluo- 
romethane came into prominent use 
as an aerosol propellant with the 
introduction of low-pressure con- 
tainers. Many products, when for- 
mulated with straight “Genetron” 
12, exceeded the ICC maximum pres- 
sure of 40 psi for this type of can. 
It was found that by using a blend 
of ““Genetron”’ 11 and “Genetron’’ 12, 
the vapor pressure came well within 
the limits set for these “beer can” 
containers. “Genetron” 11’s ability 
to act as an effective pressure depres- 
sant on “Genetron” 12, and its high 
solubility make it rate as a major 
aerosol propellant. 


GENETRON 12-GENETRON I! MIXES: 


Solutions of “Genetrons” 11 and 12 
constitute the bulk of propellant re- 


Adhesive sprays 
Air refreshers 
Antibiotics 
Anti-histamines 
Anti-perspirants 
Artificial snow 
Artists’ fixatives 
Athlete's foot preventatives 
Bactericides 
Bandage sprays 
Belt lubricators 
Bird repellents 


Colognes 


Deodorants 


Burn ointments 
Charcoal lighters 
Chrome preservatives 
Cleaning fluids 


Dairy insecticides 
Dehydrator sprays 


Design layout inks 
Dust absorbers 
Dye penetrants 
Fabric color sprays 


quirements for present pressurized 
products, due to the optimum vapor 
pressures, excellent compatibility 
with numerous materials, and eco- 
nomical costs achieved for products 
packaged with these propellants. 
The 50:50 mixture has proven to be 
the most widely accepted blend in 
use, although additional solutions 
varying from 25-90% “‘Genetron” 12 
are enjoying acceptance for a variety 
of products. Variations in the pro- 
portions of “Genetrons” 12 and 11 
in a given formulation will result in 
corresponding variations in the par- 
ticle size of the spray, solubility 
characteristics, hydrolysis rates and 
comparative cost. 


GENETRON 320: Dichlorotetrafiuo- 
roethane was introduced as an aero- 
sol propellant commercially when it 
was found that mixes of dichloro- 
difluoromethane and trichloromono- 
fluoromethane, in certain formula- 
tions (notably those containing 
water) , produced an undesirable re- 
action that affected the metal con- 
tainers. It was found that by substi- 
tuting “Genetron” 320 for trichloro- 


Fabric renewers 

Fire extinguishers 
Flea killers (pet) 
Flower tints 
Fluorescent lacquers 
Foam preventatives 
Foot relief sprays 
Fur glazers and dyes 
Furniture polishes 
Garlic sprays 
Glare-proof glass sprays 
Golf ball renewers 
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eroso! Propellants 


for Every Aerosol Need! 


monofluoromethane in these formu- 
lations the unfavorable reaction was 
eliminated. Blends of ‘“Genetron” 
320 and “Genetron” 12 made possi- 
ble a number of new aerosol products 
in the drug and cosmetic field. 


GENETRON 101: Monochlorodifluo- 
roethane is finding increased use as 
a propellant for cosmetic formula- 
tions containing substantial propor- 
tions of alcohol, such as perfumes. 
In fact, some manufacturers indi- 
cate that “Genetron” 101 not only 
has unique odor stability, but in 
some cases actually enhances the 
fragrance of their perfumes. Impor- 
tant feature of “Genetron” 101 is 
that it is a single compound (not a 
mixture), possessing constant boil- 
ing point and thus maintaining con- 
stant vapor pressure and uniform 
performance during entire discharge 
of the aerosol. Other important char- 
acteristics of ‘““Genetron” 101 are its 
high vapor volume and low liquid 
density. When filling on a fluid ounce 
basis, this means manufacturers can 
use a greater volume of product 
ingredient per ounce of propellant. 


. 


iA 


The following “Genetrons,” because 
of one or more special characteris- 
tics, suggest uses principally as 
blending agents with the foregoing 
“Genetron” propellants. 


GENETRON 226: Trichlorotrifluoro- 
ethane has a high liquid density and 
low vapor pressure that make it par- 
ticularly suitable for blending with 
other “Genetrons” in such formula- 
tions as dry powders or foam products. 


GENETRON 141: Monochlorodifluo- 
romethane may be used as a blend- 


ing agent where its high vapor pres- 
sure and excellent solvent properties 
are required. 


GENETRON 100: Difluoroethane 
(1-1) has unique solvent character- 
istics that make it useful as a blend- 
ing agent. 


SPECIAL PROPELLANTS: Though the 
propellants listed on these pages 
represent the great bulk of those 
used in the Aerosol Industry, there 
are still others available for use 
where special properties are required. 


For Further Information Send for Our Illustrated 
Technical Manual and Market Data Book 


“ALL ABOUT AEROSOLS" 


write to 


genetron department 


GENERAL CHEMICAL DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 


“2s 


~~. 





Basic Chemicals 
for American Industry 


MADE WITH genefron PROPELLANTS 


Graphite lubricants 
Greenhouse insecticides 
Hair lacquers 

Hand lotions 

Hosiery protectants 
Ignition coatings 
Ignition system driers 
Insect repellents 
Leather dressings 
Lubricants 

Metal lubricants 

Metal polishes 
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Mildew preventatives 
Moth proofers 

Mold release sprays 

Nasal relief sprays 

Paints and lacquers 

Paint and varnish removers 
Penetrant oils 

Perfumes 

Plant insecticides 

Plastic protective coatings 
Polishing oils 

Poultry inhalants 


Rust cutters 

Rust preventatives 
Screen enamels 
Shampoos 

Shaving creams 
Shoe polishes 
Silverware coatings 
Ski waxes 

Soil fumigants 
Spot removers 
Static eliminators 





Residual insecticides 


Stencil inks 

Suede restorers 
Sunburn lotions 
Sun tan oils 

Tape removers 
Topical anesthetics 
Water repellents 
Waxes 

Weed killers 
Window cleaners 
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Notes & Topnotes 


Small Business Studied 


In Chemical Industry 


N a recent issue of Chemical Week, 
I considerable space was devoted to a 
brilliant and comprehensive study of 
small business in the chemical industry 

the service it performs and the out 
look for its) survival. Written by 
Nathan Froot, who is incidentally as 
sociated with the insecticide field but 
cosmetic ex 


has had considerable 


perience, the article, among other 
things, points out that the criteria fon 
the classification of a company as 
“small” or “big” must differ with the 
industry. In the field of toilet prepara 
tions, Mr. Froot contends, 225 would 
be the maximum number of employees 
in “small” establishments; in essential 
oils, 100; in soap and glycerine, 500. 
Using these figures as a point of de 
parture, the author points out that 
small businesses are doing 24.4°% ol 


all the 


preparations field, 30.8°(, in’ essential 


manufacturing in the toilet 


oils, and—as one would anticipate 
only 10.7! 


( 


in the soap and glycerine 
industry. It would seem to be a healthy 
business phenomenon to have small 
and larger businesses coexist, wherever 
possible. The larger firms can set the 
pace for efficiency, the smaller ones for 
flexibility; the larger ones can stimu 
late interest in research, the smalle1 
ones can offer service and can be a 
stop-gap against merger and monopoly 
that can be a deathknell for competi 
ton 


Nylon Makes Debut 
For Aerosol Package 


EROSOL containers made of plas- 

tic materials have been attracting 
attention almost since the inception of 
the infant aerosol industry; one pack 
age, made of melamine resin, appeared 
some months back, and thus far has 
not attracted great interest. The nylon 
package, however, lone under study, ts 
now being introduced—almost before 
industry and public have had a chance 
to catch their breath and evaluate the 
elass bottle. With low 
absolute freedom from any. possibility 


weight and 


of shattering, nvlon will no doubt 
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find a place in the aerosol industry, if 
it is shown to be completely stable and 
impervious to the action of propellents 
and other ingredients. For makers and 
distributors of cosmetics, and par 
ticularly fragrance products, the new 
container is welcome because it offers 
one more choice, one more variation, 
that mav be used in the presentation ol 
a product to the public. 


Variety Store Market 


Is Subject of Survey 


PPYHE annual sales in the variety 

stores of the U.S.A. amount to 
well over three billion dollars, ac 
cording to a survey recently issued by 
one of our contemporaries in the busi 
ness paper publication field, Variety 
Store Merchandiser. Of this figure, it 
is said that drugs and toiletries ac 
counted for some 165 million dollars. 
How much of this is toiletry, how much 
drug, the particular survey at hand 
does not disclose. Vhe ‘T.G.A. studies 
of sales of cosmetics at the retail level 
in 1954 would indicate that 7.5°% of 
such sales were made in the variety 
stores; this would mean approximately 
half of the 165 million reported from 
the above-mentioned business paper. 
\lthough the variety stores are losing 
out in the cosmetic sales, having had 
11°, of the market in 1950 and having 
decreased each vear since that time, 
it is possible that the decline will not 
continue during the years to come. 
This is a trend worth careful watch- 


uo 
ing. 


Revolution Seen 


By Industry Leader 


LTHOUGH a few weeks have 

passed since Mr. Northam Warren, 
Jr., vice-president of Northam Warren 
Corp., predicted a revolution in cos 
metic merchandising during the next 
two decades, we turn to his statement 
at this late date. May our tardiness be 
excused, for revolutions are not so 
fleeting that thev cease to be news 
(or subject for editorial comment) be- 
cause some ink has dried and some 
more speeches have been delivered. 





The revolution envisaged by Mr. Wat 
ren is one that has already started; it 
involves new ideas in packaging, pric 
ing, and selling of toiletries, with pat 
ticular 
selling and on merchandising through 
supermarkets and other food stores 
But the significance of the speaker's 
words is found in his emphasis of the 


emphasis on house-to-house 


continuing and unfinished nature of 
this evolutionary development. ‘The 
use of vending machines for toiletries 
is foreseen, and even the diminishing 
of any conflict between department 
stores and house-to-house selling may 
take place, with department stores 


actually entering that field. 


Cosmetic Chemists 
Have Tenth Birthday 


FEYHIS being the tenth anniversary 

of the Society of Cosmetic Chem 
ists (the recent) seminar, described 
on another page of this issue is but 
the latest in a series of achievements), 
we stop to congratulate the healthy 
and growing organization. May its 
December meeting be a worthy culmi 
nation of ten years of hard work and 
remarkable contribution to the stature 
of the chemist and to the advance of 


the industry in which he is engaged. 


Government Studies 


Loss Leader Sales 


TLTH fair trade today definitely 

on the defensive, being attacked 
more vigorously by its opponents and 
being deserted by some of its erstwhile 
(though perhaps lukewarm) friends, 
some government circles are thinking 
in terms of loss leader control. Where 
as fair trade means that a_ retailer 
cannot sell a product at a price lower 
than that set by the manufacturer (who 
goes through a formality of signing a 
contract with one retailer in the state, 
the contract becoming binding on all 
others), loss leader control would pro 
hibit the sale of a product at below 
cost (except for legitimate sales or in 
certain other rare instances). While we 
feel that control of loss leaders is not 
quite as important to cosmetics and 
toiletries as for appliances and other 
larger, more expensive products, some 
prohibition of such practices seems de- 
sirable. ‘The first consideration — is 
protection of the consumer. The op 
ponents of any ban on loss leaders 
claim that they are anxious to permit 
consumers to purchase at the lowest 
possible prices. This is debatable, for 
if consumers entered stores only to 
purchase the bargains, such practices 
would be discontinued without delay. 
Some consumers benefit from loss 
leaders, but most of them are fooled, 
and it is the latter who need protec 
tion. 
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Ingredients 
for 
Finer 


Flavor 


VANILLIN, U.S. P. 
Bases VANITROPE™ brand propeny! guaethol 
TRUE FRUIT CONCENTRATES 


. are among the products Shulton is offering to the trade 
for highest quality effects in foods and beverages. 


Superior quality plus special services are rapidly building 
for Shulton the reputation as an outstanding source for 
flavoring ingredients. 


Your inquiries will receive our prompt attention. 


A ee Me eC: 


DIVISION 


Sales Ottice - $30 Fifth Avenue HAO 
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Owens-ILuinois AssurES You A 


Co-ordinated Research 


Pure research into formulae and fab- 
rication of glass, packaging research 
into processing and handling methods 
in customer plants, and market re- 
search into consumer attitudes, add 
up to greater specific value for your 
packaging dollar. 


(Containers 


RVRCONL 


| HAND CREAM 
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Engineered Design 


The package that takes your product 
to market must take three needs into 
account. Considerations of its func- 
tion in the retail store, its operating 
efficiency and its consumer utility all 
become a part of the prescription for 
an Owens-Illinois package. 


s with B 


The Right Container 


Versatility of facilities and talents 
points to Owens-Illinois as your best 
source of supply for a wide range of 
specialized needs: containers where 
beauty, utility and tradition are 
blended in the proportions required 
by different product classifications. 


-auty. 
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The American Perfumer 





COMPLETE 


ls ? 
The Right Closure 


Know-how as to the best available 
liner and closure—best for packing, 
displaying, or using a specific product 
—may well be one of the most impor- 
tant single points through which ex- 
pert packaging counsel will reward 
you many times over. 


PACKAGING 


G 


Needed Fitments 


With emphasis on the word “needed,” 
Owens-Illinois specialists are keenly 
aware of sales benefits possible 
through use of plastic shaker and 
pour-out fitments which are not 
“gadgets” but which increase con- 
sumer satisfaction with your product. 


APPROACH 


Merchandising Cartons 


Modern cartons are developed only 
through systematic consideration of 
their opportunity to serve you in the 
retail store and retail warehouse as 
well as on your own filling line arid 
in transit. Owens-Illinois is pioneering 
such developments. 


for Beautv’s Products 


Win customers for your 


product with the grace of 


a Duraglas salespackage 


DURAGLAS CONTAINERS 
AN @ PRODUCT 


& Essential Oil Review 


First step in a sale is to catch the 
customer's eye—to express the quality 
and personality of your product 
through its package. 


To help you do that, Owens-Illinois 
will provide a package designed to 
stimulate sales . . . a package engi- 
neered to protect your product, make 


it convenient to use—and thereby 
build repeat sales. 


So with Owens-Illinois you have a 
marketing-minded supplier ready to 
provide complete packaging service— 
glass containers of all types, capac- 
ities and designs, metal and plastic 
closures, merchandising cartons. 


Owens-ILLINOIS 


GENERAL OFFICES +» TOLEDO 1, OHIO 


October, 1955 
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Pump for High Temperatures 


\ new addition to their line of 


pumps for handling hot liquids is 
offered by Chempump Corp. This leak- 
proof “canned motor” pump is said to 


HEAT 
EXCHANGER 


Pump 


take care of hot fats and oils and simi- 


lar fluids at temperatures as high as 
1000° F. A 


tween motor and pump sections pro- 


“necked down” area be- 


vides both a thermal barrier and a 
narrow restriction for passage of hot 
pumped fluid. A secondary impeller, 
mounted on the rotor, circulates rotor 
chamber fluid through a water cooled 
heat exchanger mounted in the circu- 


lation line. 


Elemental Boron 


Ihe Pacific Coast Borax Co., Divi 
sion of Borax Consolidated, Ltd., has 
started the manufacture of elemental 
\ research 
program devoted to producing an amor- 


boron on a pilot plant scale. 


phous boron of high quality at a price 
lor commercial quantities has been 
completed, and the company reports 
that a low grade of 90 to 92° purity 
and a high grade of 95 to 97°, purity 


are available 


Label Adhesive 


\ new type adhesive for adhering 
labels to plastic is being offered by 
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\dhesive Products Corp. The company 
says that the new adhesive, Kleen-Grip, 
is both permanent and temporary in 
that labels applied with it stay on in- 
definitely on plastics, yet can be easily 
removed. The adhesive is applied by 
brush or existing labeling machines. 


Water Conditioner 


\ new water conditioner, claimed to 
eliminate and prevent corrosion and 
scale formation in boilers and water 
systems, is being marketed by the 
Packard Manufacturing Co. According 
to them, it is the first important com 
mercial application of nuclear physics 
principles to the effective treatment of 
an industrial problem. 


Polyethylene Pipe Fittings 


New type couplings and adapters for 
use with polyethylene pipe have been 
developed by Wilmington Plastics Co. 


Pipe Fittings 


The fittings, injection molded from 
rigid unplasticized polyvinyl chloride, 
are resistant to corrosive action and 
form a tight joint without setting up 
undue compressive stress in the poly- 
ethylene. They are presently available 
in 34 and | in. sizes in couplings poly- 
ethylene to polyethylene; and adapters, 
polyethylene to metal. 


Electrical Weighing 


Electrical weighing with automatic 
control of flowing powdered materials 
in hopper carts is the first application 
of a new floor-level platform scale an 
Baldwin-Lima-Hamilton 
Corp. The scales, of 500 pound capac- 
ity, can be set in a pit 1014 in. square 


nounced by 


and less than 12 in. deep. Instrumenta- 
tion can be used with the scale, in- 
cluding indicators, recorders, and con- 
trol equipment. 


Humidity Indicator 


\ direct reading humidity and tem- 
perature indicator called the Model 
No. 187 Hygrodial is offered by the 
\bbeon Supply Co. The humidity 
21 


scale is 214 in. long and is graduated 


into divisions covering the range from 
0 to 100°; relative humidity. The in- 


PLM Maa 


Indicator 


dicator is said to be uniformly accurate 
over the entire relative humidity range. 
The temperature scale is 114 in. high 
and registers temperature from 0 to 
110°F. The manufacturer claims an ac- 
curacy to within one degree at 70°F 
and to within three degrees at the ex- 
tremes of the scale. Overall dimensions 
of the indicator are 6 in. long, 4 in. 
high, and 2%» in. deep. 


Plastic Bottle Linings 


\ lining which coats the inside of 
plastic squeeze bottles and eliminates 
the collapse and outer surface greasi 
ness previously caused by certain in 
gredients has been developed by Plax 
Corp. Cleansing creams, hair tonics, 
sun tan oils, and baby oils and lotions 
are among the products which can now 
be packaged in plastic bottles. Linings 
already available have been found effi- 
cient for containing mineral oils, a 
variety of lubricating oils, and water in 
oil emulsions. The company says that 
the linings also reduce the permeation 
of certain essential oil so that products 
containing them will retain taste and 
odor characteristics for practical shelf 
life periods. 








| SAMUW 


A FRITZSCHE “EXCLUSIVE” 


SPIRATION, sparked with imagination and 
touched by the magic of a perfume expert’s skill 

-out of these ingredients has come this new, 
original and exotically beautiful fragrance, here 
presented for the very first time. We've named it 
SAMUM—Arabic for desert winds—a fragrance 
gentle and caressing but potentially powerful, 
compelling and irresistible—depending on the 
wearer's mood. Romantically, we imagine desert 
winds as coming from afar, laden with the scents 
of oriental bazaars, rare spices and_ incense. 
SAMUM, therefore, has a typically oriental note, 
warm and spicy, with a balsamy, resinous odor 
complex, and underlying floral modifications of 
carnation, orange flowers, jasmine and _ rose. 
Deeper, still, may be detected a beautiful, dry, 
woody note, while for topping and balance, airy- 
light citrus-aldehydes lend finish to this skilfully 
composed fragrance. For perfumes or toilet waters 
of elegance and refinement, you'll rarely en- 
counter a more fitting fragrance than SAMUM. 


May we invite you to sample it? 
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(_XPERIMENTAL research is a continuing part of the day-to-day 
ctivities of our Clifton plant’s research staff. Dr. Kurt Kulka, a 
specialist of note in the field of aromatics and essential oils, is in 
charge of this work, much of which has to do with the betterment of 


1 quality of raw materials through improvement of laboratory 


yic¢ lds an 
techniques and manufacturing processes. He is shown in the picture 
bove examining an apparatus for semi-micro distillation of aromatic 
chemicals. This unit—one of our own original design—permits isola- 
tion of certain fractions for experimental purposes which might other- 
wise be impossible to separate In the competition for tomorrow's 


customers, FRITZSCHE counts heavily upon planned research prac- 


ally applied—today 


FRITZSCHE ©: 
oo nother, Ine. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, * Chic », Ulinois, Cincinnati, 
ol Cles d, Obio *Los Angeles, California Philadelphia, Pennsylvania, San Francisco, California, 
St. Lowis, Missouri, *Toronto, Canada and * Mexico, D. F FACTORY: Clifton, N. ] 











AW, GEE! MEDICINE-TIME AGAIN!... 


“Almost makes me sick to think of it... But I’ve taken medicines before that tasted pretty good ... Wonder 


























why all medicines can’t be made to taste that way?” 


Well, actually, most of them can be, but it’s 
not always a simple task to do this. Many times, 
in fact, it’s a very complicated one. But that’s 
why we have flavor specialists—men who have 
made it their profession in life to know and 
learn all there is to know about flavors and 
how best to use them. These experts can ac- A 
complish in days what might involve months 
of laboratory trial-and-error experimentation by 
the chemist untrained in this particular field. 
Furthermore, palatability of product achieved 
under the expert direction of a reputable flavor 
house has behind it guarantees of satisfaction 
otherwise impossible to attain. That is why we 
invite pharmaceutical manufacturers to consult 
us—in confidence, of course—regarding their 
flavor-palatability problems. There is no charge 
for this service and we stand solidly behind 


every recommendation we offer. 
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For GOOD TASTE 


in Pharmaceuticals Consult...... F RITZSC a ae 
notheds, Inc. 


PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N. Y. 


BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 
Obio, Cleveland, Obio, *Los Angeles, California, Philadelpbia, Pennsylvania, San Francisco, California, 
St. Louis, Missouri, *Toronto, Canada and * Mexico, D. F. FACTORY: Clifion, N. ] 
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THE 

new 

aromatic chemical 
musk-tonkin type 
lasting, economical 


Useful addition to present standard fixatives 


Does not discolor perfumes, creams, soaps, and 
other cosmetic preparations 


Like a string around a package, it... 
/ HOLDS THE PERFUME TOGETHER 
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DD Polak’s Frutal Works, Inc., Middletown, New York 


*Domestic and Foreign Patents applied for. 


October, 


1955 


47 





THERE’S 





Modern design is important in the development 
of any new fragrance if it is to be successful 
FRAGRANCE TOO! in today’s taiiioe 
It must first be designed as a thing of beauty 
in itself... 
It must be designed to diffuse properly, to last 


effectively and remain unchanged . . 


Ie must be dietinied to appeal to its intended. 


cost-wise, to suit marketing 
requ 


In selecting n 


of capable and knowing designers ol 
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| N less than three months’ time, the Yuletide 
season will be upon us—and the many retail 
dealers throughout the country. The common- 
place decoration and merchandising themes in 
the country’s many department stores will be 
replaced by the gay greens, reds and whites of 
the Christmas themes. Manufacturers already 
have begun baiting the public’s pocketbooks 
with new innovations in Christmas packaging. 

Once again there will be the fancy sleighs 
carrying perfumes, painted Christmas tree orna- 
ments adorning the cardboard containers, unique 
designs using gayly colored jewels and minia- 
ture Christmas trees flecked with white snow 


~ ¢% 


to complement counter displays of the season. 

As in the past, however, manufacturers have 
used imagination in their seasonal packaging. 
If, after the Christmas selling season is ove 
there remains a lot of stock unsold, the products 
can be stripped of their Christmas ornamenta- 
tion, re-wrapped, and put back on the shelf fon 
every day selling. 

Pictured here are some ol the Christmas 
gift items from some of the country’s leading 
cosmetic manufacturers. If color were used, the 
items would glisten forth in gay colors, blended 
handsomely with brand name, instructions and 
advertising blurbs. 


Yuletide greetings in a duffel bag by 

Yardley. Gift packed are the After 

Shave Lotion, Invisible Tale and Shav- 

ing Cream, plus the duffel bag to tote 

them in. Retail price on this item is 
$4.50. 
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Four striking Christmas gift packages 
by Colgate are the After Shave Lo- 
tion, Rapid Shave; After Shave Lotion; 
After Shave Lotion, After Shave Talc, 
Lather Shaving Cream; Instant Barber 
Shave, After Shave Lotion. They sell 
respectively for $1.79, $1.00, 95¢ 
and $1.38, plus tax. 


Resting gently against a soft miniature 

pillow and held in place with a gay 

ribbon, is Helena Rubinstein's Perfume 

Pillow and jeweled perfumette (1 

dram perfume). In four fragrances— 
$2.25, plus tax. 
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The demand for perfection 


Since ABRAC PURE PERFUMERY CHEMICALS were first introduced, 
perfumers everywhere have come to recognise the remarkable 
distinction that odour-perfection imparts to their creations. 

These aromatics, free from all impurities, have brought 

new values to the perfumery world. 

Sheer beauty and transcendent clarity of odour, constancy 

and integrity — these are the shining qualities that both 


create and satisfy the demand for perfection. 


BENTEINE pure Benzyl Acetate 

BENTALOL pure Benzyl Alcohol 

CEPHROL pure (+) Citronellol 

HYDRONAL pure (+) Hydroxycitronellaldehyde 
IPHANEINE pure iso-Butyl Phenylacetate 
LINDENOL pure (+) alpha-Terpineol 

MELLOL pure Phenylethyl Alcohol (2-Phenylethanol) 
MEPHANEINE pure Methyl Phenylacetate 
MERANEINE pure Geranyl Acetate 

MERANOL pure Geraniol 

PHANTEINE pure Linalyl Acetate 

PHYLLOL pure Eugenol 

TRESSEINE pure iso-Amyl Salicylate 


YAMINAL pure alpha-Amy! Cinnamaldehyde (stabilised) 


ABRAC 


\ BOAKE, ROBERTS & CO LTD LONDON Et5 ENGLAND + CAPETOWN - * SYDNEY 





Dorothy Gray presents a handsome 

item in its Christmas Gift line, Nose- 

gay Cologne and Dusting Powder 

dressed in blue ‘moire’ printed with 

streamers of cerise, pink and yellow. 
Retail price: $2.25. 


Romantic RSVP and Gemey Essence in 

demure, angelic holiday dress. RSVP 

in pink and gold, Gemey in blue and 

gold. Essence Angels, 1 oz. RSVP es- 

sence or 1 oz. Gemey essence—$1.50, 
plus tax. 


“Swan Boat" from Coty’s Xmas line. 
A golden ornament swan on a card- 
board boat. The swan carries a per- 
fume purser and a bottle of fragrance- 
matched Toilet Water is the ‘‘cargo"’ 
of the boat. Price: $3.85 plus tax. 
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Lentheric's ‘For Him—fFor Her’’ in a 

pretty pink window-box package con- 

taining Tweed Bouquet and a 5-oz. 

bottle of After Shave Lotion. The ‘‘For 

Him—For Her'’ duo sells at $2.50, 
plus tax. 


Bourjois presents a special Corsage— 

a nosegay of delicate flowers in rain- 

bow pastels, and a bottle of Evening 

in Paris perfume. Packaged in a 

celluloid flower box, the price is $4.00, 
plus tax. 


Cutex “‘Lazy Susan’’ counter merchan- 
diser. It contains the “Five Minute”’ 
Set, ‘Piggy Bank"’ Set, ‘‘Junior Prom” 
Set, “Diary Set’’ and the “Traveling 
Set."’ This special merchand'ser is free. 


Resembling a box of Christmas tree 

ornaments, Prince Matchabelli's trio of 

colognes makes a handsome Yuletide 

gift. The cutouts in the box display the 

three fragrances which sell for $1.50, 
plus tax. 


A handsome 2 piece Kings Men set of 

After Shave Lotion and Thistle & Plaid 

Cologne in crystal flacons with ivory 

toned knightheads. In red boxes and 

embossed in gold wrap, the set sells 
for $2.10. 


Max Factor presents four-way enjoy- 

ment of its new fragrance, Electrique. 

The Parfum Cologne and matching 

shaker-top dusting powder, small per- 

fume, cake of French-milled soap sell 
as a set for $5.00, plus tax. 














The development of any new fragrance in 
the Synfleur laboratories is not an end in it- 
self. It is, rather, the means for helping to 
market successfully another product. 

This guiding principle has meant, over the 
past 65 years, that Synfleur fragrances have 
served as integral impulses in the sale of cos- 
metics, toiletries, shampoos and like products. 

They can serve you as well, and our skilled 
technicians will be glad to demonstrate ex- 


actly how. 





THE MEANS FOR SUCCESS 





Founded 1889 by Alois Von Isakovics 
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PROCTER & GAMBLE 


Lilt, the home permanent produced 
by Procter & Gamble, is now displayed 
in a colorful floor stand to assure an 
eye-catching position for the product 
in the store. Red, yellow, blue and 
black colors printed with fluorescent 
inks are featured in the floor merchan- 
diser. The stand itself gives complete 
copy, so that a correct choice of the 
kits on display can be made by the 
customer. 


HARRIET HUBBARD AYER 


Harriet Hubbard Ayer is holding its 
annual special price promotion of 
Hand Cream from October 16 to Jan- 
uary 15. During this time the 10-ounce 
$2.50 jar will sell at $1 plus tax. Ship- 
ments began on September 15. A 
counter card is included with each 


shipment 


MENNEN 


\ new Mennen Co. product, Sham- 
poo for Men, is being presented in a 


helps guard scalp 
ood heir beotth 


Leaves No Dulling Soap Film 


Shampoo for Men 


counter display unit. The product is 
backed by an extensive television, radio 
and magazine advertising 
Retail price is $1. 


program. 
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RICHARD HUDNUT 


A special offer is being made on the 
Richard Hudnut hair preparation, 
Light and Bright. For the first time an 
applicator, which formerly had to be 
purchased separately, is being offered 
with the product in a special package. 
The hair lotion is used to lighten 
brown hair and brighten blond and red 
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Light and Bright 


hair. Richard Hudnut says that each 
application lightens such a little that 
full control of the process is maintained 
at all times. The special package sells 
for $1.50, formerly the price of the 
lotion alone. 


LEHN & FINK 


Lehn & Fink Products Corp. is pre- 
senting Etiquet stick deodorant in a 
newly designed container. The product 
now utilizes a lipstick-type applicator 
which makes finger contact unnecessary 
aluminum foil 
wrapper. A bright red-and-blue three- 
dimensional window 
streamers and newspaper ad mats will 
be used to merchandise the deodorant. 
Two new jars have been fashioned to 
contain applicators in 63¢ and 43¢ 


and eliminates the 


counter card, 


sizes. 


LANOLIN PLUS 


\s part of a major advertising cam- 
paign this fall Lanolin Plus, Inc. is 
introducing a counter display for its 
Liquid Make-Up. The unit holds 
fifteen of the $1 one-ounce size bottles 
in assorted colors. 


ZONITE 


The Lady Esther division of Zonite 
Products Corp. began its annual three 
month promotion of Lady Esther 4- 
Purpose Face Cream on September 15. 
To back the campaign a heavy adver 
lising program, using radio, news 
papers and dealer promotion devices, 
is in operation. During the period the 
regular $1.38 size of the cream will be 


offered for 98¢. The jar will have a 
special 98¢ label attached to the side. 


KINGS MEN 


Kings Men Ltd. is running a special 
fall promotion on Kings Men Luxury 
Cream Hair Dress with a price of $1 
on the larger which 
ordinarily sells for $1.80. This prod 


8-ounce — size 


| hair dress 


FOR DAULY USE OR PEFILL 
® uw OFS 
KINGS MEN, LTO. DISTES 
LOS ANGELES, CALIF. USA 


Luxury Cream Hair Dress 


uct is now put up in a new clear glass 
travel flask with etched figures of Kings 
Men on the sides to insure a secure 


grip. 
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Ll. new creation of 


ROURE-BERTRAND FILS AND JUSTIN DUPONT 


is a modern interpretation of the Jacaranda flower—one of the 
loveliest ornaments of tropical forests. Slightly reminiscent 
of the Magnolia Flower of India, this fragrance has warm 
and powerful diffusion qualities attained and amplified by 
the addition of a new ingredient recently evolved by our 


French Research Staff—It remains stable indefinitely. 


Jacarandol can be advantageously used in 
dominant quantities as an unusual top note 
and to modernize certain formulas. It can be 
substituted partially or totally for such bases 


as Lilac, Muguet and Jasmin. 


We recommended Jacarandol also to the manu- 
facturers of Toilet Soaps. As little as 1% in a 
cake of soap gives truly remarkable and linger- 


ing flowery results — 


SAMPLES ON REQUEST 


Since 1820 ROURE-DUPONT, INC. 


Sole Agents for the United States and Canada for 
ROURE-BERTRAND FILS et JUSTIN DUPONT, Paris, Grasse 


CHICAGO HOLLYWOOD 300 Madison Avenue, New York 


510 North Dearborn 5517 Sunset Blvd. * VANDERBILT 6-5830 + 





Here is a group of salesmen 

that does a most successful selling 
job day in, day out on dealers’ 
shelves and on home dressing 
tables. 

We trust they are working for 
you. If not, they should be. 
Cosmetic-ware information and 
help is always available in 

any H-A sales office or factory. 


There is one near you. 


"7 
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most successful cosmetic salesmen... 


HAZEL-ATLAS GLASS COMPANY, WHEELING, W. VA. 





Hints 


for Improving Production 


Water Demineralizer 


A permanent cartridge type water 
demineralizer, the Perma-Demon, is 
said to produce demineralized water 
straight from the tap. Designed by 
Enley Products, Inc., the attachment is 
of special use for laboratories, wher- 
ever distilled water is needed for indus- 
trial purposes. No cartridges replace 
ment is required by manufacturer. 


Microscope Attachment 


The Vuscope, an attachment which 
converts any standard monocular micro 
scope into a projection comparator with 
built-in viewing screen, was recently 
introduced by the National Instrument 


Attachment 


Co. It permits one person or a group 
of persons to perform routine micro- 
scopic examinations from a natural 
position. The manufacturer claims that 
it eliminates the eyestrain and fatigue 
ordinarily associated with extended use 
of the instrument. In the industrial 
field the Vuscope is an aid in the rou- 
tine examination of such things as 
powders, textiles, and small machined 
parts. Linear measurements of micro- 
scopic detail can be made by inserting 
a graticule in the microscope eyepiece, 
which is then projected onto the 
screen, superimposed upon the object. 
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Vacuum Bottle Filler 


The development of a new improved 
version of the Ertel Vacuum Bottle 
Filler has been announced by the Ertel 
Engineering Corp. The machine, which 


Bottle Filler 


fills small bottles of ail types, is now 
equipped with a conveyor attachment 
which feeds the bottles to the filler and 
then to the capping and labeling sec- 
tions. It is operated by a 14 horsepower 
motor. Speed of the conveyor can be 
regulated as desired. The company 
claims that the new model of the filler 
will solve production tie-ups by elimi- 
nating all breaks in the filling opera- 
tion. 


Low Range Sensor 


The Potter Aeronautical Co. claims 
that measurement of extremely low 
flows with | to 2°) accuracy on an in- 
stantaneous basis is now possible with 
the 14-inch Potter Flow Sensor. Since 
the unit produces an a-c output signal 
whose frequency is directly propor- 
tional to flow, it can be used with a 
digital counting or computing system 
or with an electronic frequency con- 
verter which 
indicating, 


operates a flow rate 
recording or controlling 
system. It is designed to measure a 
flow from .07 to 7 gallons per minute. 
Units are available for operation at 
temperatures from — 300°F to +-450°F, 
with special high-temperature units 

Applications of the 
device include use in industrial in- 


gredient blending systems. 


also available. 


Corrosion Resistant Pump 


Ihe Eco Engineering Co. says that 
its All-Chem stainless steel positive dis 
placement process pump is now avail 
able in Type 20 Alloy and Hastelloy ¢ 
for service with corrosive materials in 
chemical production, laboratory and 
pilot plant. Because of its corrosion re 
sistant construction and its linear flow 
characteristics, the pump is designed to 
handle non-foaming and non-turbulent 
delivery of sensitive fluids and emul 
sions at elevated temperatures. The 
manufacturer recommends the 20 Alloy 
pump for corrosive service in intet 
mittent operation. Eco rotary displace 
ment pumps are said to be self priming 
in non-volatile fluids and to handle 
viscous fluids to 660 SSU at motor 
speeds, or up to 900 SSU at reduced 
speeds. For aqueous fluids in pH rang¢ 
ol 4 to 12, the pumps are capable of 
operating against 100° psig and sus 
tained working temperatures to 140°F, 
When fitted with 
pressures to 80 psig and temperatures 


Teflon. impellers, 


to 250°F may be obtained. 


Controlled Volume Pump 


\ new controlled volume pump with 
instrument air stroke length adjust 
ment for use in pneumatic process con 
trol systems is now available from the 
Milton Roy Co. The pump, which is 
designed to cope with specific low ca 
pacity flow control problems, utilizes 


Volume Pump 


an air servo system with feedback loop 
The company claims an accuracy of 
within 1°, for the adjustment. Stroke 
length of the pump varies from 0 to 
100°, of full length by means of a re 
versible air motor. This motor and 
other components of the pneumatic 
servo system are housed on the pump 
base in a 22-in high cabinet. Fow 
gauges show air pressures at all times. 
The company says that the sensitivity 
of the flow control instrument is so 
great that 4 psi change in instrument 
control air pressure causes a re-setting 
of the stroke length. 
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AMBROPUR 


»DRAGOTO« 


(REGISTERED) 


embodies the 100°/, fragrance prin- 





ciple of highest-quality genuine amber- 
gris in its purest form. That’s why it 
possesses the true ambergris odour - full, 
warm, and velvety - that perfects perfume, 


enhancing and fixing it without changing 


the character of G composition. 


Please ask four our Special DRAGOCO-REPORT on AMBROPUR DRAGOCO. 


DRAGOCO HOLZMIN DEN 
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Maple syrup process. . . .Food additives bills. 


Recent Flavor Developments 


. .Taste 


testing. . . .|rradiated foods. . . .Citrus concentrates. . . . 


Peppermint oil. 


ARIOUS new developments in 
the flavor industry reported from the 
nation’s capital and also in the litera- 


ture are discussed in the following 
interesting notes. Comments by the 
author add to the interest of these 


notes. 


Maple Syrup Process 


Patent 2,715,581, covering a process 
for the manufacture of a maple syrup 
having many times the flavor value 
of ordinary maple syrup has been 
granted by the U. S. Commissioner of 
Patents to Charles O. Willits of North 
Hills, Pa. and William L. Porter of 
Philadelphia and has been assigned by 
them to the Department of Agriculture. 

In this process, maple sap is heated 
under vacuum at temperatures below 
105 deg. F. in order to obtain a syrup 
containing 65 per cent of total solids. 
The resultant syrup has very little 
color and has a mild, bland flavor. 
This product is subsequently boiled at 
225 to 260 deg. F. at atmospheric pres- 
sure until it contains about 90 per cent 
of total solids. The resultant material 
has “up to twenty-fold the flavor of 
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.Dorbic acid. 


Vanilla flavors 


MORRIS B. JACOBS, Ph. D. 


conventional fancy maple syrup” and 
when diluted with twenty times its 
volume of cane sugar syrup will yield 
a “maple syrup” having full-bodied 
maple syrup flavor. 

Various aspects of the processes for 
the preparation of highly flavored 
maple syrups have been discussed in 
this section in the past. 


Food Additives Bills 


\ bill, H. R. 7607, was introduced 
by Representative J. Percy Priest of 
Tennessee, Chairman of the House 
Interstate and Foreign Commerce Com- 
mittee. This food additives bill was 
prepared by the Manufacturing Chem- 
ists Assn. and represents their prefer- 
ence with respect to the addition of 
substances to foods. The bill was re- 
ferred to four federal agencies, namely, 
the Department of Health, Education 
and Welfare, The Department of 
\griculture, The Department of Com- 
merce, and the Bureau of the Budget 
for review with a request that these 
agencies consider this bill by com- 
parison with the other bills that were 














introduced previously in this session 
of Congress and report on it by Jan- 
uary. 

In connection with this bill and an 
analogous bill, H. R. 7764, introduced 
by Representative O'Hara of Min- 
nesota, the Manufacturing Chemists 
(ssn. issued the following statement: 
“These identical bills are the result 
of a number of years of work by repre- 
sentatives of food industry groups, 
leading members of the food, drug and 
cosmetic law bar, and the Manufac- 
turing Chemists Assn. and the intro- 
duction of these two bills makes thei 
content readily available for analysis 
and consideration. 

“We believe that this bill offers the 
best solution we have yet seen for pro- 
viding effective safeguards for the use 
of new additives in food. 

“We would like to assure Mr. O'Hara 
and his fellow members of the house 
interstate and foreign commerce com- 
mittee that all bills bearing on the use 
of new food additives will receive our 
careful attention, with the hope that 
when hearings are held legislation will 
be approved by Congress which will 
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¢ Why do you buy? 
* For Quality? 

* Or for cost? 

¢ Why not buy both? 


¢ Buy Dreyer! 


You get distinguished re-creations of natural flower 
odors and bouquets in all Dreyer Synthetic Floral 
Creations and Perfume Concentrates. 


; . DEPEND ON 
You get them at prices that pay. 


Send your letterhead for free samples. DREYE R FOR 


¢ Flavors 
¢ Essential Oils 
P. R. Dreyer, Inc. * Aromatic Chemicals 
601 West 26th Street, New York 1, N. Y. 
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fully protect the public health, and, at 
the same time assure that continued 


advances will be made in food re- 
search.’ 

H. R. 7764, introduced by Repre- 
sentative O'Hara, was sponsored by a 
food industry group in Chicago. In 
this variation the advisory committee 
has been abolished; it is intended to 
apply only to deliberate additives; and 
the Commissioner of the Food and 
Drug Administration would, if it could 
be shown that an additive was not 
harmtul, have to approve its use. 


Taste Testing 


Jack K. Krum, an instructor in the 
Division of General Education of New 
York University discussed truest evalua 
tions In sensory panel testing in Food 
July, 1955.) Mr. 
considers the selection of panel mem- 


Engineering, Krum 
bers; the size of a test panel; the train 
ing of panel members; the selection 
of the type of test such as difference 
testing including the single stimulus 
method, paired stimuli method, the 
duo-trio test, triangular test and other 
binominal difference tests, preference 
judgment by numerical scoring, rank- 
ing, or paired comparison tests, and 
descriptive tests; and the conditions 
of the tests such as the location, booths, 
ventilation and lighting, preparation 
and serving, number of samples per 
session and coding. ‘The mathematical 
formulas for the analysis and interpre- 
tation of the results is considered in 
some detail. The article is illustrated 
by the forms to be used in such tests. 


Irradiated Food 


Iwo re ports have recently appeared 
concerning flavor of irradiated foods, 
that is, the flavor of foods sterilized by 
the use of x-rays, gamma-rays, and 
electrons. One study carried on for the 
past five years has been done by the 
Food Investigation Organization of the 
British Department of Scientific and 
Industrial Research. This report shows 
that there are many disadvantages to 
such methods particularly in develop 
ment of poor and off flavors, as well 
as discoloration and poor texture for 
mation 

While such disadvantageous changes 
can probably be overcome, the process 
becomes so complicated that the costs 
are increased 

R. Pomerantz and Bruce H. Morgan 
ol the 
Container 


Quartermaste1 Corps Food & 
Institute discuss this sub 
ject (Food Engineering, August, 1955) 
give a generally favorable impression 
of these processes but a careful reading 
of their reviews indicates that these 
processes vary from having little effect 
on some foods to marked loss of flavor 
in foods such as asparagus, coffee, milk, 


spices, and many others. 
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\ great deal of money is being ex- 
pended on such research and a great 
deal more is likely to be expended. It 
appears to me that some of this money 
could very well be spent on other and 
simpler methods of sterilization which 


will have far less effect on the flavor 


of foods. 


Citrus Concentrates 


Wenzel and Moore of the Florida 
Citrus Experiment Station, Lake Al- 
fred, Fla. stress the importance of 
flavor in concentrates of citrus prod- 
ucts. They experimented with concen 
trates made from Hamlin, Pineapple, 
Temple and Valencia oranges, Duncan 
and Marsh grapefruit, and Dancy 
tangerine. ‘They found that the quality 
and characteristics of such concentrates 
were dependent upon many factors 
among which rootstock, variety and 
maturity of fruit, cultural practices and 
processing procedures were most im 
portant. 

They found that off-flavors occu 
more frequently and are more notice- 
able in which are 
prepared from juices which have only 


those products 
fair or poor flavor intensity. Investiga 
tional work at their station indicates 
that off-flavors probably result from 
the oxidation of the peel oil, lipids, 
proteins, and seed oil in the concen- 
trates. (Food Technology 9, 293 (1955). 


Peppermint Oil 


Phe Department of Commerce has 
been informed by the American Em 
bassy in Madrid that Spain may soon 
produce sufficient peppermint oil to be 
self sufficient in this respect. Thus 
while the utilization of peppermint oil 
in Spain amounts to about 12,000 to 
14,000 pounds, approximately 10,000 
pounds were produced in 1954. ‘There 
appears to be some prospect that this 
production can be raised to 60,000 
pounds and it is likely that in_ this 
event Spain will be looking for pu 


chasers of its oil. 


Sorbic Acid 


Sorbic acid, CH .CH:CHCH:CHOOH, 
2, d-hexadienoic acid, is presently being 
offered as a fungistat on a commercial 
basis by the Carbide and Carbon 
Chemicals Corp. under the name ol 
Sorbic. The pure product is a solid 
forming colorless crystals from water. 
melting at 134.5 deg. C. 
at 228 deg. C. 


It is soluble in glycerol about 0.3 


and boiling 
with decomposition. 


per cent at 20 deg. C.; 12.9 per cent in 
ethyl alcohol and 0.29 
per cent in 20 per cent ethyl alcohol; 


anhydrous 


about 0.25 per cent in 30 per cent 


aqueous propylene glycol but — its 


solubility in this solvent increases 
rapidly with increase propylene glycol 
content of the mixture being | per cent 


in 60 per cent propylene glycol, nearly 





5 per cent in 80 per cent proplyen¢ 
glycol and 5.5 per cent in 100 per cent 
propylene glycol. Its solublity in water 
ranges from about 0.2 per cent at 
20 deg. C. to nearly 4 per cent at 
100 deg. C. 

Sorbic acid is a selective growth in- 
hibitor for many molds and _ yeasts 
functioning best under acid conditions. 

The Carbide release concerning this 
fungistat states that ‘“Sorbic may be 
used with confidence in food at the 
concentrations needed for effective 
mold control. In commercial applica- 
tion to date, concentrations of less than 
().2 per cent have proved adequate. 
Published research on Sorbic demon- 
strates it is metabolized in the same 
manner as caproic and butyric acids, 
which occur naturally in butter fat.” 

They add, however, that “the re- 
sponsibility for the use of any preserva- 
tive in a food is necessarily that of the 
food processor but consultation with 
the Food and Drug Administration is 
invariably helpful. It cannot be urged 
too strongly that the processor discuss 
his proposed use with the Adminis- 
tration before Sorbic is employed in 
any food placed on the market for 
human consumption.” 

The employment of Sorbic acid to 
prevent mold growth is claimed in 
U.S. Patent 2,379,294 which is held by 
the Best Foods, Inc. This firm has 
licensed Carbide and those who pur- 
chase Carbide’s Sorbic carry with it a 
sublicense to the user. 


Vanilla Flavors 


Dodge & Olcott, Inc., have described 
two additions to their vanilla flavor 
line. “Micronilla Vanrich” is a vanilla 
product prepared by grinding vanilla 
beans to form particles of microscopic 
size. ‘This process of grinding is said to 
enhance the flavor, odor, and _ taste, 
because it is carried out in the cold 
and thus there is no loss of flavor at 
tributable to heating. Since no solvent 
or diluent is used the full flavor of the 
beans is utilized. This product is sug- 
gested for use in cake mixes, powdered 
desserts, and chocolate coatings. 

“Butrnilla” is another 
vanilla preparation which has a butter 


powdered 


flavor character also and was developed 
for use in ice cream specifically. ‘The 
proportion recommended by the manu 
facturer is 8 ounces to 80 gallons. It 
has also been suggested for use in cake 
mixes, powdered milk drinks, desserts, 
and the like preparations. 


Fritzsche Brothers, Inc., are offering 
anew, 20-page catalogue of their flavor 
products for those who purchase flavors 
in wholesale quantities. This catalogue 
contains more than 30 different flavor 
groups comprising a total of over more 
than 700 types of flavors. 
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as 


VEEGUM 


Creams and lotions stabilized with VEEGUM feel 


smoother 


need less of the expensive oils and costly gums. . . 


, creamier, and more luxurious;to the’skin .. . 
and retain 


full body and consistency without deterioration on the shelf. 


VEEGUM is a high-purity, inorganic thickener, emulsifier 


and suspending agent with thixotropic characteristics that 


make it the ideal condiilonee. 


Veegum prevents product thinning, 


bleeding, and tackiness, even at higher than normal 
temperatures because it has the unique property of thickening 


slightly with heat. 


V eegum concentrations (of less than 1% ) 


permanently stabilize many types of emulsions containing 
oils, fats, and waxes, preventing the phase inversion often 


encountered in formulations of this type. Veegum 


in aqueous 


dispersions i is compatible with alcohols, polyglycols and similar 
organic solvents, producing quick-spreading liquids and 
lotions with superior aging properties, smooth, soft texture, 


and more attractive appearance. 


VEEGUM isa 


safe, high-quality Vanderbilt product, nontoxic, 


nonirritating, odorless and tasteless, with an opaque white 


appearance. 


It is a complex colloidal magnesium aluminum silicate, 


developed from natural sources and highly refined under careful 
laboratory control to assure the highest degree of purity and 


uniformity. Send today for complete information. 
° eS 
) Please send Technical Bulletin A53 [] sample of VEEGUM 
Please send information on using VEEGUM for: 
_(state application) 
NAME - a 
POSITION . ea saan 
(Please attach to or write on your company letterhead) 
R. T. VANDERBILT CO., SPECIALTIES DEP’T., 230 PARK AVE., NEW YORK’ 17) NOY! en 
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Soap Section 
=P Section 





Bleaching Grained Soaps 


INCE the color Of grained soaps 
among consumers plays an important 
role, it’ has ever been the endeavor 
of wideawake soap Manufacturers to 
produce as clear soaps as possible, in 
order to meet the wishes of customers. 
lo prepare a clear grained soap from 
pure fats, such as tallow, palm. oil, 
bleached palm oil, clea; distillates of 
fatty acids. hardened fats, and first 
Class grainy fats. is not difficult. and 
requires only a business-like procedure, 
that is, a complete saponification and 
« correct graining process, in order to 
bring about a good clean mass of grain 
soap On a nigre. The appearance of the 
soaps May also be improved and the 
color may be brightened by Washing 
several times 

However, if the sale price of the 
grained soap, lowered by strong com- 
petition, does hot permit the use ol 
Clear fats, and compels the manufac 
turer to reduce the addition of first 
Class fats and Oils as much as possible 
to a lessened percentage, in order to 
hold the balance of the prices of the 
other factories and if possible even to 
underbid these. then the producer is 
Ina sorry Position. By the use ol clear 
fatty materials he Pays an extra price, 
or in consequence ol the large sale he 
must content himself with a minimum 
Of profit: which stands in no relation 
to his labor and trouble. Otherwise hy 
is compelled to use dark colored fats, 
from which. however, he obtains a 
more unsightly product that cannot 
enter into competition, so he loses his 
Customers and sacrifices his good name 

\ way out of this critica] situation 
is the use of an eflective bleaching ma 
terial; but. it requires experience to 
make correct use of this and to adjust it 
to the fatty addition to be worked up. 
If the question is about a settled soap 
Without rosin. the process must be 
quite different than it is when a 
smaller oy larger rosin addition is to 
be used. Even the several oils and fats, 
and their soaps do not act alike when 
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bleaching substances 
furnished 
chemical 
euecctive form. 
For bleaching, the source of the fats 
oils is to be considered, s 
are refuse products 


ince many 
and in consequence 
of this may contain 
If the source of the dark 
an organic 
like, there are 


impurities, 
color is only 
metal soaps and the 
various effective bleach- 
Ing materials which are unconditional- 


With organic foreign substances, 


manulacture and from the plant oil 
principally 
albuminous 
while, on the 
rich in fatty 
soap or other metal 


producing substances, 


other hand. refuse fats 
acids contain much 
soaps. For remoy 
this discoloration, 
impurities, 
bleaching 


caused by 


universal 
compound can 


to success: it also depends on whether 


colon producing Substances, after 
saponification of the oils and fats, 


soluble oy 
which explains why 
bleaching compound 


an effective 
often fails in its 
changed fat addition, 


Case Of many dark fats, it 
recommended to 


aCllon Ona 


therefore, bleach be 


lore saponification, e.2., 


broken up and the late bleaching of 


IS facilitated or becomes at all 
possible. Likewise in the case of refuse 
albumin, 


treatment with alum or 


preliminary 
a sulfonated 
saponification 
tates the subsequent bleaching 
ol the soap. 

The effective 
settled soaps may be 


bleaching agents 
divided into two 
groups, namely, 
ducing agents, ‘J 


into oxidizing and re- 
0 the former belongs 
and the liquid chlor- 
are furnished 
chemical fac- 
ion and well- 


chloride of lime 
solution, 
already prepared by the 
‘s In strong concentrat 


KE. A. KOLTY 


understood Composition, but which, 
however, may also be prepared from 
chlorine gas and liquid chlorine }y 
Passing through a soda solution, 
especially persulfates, which are to be 
had in the trade under the name of 
palidol and peroxol. Among the re 
ducing agents in use are sulfurous acid. 
and hydrosulfurous acid, as well as 
their salts, sodium bisulfite, sodium 
hydrosulfite. blankit and similar ene) 
getic chemicals, 

The view often expressed that the 
use Of chloride of lime and bleaching 
solution of chlorine for bleaching 
grained soaps in the later use of the 
grained soap injures the fabrics treat 
ed with it, is incorrect if the bleaching 
solution is used in’ not too large 
quantity. Further. an odor of chlorine 
in the soap and in the laundry articles 
Washed with it. js not to be feared jf 
the bleaching process is carried on 
cautiously and the addition of 3 per 
cent of bleaching solution of 10-12¢, 
Be, computed by the fat addition, is 
not exceeded, which is sufficient fo 
most cases. The bleaching solution is 


best added to the boiling soap mixture 


alter closing the soap, and is allowed to 
act about one hour before proceeding 
to the graining with salt. Palidol and 
peroxol have the same effect, only they 
are more expensive and less energetic 
In the case of these bleaching agents, 
care must be taken above all else that 
the ap Mass Contains chlorides: that 
Is, salt on potassium chloride, so that 
the bleaching must be undertaken he 
fore the salting out of the soap mass, 
and care must be taken that the soap 
mass at the salting out no longer con 
tains carbonic acid, set free from these 
bleaching agents; that is, sufficient time 
must be given to the bleaching process 
otherwise it may happen that the soap 
later shows a slight odor of chlorine 
Which eventually becomes perceptible 
in the fabrics treated with the soap. 

\ll bleaching agents act by oxida 
tion, therefore chlor-bleach solutions 
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(AN ACETAL) 


Typical Specifications: 
PHYSICAL APPEARANCE: Colorless Liquid; APHA 10 Max. 
ODOR TYPE: Floral, Rose. 


SOLUBILITY: 30 parts soluble in 100 parts of 70% Ethyl 
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STABILITY: Very stable in neutral and alkaline media. 
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SPECIFIC GRAVITY (——) : 1.0880 
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fine aroma permits its use in the highest 
priced perfumes. 
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and persulfates are suitable only for 


bleaching rosin-free soaps, and a rosin 
mixture or rosin-containing soap mix- 
ture is thereby not or only slightly 
seems that the 


hinders the 


clarified; indeed, it 


presence of rosin even 


2 Na HSO; 2 He Sos 


um sulfuric 
bisulfite acid 


208 196 


action on the soap mixture, so that the 
bleaching effect is unsatisfactory. 

If rosin-containing grained soaps are 
to be bleached, the use of reducing 
bleaching agents is to be decidedly pre 
ferred. hydrosulfurous 
acid, or its salt, act much more ener- 
getically than sulfurous acid, a_ fact 
which I also had opportunity to 
demonstrate in the bleaching of fibers 
and textiles in the textile industry. 
Concerning the 


Among these 


action of such. re- 
ducing bleaching agents on rosin-free 
and rosin-containing soaps, Opinion is 
divided, and various soap manufac 
turers have discontinued their applica- 
tion, since the apparently clarified 
grained soap after leaving the kettle 
becomes again strongly discolored after 
lengthy storage in the air, and gradual- 
ly takes on the same color tone as a 
soap from the same fat addition which 
was not bleached at all. Thus sodium 
hydrosulfite, blankit and the like, e.g., 
in the bleaching process, act strongly 
upon iron oxide compounds, which 
are contained in fats and oils and 
which impart to 


brown to brownish-red colo1 


these a_vellowish 

In the bleaching process these im- 
purities become reduced to greenish 
colored iron oxide compounds, which, 
however, are only partly or not at all 
removed with the spent lye from the 
soap stock by the salting out process, 
and therefore remain mostly in the 
soap, which then shows a grayish-green 
tone, which by oxidation of the carbon 
dioxide of the air gradually 
again into a 
For this 


passes 
vellowish-brown color. 


reason another process is 
recommended in many cases, when it 
is made clear that a direct bleaching 
effort of the rosin-containing soap mix- 
ture does not bring results by bleach- 
ing the rosin mixture by itself and 
then adding the bleached rosin mix 
ture to the soap. It is especially on 
rosin mixture that the bleaching effect 
of such reducing agents is very in 
tensive and also permanent, so that 
by using the clearer grades of rosin an 
almost white rosin mixture is obtained, 
which hardly changes the color of the 
soap, if the addition is not too large. 
Even larger additions of rosin treated 
in this manner yield very clear-grained 


soaps which darken only very slightly. 
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sulfurous 


Cheaper than the use of sodium 
hydrosulfite, blankit and the like, is 
that of sodium bisulfite in) combina- 
tion with zinc dust and sulfuric acid, 
in which the reaction takes place ac- 


cording to the following formula: 


S: O, +4 ZnSoy + Naz Sox 
hydro- zinc 


sulfate 


2H:O 
sodium- water 


sulfate 
acid 


130 + 164.4 { 142 + 36 


In this reaction the hydrosulfurous 
acid is first generated, and in = con- 
sequence acts very energetically upon 
the rosin mixture. The unused 
quantity of the bleaching agent, left 
in the rosin mixture after it is bleach- 
ed, is further utilized in the kettle for 
bleaching the fatty soap mixture afte1 
they are combined, and an after-bleach- 
ing process may result, which takes 
place best alter salting out. From the 
above equation it is easy to determine 
the proportion in which the bisulfite, 


the sulfuric acid and the zinc dust are 
used. 


\fter the 


mass, it is kept gently boiling at least 


bleaching of the soap 
another hour, then it is salted out and 
the soap is thinned out in the usual 
fashion, poured out and left to harden. 


Francis Countway, Genius of 


Lever Bros. Dead at 79 


Francis . Countway, retired presi- 
dent of the Lever Bros. Co., who built 
up the American company from a small 
concern to one of the three largest 
soap concerns in the country, died in 
Boston, Mass. September 19 at the age 
ot 79 years. He was a bachelor. 

Born in Boston, Mr. Countway 
began his business career as a_book- 
keeper after studying accounting. He 
had become a salesman for Curtis, 
Davis & Co. of Cambridge, Mass., 
manufacturers of Welcome soap, when 
William Lever, later Lord Leverhulme, 
visited the small soap-making plant in 
1898. 

Mr. Levei 


Countway’s ability to answer questions 


was impressed by Mr. 


about the business, which the Leve1 
Three years 
later Mr. Countwayv was made auditor 
of the American firm of Lever Broth 


interests had purchased. 


ers, Ltd. By 1913 he had become presi 
dent of the firm. He retired in 1946. 

During his career, Mr. 
insisted that 
product be 


Countway 
every new policy and 
tested on a small scale 
before being placed in general opera- 
tion. This applied to advertising, 
marketing and promotion. 


In 1910 the sales of Welcome soap 


began to slip. Mr. Countway offered 
a plan for recovering the lost ground 
It was tried and it worked. A’ few 
months later, in 1912, he was appoint 
ed general manager and treasurer ol 
Lever Brothers; a year later, president 

The story of his rise to a $9,000-a 
week post has never been revealed 
completely to the public, largely be- 
cause of his dislike for publicity. “He 
won't talk,” his secretary would tell 
applicants for an interview. For the 
vear 1938 Mr. received 
$469,713 in salary and bonuses, rank- 


ing second only to Louis B. Maver with 
SO88,369. 


Countway 


1946, 
he was succeeded as president of the 
Lever 


On his retirement on July 1, 


Brothers Company by Charles 
Luckman, president of the company’s 
Pepsodent division and __ previously 
president of the Pepsodent Company 
until its purchase by Lever Brothers in 
1944. 

Survivors are a sister, Miss Sandra 
Countway, and a brother, George E. 


Countway. 


Home Needs Co. 
Launches Liquid Detergent 


Home Needs Co. of Los Angeles is 
conducting an extensive advertising 
campaign to introduce Scamper, a new 
liquid detergent. ‘The company is a 
division of Salem Commodities, a sub 
sidiary of Safeway Stores, and the prod- 
uct will be sold only in stores of that 
chain. Home Needs also makes White 
Magic Bleach and Fauntleroy Liquid 
Starch. 

The opening ad is in the September 
Family Circle. It is a two-page full 
color insertion and will be followed 
with four-color spreads each month 
for the rest of the year. In the West, 
six insertions will run in the Pacific 
Coast both This Week 
American Weekly. In 
other areas where Safeway has stores, 


editions of 
Magazine and 


local Sunday supplements and news- 
paper ads will be used. 

Distribution for Scamper was com- 
pleted the middle of September. Ads 
are. promoting Scamper as being 
different from other detergents in that 
“lumine” is the carrying agent. This 
constituent, the ads assert, is milder, 
without the drying effect on hands 
that result when other carrving agents 


are used. 


Brand Names Foundation 
Changes Location 
Brand Names Foundation, Inc., has 


executive offices to 437 


Ave., New York City. 


moved _ its 


Fifth 
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Bertrand Freres, Inc. 


NEW YORK 16, NEW YORK 


443 FOURTH AVENUE 


rasse, Avenue Font-Laugiere ENGLAND: London, 1 Crutched Friars 


& Essential Oil Review October, 1955 67 





EWS and EVENTS 


e 


Society of Cosmetic Chemists 


to Honor Dr. Ernest Guenther 


Dr. Ernest Guenther, internationally 
known perfumer and chemist, will re 
ceive the Society of Cosmetic Chemists’ 
Annual Medal Award for 1955, Presi 


dent Kenneth L. Russell announces. 


Ernest Guenther 


The presentation will be made at the 
Society's fall meeting, December 15, 
at the Hotel Commodore, New York 
City. 

Awarded this year for the eighth 
time, the medal honors distingushed 
contributions to the science and art of 
cosmetics. Dr. Guenther, vice president 
and technical director of | Fritzsche 
Brothers, Inc., has been outstanding in 
the field of perfumery for the past 
three decades. His writings on fra 
grances and related subjects have been 
widely published. 

Born in) Munich, 
Guenther was educated at the Univer- 


sity of Zurich, Switzerland, receiving 


Germany, Dr. 


his doctorate in 1920 under the tute- 
lage of Professor Paul Karrer, a Nobel 
Prize winner. 

Following a brief interval at Hof- 
mann House in Berlin as assistant to 
\lbert Hesse, a well-known 


authority on natural flower oils, Dr. 


Professor 


Guenther entered the cosmetic field in 
1921, and for the next three years 
worked as chemist and perfumer on 
various European assignments. He 
came to the United States in 1924, 
when he joined Fritzsche Brothers as 
chief research chemist. 

In his extensive explorations into 
the science of fragrances Dr. Guenther 


has visited virtually everv essential oil 
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producing region in the world, being 
equally at home in fiekl, factory and 
laboratory. His world-wide — studies 
have resulted in the establishment of 
precise specifications and rigid stan- 
dards of purity for essential oils, which 
are the basis for today’s vast perfumery 
and cosmetic industries. 

1948 saw the publication of the first 
volume of Dr. Guenther’s authoritative 
study titled “The Essential Oils.”” The 
sixth and final volume appeared in 
1952, representing over 12 vears of 
intensive creative effort and a life-time 
of research and exploration. Recog- 
nized as an outstanding achievement 
in its field, the series covers every phase 
of essential oils considered important 
by industry and science. Dr. Guenther 
plans a supplemental volume within 
the next few years, to include the most 
recent additions to the scientific know- 
ledge of fragrances. 

Shorter works by the medalist, total- 
ing over 150 articles, have appeared in 
technical and scientific publications. 

In addition to his work as researcher, 
investigator and author, Dr. Guenther 
is widely-known as a speaker on sub- 
jects akin to the perfumery field. He 
lectures extensively in Europe as well 
as in the United States. An accom- 
plished photographer, he uses his own 
collection of slides and motion pictures 
to illustrate his lectures and writings. 

Dr. Guenther holds membership in 
the American Chemical Society, the 
Chemists’ Club, the American Society 
of Perfumers, and the Society of Cos 
metic Chemists. He is a resident of 


New York City. 


Du Chaine’s Men’s Toiletries 
Appoints Representatives 

Du Chaine’s Product Corp., Milwau- 
kee, Wis., makers of shaving creams, 
lotion, shave 


after shave electric 


lotions, talcum powder, deodorants 
and shampoo, has appointed Wm. 
Cooper Inc. to direct its New York 
metropolitan area sales and the Crump 
Co. to direct sales in the Philadelphia, 
Washington and Baltimore area. 
Gordon Salzman vice president and 
director of sales announces that the 
line will be distributed in the mid 


west territory also. 


Dow Chemical Co. 
Merges Sales Sections 


Donald Williams, vice president and 
director of sales of ‘The Dow Chemical 
Co., says that the company’s Fine 
Chemicals Sales unit has been con- 
solidated with the Organic Chemicals 
Sales section under the management 
of James W. Harris. The Organic 
Chemicals Sales 
headed by Mr. Harris for nine years. 

Donald B. Black will become prod- 
uct manager of fine chemicals sales 


division has been 


as a new unit of Organic Chemicals 
Sales. 


Detroit Agent of Polak’s Frutal 
Works Has New Office 


Polak’s Frutal Works, Inc., Middle 
town, N. Y., announces that its agent 
in the Detroit area, Robert A. Wil- 
lihnganz, consulting engineer, has 
established a new ofhce at 283 Tuxedo 


\ve., Highland Park, Mich. 


New Aerosol Research Service 
Offered by New Company 

The Aerosol Process Co. has been 
organized by Dr. Winston H. Reed 


to offer consulting, research and _ test- 
ing service for the aerosol industry. 


Winston H. Reed 


Dr. Reed who is president has had 
extensive experience in the field of 
aerosols and has patents pending on 
propellents now in commercial use. 
Laboratories and ofhces are located at 
212 Grove St., Bridgeport 5, Conn. and 
the company states that it is well 
equipped for aerosol research and new 


product: formulation. 
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NORDA does 


what Nature does... 


NORDA 


makes good scents 


Hyacinth has always been such a happy fragrance. 
It is almost as if Nature smiled every time she created it. 


The hyacinth that Norda makes has the same 
glad characteristics. It has the full-bodied sweetness 
—its bouquet has the same subtle richness. 


All Norda scents, and odors. and fragrances 
are made with long-practised skills. You will find you 
like what they do for you in all your perfumed products, 


your deodorants, your modern aerosol mists. 


Come to Norda for competent help. Send for 
free Norda samples today. 


Always remember — 
never forget... 
Norda Makes Good Scents 


Norda Essential Oil and Chemical Company, Inc. 
601 West 26th Street, New York 1, N. Y. 


CHICAGO « LOS ANGELES « SAN FRANCISCO «© MONTREAL ¢ TORONTO e HAVANA ¢ LONDON ¢ PARIS ¢ GRASSE ¢ MEXICO CITY 
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Sydney N. Stokes 
Elected Chairman of DCAT 


The Drug, Chemical & Allied ‘Trades 
Section of the New York Board ol 





Sydney N. Stokes 


Trade has elected as its chairman Syd- 
nev N. Stokes, assistant to the executive 
vice president of van Ameringen-Haeb- 
ler, Inc. The selection was made at the 
section’s 65th annual meeting held at 


Pocono Manor, Pa. in September. 


Fortune Magazine Runs 
Article on Warner-Lambert 


Phe Warner-Lambert Pharmaceutical 
Co. is the subject of an article which 
appears in the October issue of For- 
tune. The amazing post-war develop- 
ment of the publicly held corporation 
is recorded, and its position in the 
industry is analyzed. The details of the 
Warner-Hudnut with the 
Lambert Co., with an emphasis on the 


merger of 


role played by Elmer H. Bobst, chair- 
man and chief executive of Warner- 
Lambert, are given. 


Exposition of Chemical 
Industries in Philadelphia 


The 25th Exposition of Chemical 
Industries will be held at Philadelphia, 
Dec. 5-9. Exhibits on the advances in 
technology, materials and methods 
will be featured. The displays of chem- 
ical substances, chemical manufactures 
and manufacturing equipment will be 
housed in the Commercial 
and Convention Hall. 


Museum 


C.S.M.A. Proceedings 
Are Now Available 


Proceedings of the 41st mid-year 
meeting of the Chemical Specialties 
Manufacturers Assn., held last May in 
Chicago, are now available in printed 
form. 


Packaging Conference Series 
Gets Under Way 


A special packaging conference, held 


October 18-19 at the Commodore 


Hotel, New York City, on how to pre- 
pare packaging specifications and con- 
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trol quality began a series of educa- 
tional meetings for packaging manage- 
ment. The meeting dealt with formula- 
tion ol 


specifications for packaging 


materials and development of eco 


nomic inspection procedures. ‘The 
speakers considered general principles 
of preparing clear, accurate specifica 
tions for incoming materials, checking 
materials against specifications, and 
building cooperative relationships be 
tween users and suppliers. 

Other aspects of the subject will be 
considered at meetings in the fall and 


winter. 


Dr. Nadine Payot, internationally known cos- 
metician, is seen as she arrived at New York 
International Airport from Paris via Air 
France. She introduced her products at J. W. 
Robinson in Los Angeles on September 15. 





Norman Jay Resigns as 
President of Hazel Bishop 


Norman Jay has resigned as_presi- 
dent of Hazel Bishop, Inc., effective 
at the end of the current fiscal year, 
October 31, 1955. He will remain with 
the company as a director and _ sub- 
stantial stockholder. 

Raymond Spector, chairman of the 
board of Hazel Bishop, says that a new 
president will be elected after the 
Annual Stockholders Meeting in Feb- 
ruary, 1956. In the meantime the presi- 





dent's duties will be assumed by 
Donald Burr, who has been vice presi 
dent in charge of sales for the company 
during the past three years. 


Publication Discusses 
Linoleate Esters in Cosmetics 


The physiological action of linoleat« 
esters and the implications of thei 
suitability for use in cosmetics are out 
lined in a publication issued by Van 
Dyk & Co., Inc., Belleville 9, N. J. An 
extensive bibliography of clinical lit- 
erature bearing on the subject: is in 
cluded. 


Colgate-Palmolive Co. 
Adds Two Chemists 


Dr. Harry William Gordon and Mrs 
\lice June Wei have joined the Re 
search and Development Dept. of the 
Division of Dental Medicine of Col 
gate-Palmolive Co. 

Dr. Gordon, an expert on enzymol 
ogy, was research biochemist and in- 
structor at the NYU-Bellevue Medical 
Center. He is a member of the Ame1 
ican Chemical Society, the American 
Advancement ol 
Science, and the American Association 


Association for the 


of University Professors. 

Mrs. Wei was formerly associated 
with the Jersey City Medical Center in 
clinical chemistry. A graduate of the 
Catholic University in Peking, she was 
an assistant at the National Central 
University in Nanking and at the 
China Biological and Chemical Lab 
oratories in Chengtu. 


Sol Kaplan Represents Aromatic 
Products, Inc. in Memphis 


M. J. 
\romatic 


Lemmermeyer, president of 
Products, Inc., recently an- 


s 





Sol Kaplan 


nounced the appointment of Sol Kap- 
lan of the L. E. Offutt Co., Memphis, 
lrenn., as the new Aromatic Products, 
Inc. sales representative for the State 
of Tennessee. Mr. Kaplan is thorough- 
ly familiar with perfume odor products 
and their application, having been 
actively engaged in the cosmetic field 
for many years. 





The American Perfumer 
















Quality production puts 
your products in the spotlight 


Let Avon set the stage for your Private Brands of Cosmetics and Toiletries. 
Your products will be produced with strict adherence to the formulae you 
desire ...and be packaged precisely as you wish. Avon's specialized 
knowledge and experience, developed over the past 69 years, is your 
assurance of quality in every phase of cosmetic and toiletry production. 


Call or write Avon for complete information concerning the production of 
your own brands of toiletries and cosmetics. 





Voda INC. 


PRIVATE BRAND DIVISION 





3O ROCKEFELLER PLAZA. NEW YORK 20. N. Y. 


© 
STRATEGICALLY LOCATED LABORATORIES IN SUFFERN. NEW YORK + PASADENA. CALIFORNIA + MONTREAL, CANADA 
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BIMS of Boston 
Holds Golf Outing 


BIMS of Boston held its last golfing 
outing of the season on September 13 
at Nashua Country Club, Nashua, 
N. H. A steak dinner was served to 
about sixty members and guests. 

\ special prize of a television set 
was won by Elmer E. Ross of T. C. 
Ashley Co. Golf prizes were won by 
George A. I. Moore, James P. Kelly, 
C. F. Karkalits, Jr., Herbert S. Kish- 
baugh, Clinton P. Hill, Charles W. 
Houghton, C 
Robert Bennink. 

Door prizes were awarded to Dennis 
McLaughlin, Irving G. Loxley, Wil 
liam Peters, E. E. Aldrich, M. E. 
Nourse, George Blake, I. E. LaRue, Jr., 
V. J. Wilbourn, and Richard Swanson. 


Ernest Ingham, and 





Richard C. Weil, vice president and sales 
manager of Chanel, leaves Stamford, Conn. 
by helicopter on the first lap of a trip around 
the nation to show Chanel's new pack- 
age for its No. 5 perfume, ‘For the Purse.” 


Cosmetics and Colors Considered 
by Assn. of Agricultural Chemists 


The program of the 69th annual 
meeting of the Assn. of Official Agri- 
cultural Chemists Inc. in Washington, 
D. C. October 10, 11 and 12, included 
the following papers on cosmetics and 
colors: Mascaras, Eyebrow Pencils and 
Kye Shadow by P. W. Jewel; Cold 
Permanent Waves by J. E. Clements; 
Analysis of Lacquers, I] Separation of 
Nitrocellulose from Pigments by S. H. 
Newburger; the general referee re- 
port by G. R. Clark; and under Coal 
Par Colors: Subsidiary Dyes in D&C 
Colors by L. Koch; A Rapid Spectro- 
Determination of Small 
Amounts of Iron, Copper, Bismuth 
and Lead in Coal Tar Colors by Lee 
S. Harrow; and the general referee 
report by Kk. A. Freeman. 


photometric 
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Dr. Donald Price Announces 
Specialized Consulting Service 
Dr. Donald Price. who is well known 
throughout the cosmetic, soap and de- 
tergent industries has opened offices as 
a consulting chemist at 123 E. 92nd St., 
New York 28, N. Y. The telephone 
number is Atwater 9-9086. From. his 
broad experience as a college protessor, 
as a technical director for the National 
Oil Products Co., as a coordinator in 
bio-chemical research for the Inter- 
chemical Corp. and as technical direc- 
tor for Oakite Products Inc. Dr. Price is 
equipped by experience to offer spe- 
cialized consulting service in the fields 
of synthetic detergents and surface 
active agents, industrial cleaning mate- 
rials, synthetic organic chemistry, fats 
and fatty acids, surface chemistry and 
research management. Dr. Price is the 
author of over 25 original research 
and technical papers and a book “De 
tergents, What They Are and What 
They Do.” He is also the author of 35 
U.S. and foreign patents. He is a Phi 
Beta Kappa and a Sigma Xi man and 
was educated at Columbia University, 
Cambridge University, England; Uni- 
versity of Munich, Germany and_ the 
Medizinsches Institut, Graz, Austria. 


Fluid Chemical Appoints 
New Vice President 

Aldo S. Pero has been appointed vice 
president in charge of sales of the 
Fluid Chemical Co., announces Ed- 
mund D. Bennett, president. Mr. Pero, 
a native of Atlantic City, N. J., and 
a graduate of Springfield College, 
formerly served with Precision Ex 
truders, Inc. Prior to that he was as- 
sistant to the vice president ot Shaw 
Insulator Co., Irvington, N. J., after 
having headed his own company, 
\psco, Inc., from 1946 to 1950. 


Ladies Night Celebrated by 
Perfumers at Latin Quarter 

fhe annual Ladies Night of the 
American Society of Perfumers was 
held at the Latin Quarter on th 
evening of October 14. Following an 
informal gathering a sumptuous dinner 
was enjoyed after which the Latin 
Quarter show was enjoyed which was 
followed by dancing. 





J. Leigh, right, chairman of the board of 
the Einsen-Freeman Corp., is greeted by 
Harold Anderson, president of the Cosmetic 
Industry Buyers & Suppliers Assn. (CIBS). 
Mr. Leigh spoke at the recent monthly meet- 
ing of CIBS, in Toots Shor's restaurant in 
New York. Citing surveys which emphasized 
the importance of impulse buying, Mr. Leigh 
demonstrated point-of-sales display ideas. 


Chicago Perfumers Hear Talk 
on Polio Controversy 


The first of the fall luncheons of 
The Chicago Perfumery, Soap & Ex- 
tract Assn. was held at the Illinois 
Athletic Club on September 20. Guest 
speaker was Dr. Herman N. Bundesen, 
president of the board of health of 
the City of Chicago, who spoke on 
“The Polio Controversy and Its Effect 
Upon You.” 





As part of their seminar meeting in New York City, these members of the Society of Cosmetic 
Chemists tour the Shulton plant. Dr. Oliver Marton, Shulton's chief perfumer, is with them. 
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Distillers of Rare and Quality Essential Oils 
— Manufacturers of Aromatic Chemicals 














FLORAL BOUQUET #7653 at $18.75 per pound 
Very pleasing . . . suitable for year ‘round use... 
especially adaptable in perfumes, toilet waters, 
colognes and dusting powders. 


APPLE BLOSSOM BOUQUET #7622 

at $12.00 per pound 

Another year ‘round compound for perfumes, co- 
lognes, toilet waters... lends appealing freshness to 
face powders, dusting powders, cake make-up... fine 
for use with other compounds to enhance the light 
floral note. 


BOUQUET “C” #7569 at $11.60 per pound 
Outstanding formulation for exquisite toilet soaps, 
face powders and dusting powders . . . exceptionally 


stable insuring odor retention over long periods of 
shelf life... will not discolor. 


BOUQUET “D” #7618 at $12.50 per pound 
Distinctively different ... individual... imparts de- 
lightful effect and lasting freshness with clear top 
note retaining full-bodied fragrance... very versa- 
tile...can be used alone or in conjunction with 
presently used perfume compounds. 


BOUQUET EXOTIQUE #6270 

at $27.50 per pound 

Entrancing . . . oriental bouquet . . . captures the fas- 
cination of the Orient in fragrance . . . extremely 
powerful and cloying. 


ROSE BOUQUET #7454 at $6.25 per pound 


We have captured the deep, full fragrance of the red 
rose... amazing similarity to natural rose fragrance 
... Outstanding performance in hand creams... 
lotions... wherever the rose note is indicated... 
long lasting . . .deep penetrating . . . residual odor 
lasts with minute quantities needed for the finished 
product. 


PLEASE WRITE FOR FREE SAMPLES 
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(@)) Ss. B. PENICK & COMPANY 


° 50 Church St., New York 8, N.Y. 
“~ Telephone COrtlandt 7-1970 


735 West Division St., Chicago 10, Il. 
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ie rei The Check List 
ed Behind A.B.C. 
————_—_ Circulation FACTS 


UV Circulation Record Transcript 
or Study the check list at the left. It’s the one 
ee —— et used by a field auditor of the Audit Bureau of 
Condition of Collections Circulations when he makes his careful annual 
ee eenienreniemnnnnny examination of our circulation books and rec- 
2 ords. The answers to questions like these ap- 
se Riateiines it Renate pear in our A. B.C. Audit Report so that you 
can make your advertising investments on the 

t“ Source of Subscriptions basis of facts. 


Mail Subscriptions Special Any research, to produce valid and useful 

results, must be based on such worthwhile 
Association Subscriptions questions, accurately answered. Because we’re 
members of the A.B.C., advertisers know the 
audience they get for the sales messages they 
place in our publication. 


“ Cancelled Checks 





v ‘Original Order Test 


UV School Subscriptions 


UY Subscriptions to U.S. Armed Services 


The Audit Bureau of Circulations is a volun- 
VV Arrears over Three Months 


tary, nonprofit association founded forty years 

Ca tk, enuaithid bes Ssseniiaiaiiniah Coe ago by advertisers, advertising agencies and 
Ne Mae A 5 publishers to bring order out of circulation 
‘“ Short Term Subs. in Arrears chaos. The Bureau sets standards for net paid 
atti circulation, verifies circulation by field audit 

V Duplications on mail lists and issues A. B.C. Audit Reports. 














Occupational Analysis Our A. B.C. report accurately states and an- 
alyzes our circulation; tells exactly how much 
we have, where it goes, how we obtain it. We’re 
proud to be among the 3575 Bureau members 
who have helped make such A. B.C. FACTS 


i Names for Verification Letters the basic measure of circulation value. 





Geographical Analysis 








Term Subscriptions in Bulk 


YU Back Copy Subscriptions WRITE FOR YOUR COPY 


Dealer Ledger Check OF OUR LATEST 
V Condition of Dealer Collections A. B. = 


VY Dealer Returns REPORT 
UV Single Copy Sales 

V Single Copy Sales to U.S. Armed Services 

V Bulk Sales 

UV Premiums 

VY Promotion 

UV Contests 

UV Combination Sales 

UY Clubs 


ee ee ee AMERICAN PERFUMER 
EO it etd ee ee & ESSENTIAL OIL REVIEW 


U Analysis of Disbursements 
Poupeieaue ces ee «4.8.C.—40 YEARS OF IMPARTIAL 
FACT-FINDING AND FACT-REPORTING 
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| GLASS ROD APPLICATORS | 











Here are Super-Quality applicators at a 
nominal cost. You owe it to your product to 
afford it the best applicator possible. 


Filicis 35254 


for toilet soaps, 













giving you that feeling 
Caps available in all sizes with all types 
of liners. 


of cleanliness and well-being 


ESROLKO LTD. 
formerly “Flora” 
DUBENDORF-ZURICH 

SWITZERLAND 


Samples and prices Glass Products Co. 


will gladly be Established 1922 
submitted. Vineland, New Jersey 





W121 ed 
PDUVD IU 
scemls meat 
) (yf 
more dollars 


for you 


W. J. BUSH « CO., Inc. 
Exsential O:4 


19 West 44th STREET, NEW YORK 36, N. Y. 7 MUrray Hill 7-5712 


ee 
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A visitor to the Eight Annual Drug, Cosmetic & Sundry show at the Hotel Statler in New 
York City receives an explanation of the indispensable role of the fold-up metal tube 
in modern drug store merchandising. Of the approximately 1,000,000 collapsible meta! 
tubes which are produced annually in this country, more than 80 per cent are utilized 
to package medicinals and pharmaceuticals, cosmetics, toothpastes ard shaving creams. 


Life Story of Harriet 
Hubbard Ayer in McCall's 


The biography of Harriet Hubbard 
Ayer is appearing serially in McCall's, 
Starting in the September issue and 
running for three months. Written by 
her daughter, Margaret Hubbard Ayer, 
in collaboration with Isabella ‘Taves, 
the piece tells the story of the famous 
cosmetician who founded her business 
in 1886 and who was confidante and 
adviser to such famous women as Lily 
Langtry, Adelina Patti, Lillian Russell, 
and Sarah Bernhardt 


Evyan’s New Plant Operating; 
Christmas Shipments Under Way 


Evyan's new perfume plant is al- 
ready in full operation. Miss Evyan 
prefers to complete the unfinished 
decorations before ofhcially opening 
her building which is located at First 
Ave. and 35th St., New York, N. Y., a 
most advantageous location for visit 
ing buyers: two blocks from the new 
air terminal, a few more blocks from 
Grand Central station and most major 
hotels. New packages for Christmas 
selling have been developed and ship 
ments were under way the first of 
October 


National Plastics Meeting 
Scheduled for November 


The Plastics Committee of the ‘Tech 
nical Association of the Pulp and 
Paper Industry will hold a National 
Plastics Meeting on November 14 and 
15 at the Brooklyn Law School, 375 
Pearl St., Brooklyn, N. Y. Walter L. 
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Hardy of Foster D. Snell, Inc., Tech 
nical Program Chairman, stated that 
the program represents the most com 
plete symposium on plastic modified 
functional papers yet to be held any 
where. 


Dr. Kenneth L. Russell Will 
Address N. Y. Chapter 8S. C. C. 


Dr. Kenneth L.. Russell, president 
of the Society of Cosmetic Chemists, 
will be guest speaker at the October 
meeting of the New York Chapter of 
the Society on October 26 in the 
Metropolitan Room of the Brass Rail 
Restaurant, 43rd St. and Fifth Ave., 
New York City. 

Michael A. Stanton, chairman of the 
New York Chapter, announces that 
this will be an open dinner and meet 
ing and guests are invited. 


Minute Maid Must 
Sell Some Facilities 


Phe Dept. of Justice has announced 
an anti-trust settlement which requires 
Minute Maid Corp. to dispose of a 
portion of the facilities it has acquired 
in the frozen juice concentrating in 
dustry. 

The controversy was the outgrowth 
of Minute Maid’s acquisition of the 
Snow Crop division of Clinton Foods. 
The Dept. of Justice said it was con- 
cerned because the merger gave Minute 
Maid 35°, of the total capacity of the 
frozen juice concentrating industry 
and 25°, of the total national market 
for concentrates. 

Under the settlement, Minute Maid 
must sell or dispose of facilities at 
Dunedin and Frostproof, Fla., and 


must discontinue Operation of facili 
ties at Davenport, Fla., which it has 
operated since 1949 under a contract 
with Ridge Citrus Concentrate. Also 
for a five-year period following the dis 
position of the facilities, Minute Maid 
is enjoined from acquiring any ad 
ditional facilities in the frozen con 
centrates field, except upon applica 
tion to the court. 


Lillian Cooper, Inc. To 
Erect New Main Office 


Lillian Cooper, Inc., has disclosed 
plans for construction of a two-story 
building in Beverly Hills at an esti 
mated cost of $300,000. The structure, 
which will house the main ofhce of the 
firm, will be located on one of two 
sites on South Beverly Drive which are 
now under consideration. 

In addition to six ofhce suites and 
a main reception foyer, the building 
plans call for some 10,000 sq. ft. of 
storage and warehouse space. Construc 
tion will be started shortly after the 
first of the vear. 

Manulacturing plants of the con 
cern are located in Honolulu and 


Philadelphia 


Miriam Gibson French 
Addressed Chicago 5S.C.C. 


Miriam Gibson French, Beauty Edi 
tor of McCall's magazine, addressed 
the Chicago Chapter of the Society of 
Cosmetic Chemists on October 11 on 
“How Are Women’s Beauty Habits 





Miriam Gibson French 
Changing?” The subject was concerned 
with purchase motivation with regard 
to cosmetics and toiletries. 

Mrs. French was tormerly executive 
director of The Fragrance Foundation; 
Publicity Director of Shulton, Inc.; 
Beauty Editor and later promotion 
director of Charm Magazine. She has 
had her own public relations and 
merchandising service, and also han- 
dled the “Fight the 20°, Cosmetic 
Tax” publicity for the Toilet Goods 
Assn. 
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The new Owens-lllinois Technical Center at Toledo, Ohio occupies eight acres and has nearly 


200,000 square feet of floor space. It 
including glass technologists, 


chemists, 


houses nearly 500 scientists and technicians, 


physicists, geologists, and metallurgical, 


chemical, ceramic and civil engineers. The Technical Center is equipped to take a 
project from fundamental theory through final pilot testing under commercial conditions. 


Chemical Engineering Award 
To Dow Corning Corp. 


Midland, 
pioneer and leading producer 


Dow Corning 
Mich., 
of silicones, has been named winner 
ot the 1955 


Engineering 


Corp., 


Chemical 
Announce 
ment of the honor was made by Dr. 
Sidney D. Kirkpatrick, editorial direc 
tor of Chemical Engineering, which 


Award = fon 
Achievement. 


sponsors the award. 

Prof. Walter G. Whitman of the 
Massachusetts Institute of Technology 
headed the committee which selected 
Dow Corning. The committee honored 
the company primarily for the suc 
cessful) participation of its chemical 
engineers in the commercial develop 
ment of new products, markets and 
sales. 

Formal presentation of the award 
will be made on December 7 at a din- 
ner in the Bellevue-Stratford Hotel, 
Philadelphia. Prof. Whitman — will 
make the presentation. Dr. W. R. 
Collings, president of Dow Corning, 
will accept the award on behalf of the 


corporation. 


Purchase of Toiletries High 
Among Vacation Expenditures 


Purchases of toiletries, cosmetics and 
perfumes accounted for $10,562,000 of 
the 1954 
\merica’s upper-income families, ac 
Nation 


wide Travel Survey just published by 


vacation expenditures of 


cording to the filth annual 


the Research Department of ‘The 
Curtis Publishing Co. 
Of nearly S600) million 


uppel mcome vacationers lor consume} 


spent by 


goods, toiletries, cosmetics and per 


fumes ranked in) expenditure with 


still cameras and film for movi 
cameras, both of which also topped 
$10,000,000. 

The survey was conducted among 
1,000 families in the $5,000-or-more 
income Category who reported monthly 
national research 


to a organization 
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for a period of one year on their vaca- 
tion and business travel habits. 

The projected figure for spending 
of upper-income families is based on 
the 14,000,000 families in the U. S. 
with incomes of 85,000 or more. Over 
65 per cent, or 9,170,000 families, took 
an average of two vacation trips during 
the year. 


French Hair Stylist 
To Give Demonstrations 


Jean Claude, hair stylist of France 
and one of the world’s most noted 
coiffure designers, will demonstrate his 
international — styling techniques — to 
hairdressers this fall and 


winter. He made his 


American 
(American pro- 
fessional debut at the Bailey-Rayette 
Hair Fashion Forum— in 
September 11-14. 


Chicago, 


M. Claude was decorated by the 
President of France in 1946 with the 
title “Meillew 
He was chosen as the first hairdresse1 


Ouvrier de France.” 


Interna 


France at the 


lo represent 


tional contest at Lausanne, Switzerlan« 
in 1945, where he received first prize. 
In 1946 he was awarded first prize a 
the International contest in Paris, and 
in 1952 M. Claude won the Interna 
tional ‘Trophy in New York City. 


American Society of Perfumers 
Holds First Meeting of Year 

monthly dinne) 
1955-56 of the 
American Society of Perfumers, Inc. 


The first 


meeting for the yea 


regular 


was held on September 21 at the Ad 
vertising Club, New York City 

Ihe meeting was devoted to the 
election of new members and the dis 


position of business. 


Southern Governors to 
Receive Cologne 
Caswell-Massey Co. Ltd... oldest 


America, 
has presented a bottle of its famous 


chemists and perfumers in 


‘Jockey Club” cologne to each of the 


eighteen governors attending — the 


Southern Governors’ Conference at 


Clear, <Ala., in 
James E. Folsom, governor of Alabama, 


“Jockey 
a sparkling and brilliant fra 


Point mid-October. 


is host at the conference. 


Club,” 
erance, has been a favorite with men 
since the days prior to the Civil Wan 


Dorothy Gray Manages 
Colony Club Beauty Salon 


Dorothy Gray has taken over man 
agement of the beauty salon at the 


Club, 564 Park Ave., New 
York, which ts operated for club mem 


Colony 


bers only. This is in addition to the 
main Dorothy Grav Salon, 445) Park 
Ave., New York. 





Turk Murphy and his band of hot jazz musicians pose happily with models who are wearing 
Jonathan Logan dresses at the Basin Street Jazz Party which was sponsored recently by 


Helena Rubinstein to introduce her new lipstick shade, ‘‘Jazz."’ 


Mr. Murphy is standing 


second from left in the back row; Miss Jean Kerr, designer of the dresses, is by him. 
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I er fume Compositions 
Essential Oils 


Aromatic Chemicals 


Pia : 


24 East 21st Street, New York 10, N.Y. 
GR7-6313 










Experimental data and prac- 
tical manufacturing experience of over 
100 years’ specialization in beeswax and beeswax 
compounds are at your service without cost or 
obligation. Write about your beeswax problems to 
WILL & BAUMER CANDLE CO., INC., Syracuse, 
N. Y. Est. 1855 


Spermaceti—Ceresine—Red Oil—Yellow Beeswax —Composition 
Waxes — Stearic Acid — Hydistear 














This specialty raw material, first introduced several years ago, has established 
itself firmly with the discriminating cosmetic manufacturer for use in his premium 














face powders. 

Its exceptional silky, soft smoothness, the complete absence of odor and the 
extremely fine particle size plus its extraordinary adhesiveness, they say, make it 
an outstanding additive. As little as 5%, added to your formula, will demonstrate 
these qualities, although it is being used in some face powder to the extent of 15%. 

We believe this product has special value in pressed-face powders which have 


4d gained so much popularity recently. 


2 Write for sample. Technical service available. R AW 
0 t Ma Tp 
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Employees of van Ameringen-Haebler, Inc. 


made this year's annual outing on September 12 the largest in the company’s history. Spending 


the day and evening at McGuire's Grove in Middletown, N. J., the 304 personnel from the New York office and the company’s plants at 


Health Information Foundation 
Elects Officers 

Dr. J. Mark Hiebert, president of 
the Sterling Drug Co., has been elected 
as a vice president and member of the 
executive committee of Health Infor 


mation Foundation. John E. McKeen, 


f “ 
ze: 





J. E. McKeen 


J. M. Hiebert 


president of Charles Pfizer & Co., was 
chosen a member of the operating and 
executive Committees. 

The foundation is a non-profit group 
organized to collect and report needed 
information about social and economic 
aspects of health and medical care. It 
is sponsored by two hundred com 
panies in the drug, pharmaceutical, 
chemical and allied industries. 


Cosmetic Chemists Learn Much 
About Royal Jelly 


R. B. Willson, president of R. B. 
Willson, Inc., specialists in the sale of 
bulk honey, a director of the American 
Honey Institute and chairman of the 
Honey Utilization committee of the 
\merican Beekeeping Federation and 
president of the National Honey Pack 
ers and Dealers Assn. gave an informa 
tive and interesting illustrated lecture 
on Royal Jelly at the September 28 
meeting of the New York Chapter of 
the Society of Cosmetic Chemists. 

\s a young man Mr. Willson spe- 
cialized in biological sciences and en 
tomology and finally beekeeping at 
Cornell University where later he be 
came a member of the faculty. He also 
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studied at Mississippi State College. 
\ccordingly Mr. Willson was able to 
discuss his subject from a_ scientific 
standpoint. 

Royal jelly is the food fed to the 
queen bees throughout their lives by 
the young—three to ten dav old 
worker bees called nurse bees. It is 
a secretion of the pharyngeal glands 
in the heads of the worker bees—and 
hence is somewhat similar in origin to 
the milk of mammals which is also a 
glandular secretion. 

The breeder of queen bees is the 
only beekeeper equipped to produce 
roval jelly commercially which sells for 
about $50 per pound. The first’ cos- 
metic firm to use royal jelly was Alex- 
andre de Markoff, a subsidiary of 
Charles of the Ritz. The formula re 
quired 100° milligrams of roval jelly 
for every ounce of cream. The formula, 
before it was manufactured, was sub 
mitted to the Food & Drug Adminis- 
tration in January 1954. It was then 
tested for three months before being 
placed on the market. Lily Dache, a 
subsidiary of Coty Inc., was the sec 
ond company to offer a royal jelly 
cosmetic cream imported from France. 
Later other companies oftered a sim- 
ilar cream. Columbia University — is 
carrying on experiments and Cornell 
University is to conduct experiments 
and other universities in the United 
States and Canada are doing research 
work. 

The queen bee lives for about five 
years whereas other bees live less than 
a year. The implication is that if 
royal jelly can prolong the life of the 
queen bee by imparting vitality it may 
also be able to do something for 
women through the medium of a face 
cream. 

All told the lecture which went into 
detail of the history and latest research 
on royal jelly was exceedingly inter- 
esting and stimulating. 


Michael A. Stanton, chairman of the 
New York Chapter, presided at the 
meeting and introduced the speake 
\t the conclusion of the lecture nu 


merous questions were answered by 


Mr. Willson. 


Miss Florence E. Wall, F.1.A.C., noted lec- 
turer and consultant in the cosmetic and cos- 
metology fields, spoke before the first lunch- 
eon meeting of the 1955-56 season of Cos- 
metic Career Women at the Waldorf-Astoria 
Hotel in New York City on September 11. Miss 
Wall discussed positions in the industry open 
to women. She expressed the opinion that the 
importance of chemistry to a career in the cos- 
metic industry has been greatly exaggerated. 


Boyle-Midway, Inc. 
Acquires Sani-Flush and Mel’o 


Boyle-Midway, Inc. recently obtain 
ed Sani-Flush and Mel’o from Hygienic 
Products Co., Inc. The acquisition in- 
cludes the plant and property at 
Canton, Ohio where the two products 


will continue to be made. 
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Elizabeth ard Union Beach, N. J., 


enjoyed sports, 





games and dancing. A soft ball game climaxed the season's intra-company league series. 


Charles P. Waiker, executive vice president, introduced 41 new employees ard a welcoming address was given by A. L. van Ameringen, president. 


H. R. Shepherd 


To Form Own Company 


H. R. Shepherd, formerly vice presi 
dent of the Connecticut Chemical Re 


search Corp., has announced his resig- 


nation as an officer and member of the 
board of directors. Mr Shepherd stated 
that his 
plans for continuing in the 


action was taken in view ol 
aerosol 
industry, and that he would announce 
details of his new organization late 
this month. 


Mr. Shepherd, recognized as one of 


the outstanding leaders in the aerosol 
\erosol 
Division and a member of the Board of 


Governors of C.S.M.A 


industry, is chairman of the 


Norda Purchases 
Heine & Company 


Heine & Co., New York, one of the 
oldest essential oil houses, which was 
seized by the Alien Property Custodian 
in 1946 under the Trading with Enemy 
\ct, has been sold to Norda Essential 
Oil & Chemical Co. for $79,500. 


Francois Camilli Chevalier 
of the Legion of Honor 


The many friends of M. Francois 
Camilli of the internationally known 
Albert & Laloue, S. .\.. 


France, will be 


firm, Camilli, 
Grasse, pleased to 
know that he has been honored by the 
French Government with the Order of 
Chevalier of the Legion of Honor 
This decoration was made in recogni 
tion of M. Camilli’s outstanding con 
tributions to the development of essen 


tial oils and its allied industries. 





MOVE WE MUST... 


to give you gr sater 


To meet the increased demand for its perfume bases and 


aromatic materials, Perry Bros. has expanded its facilities 


and moved to a new plant. 


In this new building only the most advanced laboratory. 
research, and manufacturing equipment has been installed 


with vast space for shipping and storage. 


Servic e! 


PERRY BROS., INC 











MANUFACTURERS OF: 


Perfume Bases 
Essential Oils 
Aromatic Products 
Fiavor Bases 


MODERN NEW PLANT: 


61-12 Thirty Second Ave., 
Woodside 77, L.I., N.Y. 


NEW PHONE NUMBER: 


RAvenswood 1-3636-7-8 


SALES REPRESENTATIVES: 


Chicago 

St. Louis 

Los Angeles 
Brookfield, Conn. 
Montreal 


PERRY PERFUMES PERFECT YOUR PRODUCTS! 
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Operators Should Use Gloves 
When Using Thioglycolate 


Following investigations initiated by 
the National Beauty and Barber Manu- 
facturers Assn. the Food & Drug Ad 
ministration is expected to rule that 
operators should be instructed to weat 
gloves when using thioglycolate in 
making pin curl waves. The Division 
of Pharmacology conducted dermal 
toxicity studies on pin curl waves and 
there are indications that the tests con 
firm the earlier conclusions in’ 1947 
that any product powerful enough to 
curl hair is strong enough to produce 
dermatosis in beauty operators who 


have frequent contact with it. 


Alfa Essential Oil Co. Organized 
by Dr. Alexander Farkas 


Following = successful negotiations 


with east European producers — of 


floral and spice oils, Dr. Alexandei 
Farkas has organized the Alfa Essen 
tial Oil Co. with offices at 6 Varick 
St., New York 13, oe The 
company will also represent inde 
pendent California citrus oil growers 


and West Coast’ peppermint oil pro- 





Alexander Farkas 


ducers. Industrial Perfumery Labora 


toies operated by Di. Farkas will con 
tinue in consulting work and product 


development as a subsidiary, 


NOW OVER 5/900 





Kenneth W. Tracy of 
Fritzsche Brothers to Retire 


Kenneth W. Tracy, veteran of more 
than 40 years athliation with the per 
pharmaceutical 
trades, will retire from active business 


fume, cosmetic and 


as of December 31, 1955, according to 


an announcement made by Fritzsche 





Kenneth W. Tracy 





W. R. Godfrey 


E. A. Lawson 


Brothers, Inc., New York essential oil 
and chemical firm with which he has 
been associated for the past 14 years. 
Following his graduation from_ the 
Michigan, Mr. ‘Tracy 
joined the pharmaceutical manufac 


University of 


turing firm of Frederick Stearns & Co. 
of Detroit. He later entered the services 
of William R. Warner & Co., transfer 
ring subsequently to the latter's afhli 
ate, Richard Hudnut Co., with which 
organization he served first in sales and 
finally purchasing. Since 1941 he has 
Brothers, Ine., 


been with Fritzsche 


CHEMICALS 


includin 


ALL NEW & RARE 


SYNTHETIC & NATURAL 


RAW MATERIALS 


For Perfumes & Flavors 
Ask for our new complete catalogue 


SLaboralorues, Ine. 


17 West 60th St. New York 23, N.Y. 
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18, N.Y. 
Te rae PA 


most recently in charge of perfume 
sales. 

Warren R. Godfrey, for the past 20 
years manager of the Fritzsche Brothers 
Philadelphia office, has been transfer- 
red to the home office at New York to 
succeed Mr. ‘Tracy. 

In cooperation with Mr. Godfrey, 
Ernest \. Lawson will continue to 
direct the company’s Industrial Odor- 
ant Division, in which field he has 
specialized for the past 18 years. 


New Division for Chesebrough- 
Pond Sales in 116 Countries 

All products of Chesebrough-Pond 
Inc. are now handled by the inter- 
national division of the company in 
charge of President Lloyd V. Young. 
The company manufactures over 40 
products and sells to 116 countries 
outside of the United States. Clifford 
M. Baker Jr. 
dent of the division. 


is assistant to the presi- 


Obituary 
George M. Armor 


George M. Armor, president of the 
Flavoring Extract Manufacturers Assn. 





George M. Armor 


from 1936 to 1938 and an active officer 
in other capacities in the association 
for many years, died at his home Sep- 
tember 16 at the age of 80 years. In 


Revised, enlarged Edition 


HENLEY’S 20th CENTURY BOOK 


of 


FORMULAS, PROCESSES, TRADE SECRETS 


Includes sections on Plastics and Photography. Manu- 
facturers, Chemists and others call HENLEY’S the most 
valuable book of its kind. Nearly 10,000 formulas, 
processes, trade secrets. A wealth of practical guid- 
ance. A single formula may be worth 100 times the 
price of the book. 

Over 900 pages, 82” x 5%”. Completely indexed, 
cloth binding. $5.25 postpaid. Order today from 
MOORE PUBLISHING CO., 48 West 38th St., New York 
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1898 he joined McCormick & Co. ol 
Baltimore, Md. and continued actively 
in business with that company until 
1954 when he retired. He was then 
vice president and a director of the 
company, 

throughout his business career Mi 
Armor did much to advance the in 
terests of the industry along sound 
lines. He served as president of the 


Among 


THOMAS M. O'NEIL has been 
elected vice president of Heyden Chem 





Thomas M. O'Neil 


ical Corp. in charge of sales and mai 
keting. He will continue to serve 
Nuodex Products Co., Inc. 


Capac itv. 


. in the same 


PASQUALE J. MORONE _ has 


joined the sales staff of Dodge & Olcott, 





Pasquale J. Morone 


Inc. Well-known in the industry, which 
he has served since 1949, Mr. Morone 
is a graduate of Rutgers University, 
College of Pharmacy. He will work out 


ot the New York offices. 
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(American Spice Trade Assn., president 
of the Baltimore Drug Exchange and 
also of the South Baltimore Business 
Men’s Assn. He served two terms on 
the Baltimore Park Board and was a 
director of the Union ‘Trust Co. of 
Maryland for 20 years. He was a 
Shriner and an active Mason for many 
vears. He is survived by his widow, a 


son, two sisters and two grandsons. He 


Our 


PAUL BOGNER has been assigned 


to the Chicago district sales ofhce ot 
kmerv Industries, Ine. 


WILLIAM SIMS, III, president of 
the Colgate-Palmolive Co., has accepted 
the chairmanship of the soap division 
in the $400,000 Golden Jubilee fund 
raising campaign of the Travelers Aid 
Society olf New York 


RICHARD SALOMON, Charles ol 
the Ritz, has been named chairman of 
the Cosmetics and Drugs Division of 
the Federation of Jewish Philanthro 
pies, it has been announced by Gustave 
lL. Levy, chairman of the New York 
City Federation campaign 


DR. STEPHEN S. VORIS, Ph.D., 
has been chosen president of the firm 
of Seil, Putt & Rusby, Inc., succeeding 
the late Earl B. Putt. Dr 


been chief chemist and research § di- 


Voris has 
rector of the company since 1948. 


CHARLES M. SILLETTI is now 
Matchabelli, 


Inc. as assistant advertising manager. 


associated with Prince 


He has had wide advertising experi- 
ence, primarily with McCann Erickson 


and Benton & Bowles agencies. 


FLORENCE 


beauty 


DESANTIS, 


editor of 


forme) 
Charm 
joined the - staff ol 
sarkann & Platt, publicists specializing 


associate 


Magazine, has 


in fashions and cosmetics 


FRANCIS HALL, JR.. of Nahant, 
Mass. has been added to the sales stafl 
of Shulton, Inc. He will be 
sible for the sales of Shulton’s line of 


respon 


women’s toiletries and men’s shaving 
preparations in the Metropolitan Bos 
ton, Maine and New Hampshire areas. 
Formerly Mr. Hall was associated with 
Weco Products Co. in New England. 


will be fondly remembered not only 
by the members of the Flavoring Ex- 
tract Manufacturers Assn. and _ his 
business associates but by all who had 
the privilege of knowing him. 

In a letter to all members of the 
F.E.M.A., Don Jenks, president, 
paid a beautiful and well deserved 
tribute to Mr. Armor and his work for 
the association. 


Friends 


S. M. SMITH has been appointed 
treasurer of Lady Esther, Division of 





S. M. Smith 


Zonite Products Corp. He has been 
associated with Lady Esther since 1946. 


GEORGE D. CRITTENTON has 
been named general sales manager fot 
Lanolin Plus, Inc. He has been with 
Lanolin Plus for the past four years in 





George Crittenton 


the position of assistant sales manager. 
associated = with 
Earle 


Previously he was 
Helene Curtis Industries and 
Ludgin & Co. 
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JAMES SHUMAKER is the new 
manager of the Philadelphia branch of 
Fritzsche Brothers, Inc. He replaces 





James Shumaker 


Warren R. Godfrey who was recently 
transferred to New York headquarters 
to assume charge of perfume sales. 
Until his new assignment Mr. Shu 
maker managed the firm’s Cleveland 
ofhice, which will now be closed. 


MISS MARGAREI RYAN © has 
launched a cosmetic company at 550 
Fifth Ave., New York, N. Y., to make 


and sell Maggie Ryan cosmetics 


DUQUE DE PARENT of Artez 
Westerley Inc.. Buenos Aires, Argen 
tina who spent two months touring 
France, Italy and Spain stopped off in 
New York on his return home early 
this month. He visited Grasse while in 
France and renewed friendships with 
houses 


executives of the principal 


while there 


DR. JACK B. NAGLER has been 


appointed clirectot ol research — of 


Northain Warren Corp. He was born 
in \ustria, where he received his ce 


. { 
gree O 


Doctor of Philosophy at the 





Jack B. Nagler 


University of Vienna. Dr. Nagler cam 
to the United States in 1937, and since 
that time has held positions with lead- 
ing firms in the drug and Cosmetic in- 
dustry. He is a member of the Amer- 
ican Chemical Society and the Society 
ot Cosmetic Chemists. 
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ARTHUR L. BOSCHEN, vice presi- 
dent and controller, Vick Chemical 
Co., will be chairman of the Drug, 
Cosmetics and Soap Industry Confer- 
ence to be held in conjunction with 
the 24th annual conference of the Con- 
trollers Institute of America. 


W. C. MACKIE has been appointed 
technical sales representative on the 
Pacific Coast by Rhodia, Inc. He will 
handle aromatic chemicals and ‘Ala- 
mask” industrial reodorants. Mr. 
Mackie will supervise both sales and 
engineering in the fields of industrial 
odor control and abatement and will 
handle requirements in the perfume, 
cosmetic, drug, flavor and specialty 
markets. He has established temporary 
headquarters in Pasadena, Calif. 


ARTHUR 


elected vice 


MINICH — has been 
president of Heyden 
Chemical Corp. He will continue as 


president of Nuodex Products Co. Inc., 





Arthur Minich 


a wholly-owned subsidiary of Heyden, 
in charge of all Nuodex operations 


MRS. HELGA KREVALD has been 
appointed to the staff of the ‘Toiletries 
Research and Development Section ol 
the chemical laboratories of Shulton, 
Inc. Prior to joining Shulton, Inc., she 
Almay Divi 
Schiefllein & Co. as senior 
pharmaceutical chemist engaged in the 


was associated with the 


sion ol 


development of pharmaceutical and 
products. Mrs. Krevald re 
ceived her B.S. in pharmacy from the 


University of Dorpat, Estonia. 


COSMNCLIC 


HARRY A. KIMBRIEL, marketing 
vice president of Eli Lilly & Co., In- 
dianapolis, has been named executive 
secretary of the National Wholesale 
Druggists’ Assn., New York. His activi- 
ties will be directed to the strengthen- 
ing of the association's services to 
members and the entire drug industry. 
He will take over his new position on 
November 15 following the group's 
8ist annual convention at White Sul- 


phur Springs, W. Va., November 5-9. 


MRS. MERRIOM B. PIKE has been 
appointed to handle 
and publicity for Lanolin Plus, In¢ 


merchandising 





Merriom B. Pike 


Chicago. Formerly she was merchandis 
ing and promotion director at Lady 
Zonite Products 
Chicago, and betore this was associated 
with MecCann-Erickson. 


Esther Division” of 


ROBERT E. SCHWARTZ, Wild 
root Co., has been appointed chairman 
otf the Business Program Committec 
for the 1956 meeting of the Toilet 


Goods Assn. 


WILLIAM C. KERN was sworn in 
recently as a member of the Federal 
Trade Commission. He is the first 
former staff member in FTC's history 
to become a member of the five-man 


COTMMAISSION, 


KURT PFEIFFER, technical direc 
tor of Orec with research and control 
laboratories in Geneva, Switzerland 
which manufacturers ‘Tokalon prod 
ucts and directs sales in 34 countries 
was a visitor to New York during the 
week ol September ll to attend the 
second seminar of the Society of Cos 


metic Chemists of which he is a mem 





Kurt Pfeiffer 


ber. The central ofice of Orec, inciden 
tally, is under the supervision of Presi- 
dent A. E. 
the Tokalon concern into a world wide 
organization. Tokalon was founded al- 


Baumeister who developed 


most half a century ago bv I 


Neal. 


Virgil 
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Market Report 





Essential Oil Market Firm 


N the light of continued optimism 
ok the final quarter of the year, 
the essential oil and aromatic chemical 
markets display a steady to firm tone 
with fewer price changes taking place. 
conditions that 


Favorable economic 


normally can be expected to boost raw 
material sales that go into toiletries, 
cosmetics, perfumes and proprietaries 
are in some measure threatened by 
renewed inflationary trends which tend 


to shadow the general outlook. 


PRICE CHANGES 


ADVANCES 


Oil, citronella, Formosan 
Oil ginger 

Oil lemongrass 

Gum rosin, Mary, cwt 
Coconut oil, crude, tanks 
Copra, coast, ton 
lallow, fancy 

Gum myrrh 

Methvl salicvlate 


DECLINES 


Safrol 

Cocoa butter 

Glycerin, crude 
soap lve 
Saponification 

Menthol, Japanese 

Oil peppermint 
Natural 
Redistilled 

Linalvl acetate, 90-92°; 

Oil bois de rose 

Oil ocotea cvmbarum 





CURRENT PREVIOUS 


$9.15 $2.00 
$16.50 $16.00 
S2.10 SL.85 
89.55 S9.45 
0.10 3,4 0.10 3% 
$150.00 $145.00 
0.08 0.07 7% 
0.35 0.28 
0.56 0.53 
S1.35 S1.50 
0.57 0.60 
0.20 0.21 
().22 0.23 
$11.00 $13.50 
$6.50 $7.00 
S6.90 $7.50 
S6.00 $6.25 
S4.05 S4.80 
0.80 0.90 


Prices per pound unless otherwise specified 


(tL 


BASIC CHEMICALS MIXED— 


Some producers of sodium carbonate 
and sodium hydroxide announced that 
they were boosting prices October | 
but is was not clear whether the ad 
vances in these basic tonnage chemicals 
lor industry would become general 
Major reason given by the few makers 
moving up prices was higher labor, 
container, and other costs. Demands for 
these basic chemicals have been run 
ning at a high rate but there is ample 


Capacity to meet overall requirements. 


CITRUS OILS ACTIVE— 


Ihe extremely hot summer resulted 
in a heavy demand for some of the 
citrus oils especially lemon and orange 
Dealer stocks of both lemon and orange 
have been reduced and the spell of 
exceedingly high temperaturers on the 
Pacific coast created some concern as 
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to what affect they may have upon 
coming crops of orange and lemon. 
The situation in lime oil appeared to 
have taken a firmer turn although pre 
vious attempts to obtain higher prices 
seem to have failed. The late turn in 
the market was brought about by de 
velopments in Mexico where through 
cooperative eflorts of the Government 
and major producers, minimum export 


prices were finally established. 


COUMARIN, ANETHOL EASING— 


both coumarin = and 


anethol is expected to catch up with 


Supply of 


demands in not a great while. In fact 
there has already been some lessening 
in the pressure on the call for anethol 
especially for the account of those con- 
sumers who had been anxious to build 
when been so 


stocks supplies had 


scarce. A noticeable falling off in 


speculative interest in the item has 


likewise served to have an affect upon 
the general tone. 


SPEARMINT POSITION STRONG— 


With many of the larger users hav- 
ing placed sizeable contract orders for 
this year’s crop, very little spearmint 
oil is expected to be available in the 
open market in the months ahead. Spot 
prices were generally firm over the past 
month. Opinions regarding the pro- 
duction of peppermint oil from this 
years crop were divided. Some business 
for October delivery was 
placed at prices below those generally 
quoted for spot oil from last year’s 
mint crop. Distillation of the new crop 


forward 


in the mid-West has about been com- 
pleted but distillation in the far West, 
Washington and Oregon has been late. 
\ny drop in output in these States 
could affect the 
picture with a corresponding influence 


materially overall 


upon the future trend in peppermint 
oil prices. 


VANILLA BEANS IMPROVE— 


vanilla 
beans in Mexico is about completed, 


The harvesting of green 
and according to reports not more than 
fifty tons are expected to be produced 
over the 1955-1956 season. This is in 
contrast to about one hundred tons 
1954-1955 


about eighty tons of 


produced in the season. 
Only 


beans are expected to be 


Bourbon 
available 
between now and May, 1956. 


CRUDE GLYCERIN DECLINES— 


Crude glycerin prices dropped a full 
cent a pound. The reduction in crude 
was brought about by increasing sup- 
plies afloat or nearby from the Argen- 
tine, Egypt, and Japan. The reduction 
marked the first change in the market 
since May 1954. Some trade observers 
pointed out that the drop in crude 
had been long overdue since quotations 
had been generally on the high side 
as compared with those at which 
natural refined glycerin had been sell- 
established the 


ing. The reduction 


price for soap lye at 20 cents and 


saponification for refining at 22 cents. 


SALICYLATES TURN FIRMER— 


Che hardening trend that developed 
in phenol back in July as well as con- 
tinued good sales, brought an increase 
of approximately 3 cents a pound in 
salicylate prices. Small package prices 
for methyl salicylate were increased 
from 53 cents to 56 cents while the 
sodium rose from 68 cents to 71 cents 
a pound. Some makers had deferred 
the scheduled advance in phenol in 
July but toward the close of last month 
it appeared that the increase in the 
basic material would become general 


over the final quarter of the year. 
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DIE AND LABEL COMPANY 


Creator of fine Labels, Fags and Packages 


154 WEST 14th STREET, NEW YORK IILNY 








Crown Cap 


6, 10, 13 
15 mm Sizes 


CONSOLIDATED FRUIT JAR CO. 


NEW BRUNSWICK, N. J. 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 
. 
A daim “Today”—A check Tomorrow 
Personal Collections 
A “Free Demand” that collects 
“50 YEARS YOUNG” 
“Collections _Everywhere” 











\ @L(PSTICKS 
F MASCARA 


| f SUPPOSITORIES 


PSTYPTIC PENCILS — ne’ 


oe “COMPACT renere 
ee Bais for PLE 


A. CAVALLA, INC. 163 West IB crear NEW YORK, | MY. 





Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Iso Propyl Quinoline ¢ Isobutyl Quinoline 
Ethyl Anthranilate e Butyl Anthranilate 
Skatol 


Linalyl Anthranilate e Linalyl Isobutyrate 


--FalRMoU ny 


CHEMICAL CO., INC 
600 dane Street Newark 5, N. J. 





“THE C. E. ISING CORPORATION 
MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 
MASKING ODORS for INDUSTRIES 
FLORAL BASES—ISOLAROMES 


| | (Fixatives) 


TRUODORS 


| (For Perfumes and Toilet Waters) 


| FLUSHING 


FOUNDED 1908 


NeW YORK 


B-W LANOLIN US. P. 


EVENTUALLY—For better creams, with economy 
B-W Lanolin the superior quality puts into your cream that which gives the 


skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 
B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory 
and Factory: Linden, N.J. 
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America’s Original Lanolin Producer 
ESTABLISHED 1914 


Sales Office: 509 Fifth Ave. 
New York, N.Y. 


The American Perfumer 








CLASSIFIED ADVERTISEMENTS 











Rates per line, per insertion; Situations Wanted and Help Wanted, 50c. All other 
classifications, $1.00. Please send check with copy. 

FOR SALE 
For Sale: Two Pony Label Dri ‘hot coal labelling machines, 


including certain dies. 
production. Telephone LExington 2- 1456. 


SITUATION W ANTED 
CHEMIST, ORGANIC-AROMATIC; 


tive; ten years with leading aromatic-essential oil firm; 
development and analysis of perfume and flavor materials and 
related problems. Write Box #3082, 
West 38th St.. New York 18, N. Y. 








Perfumer-Chemist Knowledge of all shaces. of industry. 15 years 
experience, willing to relocate. Box 
18 W. 38 St., New York 18, N. Y. 


SUBSCRIPTION ORDER FORM 


THE AMERICAN PERFUMER 
48 West 38th Street 
New York 18, N.Y., U.S.A. 


Please enter my subscription to THE 
AMERICAN PERFUMER for one year at 


$4.00. 


NOTE: This rate effective in USA & Canada only 
To cover added postage costs, subscription 


rate in other countries is $10.00 per year 


eee eee eee eee eee ee eee ee 
Ce 


eee eee eee eee eee ee eee ee 


ZONE .... STATE 


[|] Payment Enclosed ([_] Bill Me Later 


THE AMERICAN PERFUMER 
48 West 38th St. New York 18, N.Y., U.S.A. 


WE BUY FOR CASH 
CLOSE-OUTS e SURPLUS 


Bottles Caps Con- 
tainers Chemicals Closures 
Cosmetics of any Descriptions 





Jars 


Also Business Small or Large. 


UNIVERSAL OUTLET CO. 
1 E. 15th St. e New York 3, N.Y. 
Telephone Oregon 5-9444— 
Oregon 5-8568 


Essential Oil Review 


In use less than one year on limited | 


young, resourceful, imagina- | 
research, | 


American Perfumer, 48 


3088, American Perfumer, 








PROFESSIONAL SERVICE 


“L’ART de la PARFUMERIE par EXCELLENCE” 
And its Applications to the Industry 


DR. JEAN JACQUES MARTINAT 


PERFUMER-CHEMIST CONSULTANT 


Perfumes 
Cosmetics 
Toslet Articles 
Soaps 

Flavors 


Creations of Highly Original Perfumes 
Duplications of Most Difficult Fragrances 
Unique Kind of Professional Services. 


333 WEST 52ND STREET, NEW YORK 19, N. Y. 
TEL. PLAZA 7-3861 


Specialists in analysis 


cosmetics, essential oils, drugs 
Ask for Estimates—Quotations—No obligation 
Labs: 16 East 34th Sc. 
New York 16, N.Y. 
Telephone Murray Hill 3-6368 


Sal P. ull éx Kusby, Free 


analytical, consulting, research chemists 
Established 1921 


-oo(e ) 
“30S 


RESEARCH LABORATORY SERVICES 


Cosmetic Formulation and Improvement 
Skin irritation studies. Completely equipped labora- 
tories for animal work. Analytical determinations. 
Soap and syndet evaluations. 


Kindly Inquire 



























Write for 
Our Booklet 
“Cosmetics” 


SNELL inc.-#0-8; 


Mv. —WA4- 8800 


FOSTER D. 


29WeST is ST.NEW YORK Il, 








LEBERCO LABORATORIES 


Irritation Studies—Sensitivity Tests 
Toxicity and Safety Tests on 
Shampoos—Cold Wave Lotions—All Cosmetics 
Pharmaceutical and Cosmetic Research 
Hormone Assays—Bacteriological Studies 

127 HAWTHORNE ST., ROSELLE PARK, N. J. 





Miniature Perfume Bottles 
from ¥% dram to % oz. 


HANDMADE GLASS NOVELTIES 
MINIATURE GLASS FUNNELS 


SPECIAL ORDER WORK 


KENBURY GLASS WORKS 
132 W. 14th Street New York 11, N. Y. 








Consulting Chemist 
Cosmetics, Soaps and Synthetic Detergents 


oe Briarcliff Manor, 


| Carl N. Andersen, PhD 


52 Vanderbilt Ave.—Room 2008, 
New York 17, N.Y. 
Phone: Mu. 9-0789 


Phones Briarcliff 6-1550 
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Rose 
15 E. 48th St., New York 


Grasse, France 


CAMILLI, ALBERT & LALOUE, S.A. 


Established 1830 


‘‘MAXIMAROME”’ 


PLAZA 3-6070 


CAMILLI, ALBERT & LALOUE, INC. 


nf 





Jasmin 


Cable address: Maximaréme, 
N. Y. 
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DORISY L! 


BRINGING 
A WOODY-FLORAL LIFT 





lo boost 
your products sales 


you can depend on DOW AROMATICS 


Meet one of the brightest, cleanest and most interesting 
aromatic chemicals to be introduced in recent years. 
Dorisyl* is new. Its violet-woody odor exhibits essential 


oil naturalness complementing ionine types of aromatics. 


Dorisyl is stable. Four ways stable. It’s stable in price (right 
in line with aromatic raw materials for soap) . . . chemically 
stable over a wide pH range .. . stable in quality and stable 
in supply. 

And Dorisyl is versatile. Its uses range wide in floral and 
complex compositions. It has been incorporated into 
formulations for use in creams, toilet waters, specially 


cosmetics, soaps and detergents to name just a few. 


Interested in knowing more about Dorisyl? Want samples? 
Just a note on your company letterhead will do it. Address 


PHE DOW CHEMICAL COMPANY, Midland, Mich., Dept. AR 376A. 
*Trademark of The Dow Chemical Company 








from the treatment of whole citrus fruit by the very 


“™™"™Yatest methods of ‘scarification.’ These entail the minimum 


cold-pressed oil isjnow produced, retaining all its delicate 
flavour, and is comparable with oils produced anywhere in 
the world. 
We will gladly send full information and 
samples of Lanitis essential oils. Please 
write to: THE CALVERT MILLS CO. 


44 Whitehall St., New York 4, N.Y. 
(exclusive U.S. Representatives) 


LANITIS sros..7p., 


17 Roosevelt Avenue, LIMASSOL, CYPRUS 


ESSENTIAL OILS e CITRUS PASTES *e CLEAR ALCOHOLIC FLAVOURS 
HYDROSOL FLAVOURS e CITRUS CRUSHES 





